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of global corporations, post-modern business strategies, effective leadership within these contexts. 
The aim of this course is to learn about the dynamics regarding management effectiveness. 
DP requirements: 40% classwork mark. Must attend all lectures and submit all assignments as 
indicated in the course outline to be distributed at the beginning of the course. 
Assessment: Coursework 50%, Final examination 50%; 40% subminimum for exams 
 

BUS4078F    ENTREPRENEURIAL STRATEGIES 
18 NQF credits at HEQSF level 8 
Convener: D Priilaid 
Course entry requirements: Student must be registered for a Postgraduate Diploma in 
Management in the School of Management Studies, or be a Semester Study Abroad student. 
Course outline:  
Identification of potential business ideas, their assessment, the establishment of organisations, 
paths of business development, needs analysis, market research, habits of effective personal 
management, developing implementation strategies and action plans, structuring an organisation, 
strategic assessment. 
The purpose of this course is to introduce students to Entrepreneurship and its attendant strategies. It 
is about the routes to the creation and ownership of a venture and the subsequent paths a business 
may take. 
DP requirements: 40% classwork mark. Must attend all lectures and submit all assignments as 
indicated in the course outline to be distributed at the beginning of the course. 
Assessment: Coursework 50%; Final Examination 50%; 40% subminimum for exams 
 

BUS4087S    QUANTITATIVE FINANCE SELECTED TOPICS 
This course is intended for students in the Quantitative Finance programme. Supplementary 
examinations will not be awarded for this course. 
18 NQF credits at HEQSF level 8 
Convener: P Botha 
Course entry requirements: FTX3044F (60%) and FTX3045S (60%), ECO2003F and ECO2004S. 
Co-requisites: Strategic Thinking BUS4050W. 
Course outline:  
The aim of this course is to cover advanced topics in the theory and practice of finance. The course 
covers the following areas: 
(1) Asset-liability Management, 
(2) Quantitative Methods, 
(3) Behavioural Finance and 
(4) Corporate Finance 
DP requirements: None. 
Assessment: Class tests and tutorials 50%, Examination 50%. 
 

BUS4088S    ACTUARIAL SCIENCE III ASSETS 
This course is intended for students doing Quantitative Finance.  Supplementary examinations will 
not be awarded for this course. 
27 NQF credits at HEQSF level 8 
Convener: J Legutko 
Course entry requirements: BUS2016H, FTX3044F (60%), FTX3045S (60%); STA3041F, 
STA3043S, STA3045F, BUS4028F (40%). 
Course outline:  
The aim of this subject is to instil in successful candidates an understanding of the investment 
environment and the principles and objectives of investment management. It will also give the 
candidates mastery of some of the techniques of asset valuation. It comprises the following topics: 
Professionalism, external environment, regulations, stakeholders, providers of benefits, cash flows, 
money market instruments, bonds, equities, property, futures and options, overseas investments, 
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collective investment vehicles, principle economic influences on investment markets, major 
investments indices, asset modelling, valuation techniques for individual investments and portfolios, 
asset/liability management. 
DP requirements: Completion and timeous submission of tutorial exercises. Sitting all class tests. 
An overall average of 40% for class work. 
Assessment: Tutorials 8%, Tests 32%, End of year examination (1 x 3 hours) 60% 
 

BUS4090F    CREATIVITY IN BUSINESS 
18 NQF credits at HEQSF level 8 
Convener: D Priilaid 
Course entry requirements: Student must be registered for a Postgraduate Diploma in 
Management in the School of Management Studies, or be an SSA student. 
Course outline:  
On completion of the course, students will be able to explain critical theories of art, execute an 
original piece of creative work, apply the habits of successful artists in the generation of new 
business ideas, critique an existing business model and develop an innovative alternative. Some of 
the topics covered will include: perspective and social constructs, proactivity, developing ideas, 
commitment, intuition and the role of the unconscious. 
This course aims to introduce students to the fundamental tenets of creativity and its application 
within a business context, enabling students to see problems differently and to develop innovative 
solutions accordingly. The course runs concurrently with the Second Semester of the Genesis 
Project and is designed to support students in their projects with the development of innovative and 
alternative solutions. It seeks to challenge existing silo-based thought patterns and to assist students 
in their transition to developing a creative working life. 
DP requirements: Participation in all classes/workshops. Completion and submission of an 
Individual Learning Log, an Individual assignment and a Group project, and to attain a minimum of 
40% for the coursework. 
Assessment: Coursework 50%, Exam 50%; Subminimum for exam 40% 
 

BUS4104F    BUSINESS AND CORPORATE COMMUNICATION: THEORY AND 
PRACTICE  
18 NQF credits at HEQSF level 8 
Convener: T Grant 
Course entry requirements: Acceptance to the Postgraduate Diploma in Management in Business 
Communication 
Course outline:  
Course aims:-To allow students to explore, highlight and debate various business and corporate 
communication theoretical frameworks and issues apt for the 21st century -To provide opportunities 
for students to review the literature in the field to enhance their scholarly knowledge and insights-To 
allow students to apply these theoretical frameworks and concepts to practical instances within 
various business and institutional domains, not only to test their knowledge but to contribute to 
various theoretical and methodological issues and debates. After completion of the course students 
will be able to: -Critically review and differentiate between various theoretical constructs that 
underpin corporate and business communication,-Synthesise viewpoints and grapple with 
disjunctures, contradictions and tensions that arise in modern-day communication practices, and-
Apply their learning to various practical arenas in the workplace in order to engage with and deliver 
appropriate and relevant decisions. 
DP requirements: Full attendance recommended as a workshop approach is taken; a 40% 
subminimum in the year mark (which comprises 60% of the marks) and final examination (which 
comprises 40% of the marks), with an overall passing grade of 50%  
Assessment: Formative assessment: DP requirement is 60% for coursework comprising short 
assignments, a group written project and a practical oral seminar presentation. Summative 
assessment: Final written examination (40%) with 50% passing average overall 
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BUS4105F    INTERCULTURAL AND DIVERSITY MANAGEMENT 
18 NQF credits at HEQSF level 8 
Convener: G Nodoba 
Course entry requirements: Acceptance to the Postgraduate Diploma in Management in Business 
Communication 
Course outline:  
Diverse and evolving styles of management in Africa and globally require a keen understanding of 
intercultural communication and issues of diversity within organisations and the societies they serve. 
This is especially important in post-Apartheid South Africa where issues of race, gender, power, 
belonging and much more bedevil effective communication and community relations. The socio-
economic realities of South Africa are such that students in commerce, particularly management, 
have an enormous and onerous responsibility to ensuring sustainable, transparent and ethical 
communications and transactions within the continent and internationally. Understanding how these 
realities have played and continue to play out, is essential to forge ahead on a positive track that will 
benefit all stakeholders, the 'haves' and the 'have nots'. If we wish to build a country and economy 
that has a future, then everyone has a role to play and this course aims to contribute to that role. 
DP requirements: Full attendance recommended as a workshop approach is taken; a 40% 
subminimum in the year mark (which comprises 60% of the marks) and final examination (which 
comprises 40% of the marks), with an overall passing grade of 50% 
Assessment: Formative assessment: DP requirement is 60% for coursework comprising short 
assignments, seminars, a mid-semester test and team project. Summative assessment: Final written 
examination (40%) 
 

BUS4106F    TEAM MANAGEMENT AND COMMUNICATION 
18 NQF credits at HEQSF level 8 
Convener: C Kalil 
Course entry requirements: Acceptance to the Postgraduate Diploma in Management in Business 
Communication 
Course outline:  
Diverse and evolving styles of management in Africa and globally require leadership frameworks 
for transformation and change. Appreciating the differences between managing and leading is 
primary in this context. The complexities involved in corporate communication practices require 
practitioners who can critique and select appropriate and relevant strategies for effective and 
dynamic team wellbeing. Leaders who are visionary, adaptive, sensitive to context with capacity to 
energise colleagues and subordinates are required to guide and build individuals and teams in 
complex business environments. Mindfulness, introspection and personal mastery are hallmarks of 
effective team membership and leadership. Likewise mastery of operational and administration 
practices related to team meeting and collaboration are fundamental competencies to complement 
the less technical aspects of leadership. 
DP requirements: Full attendance recommended as a workshop approach is taken; a 40% 
subminimum in the year mark (which comprises 60% of the marks) and final examination (which 
comprises 40% of the marks), with an overall passing grade of 50%  
Assessment: Formative assessment:DP requirement is 60% for coursework comprising short 
assignments, a group written project and a practical oral seminar presentation. Summative 
assessment: Final written examination (40%) 
 

BUS4107S    PERSUASION IN MULTIMODAL DISCOURSES AND DOMAINS  
18 NQF credits at HEQSF level 8 
Convener: T Grant 
Course entry requirements: Acceptance to the Postgraduate Diploma in Management in Business 
Communication 



168    DEPARTMENTS IN THE FACULTY OF COMMERCE 

Course outline:  
Course aims:-Develop students' theoretical grounding in persuasion and argumentation-Develop 
their theoretical understanding of multimodality and social semiotics including metafunctions 
(functional grammar) and multiliteracies-Develop their abilities to critique various verbal and visual 
modes, media, channels as well as analyse various genres, discourses, domains and sites of display-
Identify and select appropriate traditional and digital modes and media for meaningful message 
delivery and dissemination. After completion of the course students will be able to:-Understand 
various texts and the types of 'grammar', both socio-linguistic and visual, in order to select from a 
repertoire of resources, those most apt for purpose and audience-Understand the concepts of 
affordance and design as essential to critiquing and creating multimodal texts appropriate to 
communication messages in the workplace-Use persuasive techniques and strategies to develop and 
deploy targeted messaging to all relevant audiences, both internal and external-Understand the 
interactive and interactional tools of metadiscourse and stance in reader-writer relationships. 
DP requirements: Full attendance recommended as a workshop approach is taken; a 40% 
subminimum in the year mark (which comprises 60% of the marks) and final examination (which 
comprises 40% of the marks), with an overall passing grade of 50%  
Assessment: Formative assessment: DP requirement is 60% for coursework comprising short 
assignments, seminar participation and an individual written test. Summative assessment: Final 
written individual business proposal/plan (40%) 
 

BUS4108S    CAMPAIGN COMMUNICATIONS AND REPUTATION 
MANAGEMENT 
18 NQF credits at HEQSF level 8 
Convener: G Nodoba 
Course entry requirements: Acceptance to the Postgraduate Diploma in Management in Business 
Communication 
Course outline:  
Course aims:-Develop their theoretical grounding in traditional and digital communication channels 
-Develop their practical abilities to apply these modes and channels of communication appropriately 
-Develop analytical and evaluative abilities in order to review the effectiveness of such events and 
campaigns-Manage the media, public relations and reputational risks related to the event-Identify 
and select appropriate traditional and digital media platforms for meaningful message delivery and 
dissemination. After completion of the course students will be able to:-Define the strategic intent of 
the communication campaign or event by facilitating ongoing feedback, performance monitoring 
and post event reflection-Develop a communication and media plan, incorporating both traditional 
and digital media platforms, with clear and unambiguous internal and external stakeholder 
alignment to ensure optimal impact of the intended communication message-Develop and deploy 
targeted messaging to all relevant audiences for personalised/customised treatment of individuals 
and communities-Plan and allocate appropriate resources to fulfil the requirements of the designated 
events/initiatives-Nurture and grow a corporate image and climate in compliance with the prescribed 
business strategy of the organisation in question-Monitor the vital signs of the corporate brand and 
communication. 
DP requirements: Full attendance recommended as a workshop approach is taken.; a 40% 
subminimum in the year mark (which comprises 60% of the marks) and final campaign project 
(which comprises 40% of the marks), with an overall passing grade of 50%  
Assessment: Formative assessment: DP requirement is 60% for coursework comprising short 
assignments and presentations. Summative assessment: Final campaign project (40%) 
 

BUS4129H     ACTUARIAL SCIENCE RESEARCH PROJECT 
36 NQF credits at HEQSF level 8 
Convener: S Mataramvura 
Co-requisites: Concurrent registration for BUS4028F (Actuarial Science III: Financial Economics). 
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Course outline:  
The project course aims at equipping students with research skills, to empower students with paper 
writing skills and to equip students with ability to search for information online using e.g. library 
resources, Bloomberg and other sources. The project also aims at inculcating a sense of 
responsibility and discipline among students. Submissions will be checked for plagiarism and other 
research misconduct. The project process consists of a submission of proposal, a literature review, 
an initial draft of the final paper and the final paper. Except for the proposal, all the other 
submissions will be evaluated with the marks forming part of the final project mark. 
DP requirements: Passing the draft proposal by at least 4/10.   
Assessment: Course work 20%. Dissertation 80%. The literature Review will be marked out of 10 
and the draft proposal will be marked out of 10. The final draft will get marked out of 100 but the 
overall mark = Literature Review Mark + Draft mark + 0.8* Final Mark. 
 

BUS4153H     QUANTITATIVE FINANCE RESEARCH PROJECT 
36 NQF credits at HEQSF level 8 
Convener: S Mataramvura 
Co-requisites: Concurrent registration for BUS4028F (Actuarial Science III: Financial Economics). 
Course outline:  
The project course aims at equipping students with research skills, to empower students with paper 
writing skills and to equip students with ability to search for information online using e.g. library 
resources, Bloomberg and other sources. The project also aims at inculcating a sense of 
responsibility and discipline among students. Submissions will be checked for plagiarism and other 
research misconduct. The project process consists of a submission of proposal, a literature review, 
an initial draft of the final paper and the final paper. Except for the proposal, all the other 
submissions will be evaluated with the marks forming part of the final project mark.  
DP requirements: Passing the draft proposal by at least 4/10 
Assessment: Course work 20%. Dissertation 80%. The literature Review will be marked out of 10 
and the draft proposal will be marked out of 10. The final draft will get marked out of 100 but the 
overall mark = Literature Review Mark + Draft mark + 0.8* Final Mark. 
 

BUS5000W    MASTERS IN BUSINESS SCIENCE 
180 NQF credits at HEQSF level 9 
Convener: A Schlechter 
Course entry requirements: Relevant honours level degree 
Course outline:  
The Master’s by dissertation only is a research degree on an advanced topic under supervision. A 
candidate shall submit the dissertation of 25 000 -50 000words in length for examination.  
DP requirements: None 
Assessment: 100% written work 
 

BUS5002W    MASTERS DISSERTATION IN BUSINESS  SCIENCE 
108 NQF credits at HEQSF level 9 
Convener: P Botha 
Course entry requirements: Completion of at least 2 F100 subjects 
Course outline:  
The dissertation should be supervised by one of the members of staff who is a FASSA, and a student 
must demonstrate capacity to do research in one of the specialist technical or application as agreed 
by the supervisor 
DP requirements: None 
Assessment: None 
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BUS5003W    PEOPLE MANAGEMENT I 
60 NQF credits at HEQSF level 9 
Convener: S Goodman 
Course entry requirements: The minimum admission requirement is an Honours degree in Human 
Resources or Organisational Psychology / Industrial Psychology and a minimum of three years’ 
work experience in the field of human resources. In order to qualify for selection into the 
programme applicants should have an average mark of 65% for their Honours degree. At the 
discretion of the Head of Section‚ applicants who do not have an Honours degree in these fields or 
the required mark in the Honours degree‚ but have at least eight years of work experience in the 
field of human resources may receive recognition of prior learning. Such candidates may be required 
to write specialised admission tests. 
Course outline:  
The central theme of this component is strategic partnership. This component aims to equip students 
with the knowledge and skills to take up their role as strategic partners in a human resource 
environment. The component is made up of three compulsory modules, Strategy, Reward and Talent 
Management, and Intergroup Skills. 
DP requirements: None 
Assessment: All modules will include formative assessments (individual assessments during the 
course of the module) 60% and summative assessments (a final individual assessment at the end of 
the module) 40%.The coursework component for BUS5003W and BUS5004W contributes 66% 
towards the final mark for the Master’s degree. Students are required to pass each module in order to 
pass the course. 
 

BUS5004W    PEOPLE MANAGEMENT II 
60 NQF credits at HEQSF level 9 
Convener: S Goodman 
Course entry requirements: The minimum admission requirement is an Honours degree in Human 
Resources or Organisational Psychology / Industrial Psychology and a minimum of three years’ 
work experience in the field of human resources. In order to qualify for selection into the 
programme applicants should have an average mark of 65% for their Honours degree. At the 
discretion of the Head of Section‚ applicants who do not have an Honours degree in these fields or 
the required mark in the Honours degree‚ but have at least eight years of work experience in the 
field of human resources may receive recognition of prior learning. Such candidates may be required 
to write specialised admission tests. 
Course outline:  
The central theme of this component is strategic partnership. This component aims to equip students 
with the knowledge and skills to take up their role as strategic partners in human resource 
environment. The component is made up of three compulsory modules, Research Methods, Design 
and Staffing and Human Resource Development. 
DP requirements: None 
Assessment: All modules will include formative assessments (individual assessments during the 
course of the module) 60% and summative assessments (a final individual assessment at the end of 
the module) 40%The coursework component for BUS5003W and BUS5004W contributes 66% 
towards the final mark for the Masters’ degree. Students are required to pass each module in order to 
pass the course. 
 

BUS5006W    PEOPLE MANAGEMENT RESEARCH PROJECT 
60 NQF credits at HEQSF level 9 
Convener: S Goodman 
Course entry requirements: The minimum admission requirement is an Honours degree in Human 
Resources or Organisational Psychology / Industrial Psychology and a minimum of three years’ 
work experience in the field of human resources. In order to qualify for selection into the 
programme applicants should have an average mark of 65% for their Honours degree. At the 
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discretion of the Head of Section‚ applicants who do not have an Honours degree in these fields or 
the required mark in the Honours degree‚ but have at least eight years of work experience in the 
field of human resources may receive recognition of prior learning. Such candidates may be required 
to write specialised admission tests. 
Course outline:  
This course forms the research component of the MPhil in People Management. An individual 
research paper (maximum length 15.000 words excluding appendices and bibliography) on a topic 
of people management is required. Students select a research topic to address a work-based problem 
and are allocated a suitable supervisor. They submit a proposal for the project to the supervisor, the 
Faculty’s Ethics in Research Committee and the Faculty’s Higher Degrees Committee. Students and 
their supervisors are expected to meet regularly, design a delivery schedule and adhere to agreed- 
upon deadlines. The research project must be submitted by the date stipulated by the Section of 
Organisational Psychology. 
DP requirements: Dissertation 
Assessment: Students are required to obtain at least 50% for their research project. The research 
project component contributes 34% towards their final mark for the programme/degree. 
 

BUS5018F    LIFE INSURANCE 
Supplementary examinations will not be awarded for this course.  Presentation of this course will be 
subject to sufficient demand and to the availability of suitable resources. 
36 NQF credits at HEQSF level 9 
Convener: P Botha 
Course entry requirements: Suitable undergraduate degree together with subjects A101-103, 
A201-205 and A301 of the Actuarial Society or equivalent. Students narrowly failing to meet this 
requirement (e.g. missing one A2 subject) may be considered on merit, although students meeting 
the requirements will be given priority. 
Course outline:  
Features of products and markets; tax legislative and statutory controls; major areas of risk; 
reinsurance underwriting; principles of investment; professional guidance; unit pricing; valuation 
data and analysing experience; values of liabilities for reserving, solvency, pricing, management 
accounts; value to shareholders; modelling claim frequency and amount; pricing bases; asset- 
liability matching. 
DP requirements: 45% average over all class tests. 
Assessment: Examination (3 hours) 50%, Class tests 50% 
 

BUS5019S    PENSIONS 
Supplementary examinations will not be awarded for this course.  Presentation of this course will be 
subject to sufficient demand and to the availability of suitable resources 
36 NQF credits at HEQSF level 9 
Convener: J Legutko 
Course entry requirements: Suitable undergraduate degree together with subjects A101-103, 
A201-205 and A301 of the Actuarial Society or equivalent. Students narrowly failing to meet this 
requirement (e.g. missing one A2 subject) may be considered on merit, although students meeting 
the requirements will be given priority. 
Course outline:  
This course aims to develop students to the specialist technical level of pension fund knowledge 
(equivalent to the F100 level in the South African profession). This will include the framework and 
features of state, occupational and personal pension provision; legislation, tax controls, economic 
and demographic factors, and professional guidance; valuation data collection, analysing experience, 
valuing liabilities and assets, calculating contribution rates; terms for individual options, bulk 
transfers; choice and management of assets. 
DP requirements: 45% average over all class tests 
Assessment: Examination (3 hours) 50%, Class tests 50% 
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BUS5022F     SELECTED SOUTH AFRICAN TOPICS 
Presentation of this course will be subject to sufficient demand and to the availability of suitable 
resources. 
36 NQF credits at HEQSF level 9 
Convener: R Dorrington 
Course entry requirements: Suitable undergraduate degree together with subjects CT1-CT8 of the 
joint examinations of the Institute of Actuaries and the Faculty of Actuaries. 
Course outline:  
Topics selected from areas of actuarial practice with specific emphasis on the theory and practice 
of these areas in the South African context. 
 

BUS5028F/S     PENSIONS SPECIALIST 
Supplementary examinations will not be awarded for this course. Presentation of this course will be 
subject to sufficient demand and to the availability of suitable resources. 
54 NQF credits at HEQSF level 9 
Convener: J Legutko 
Course entry requirements: Suitable undergraduate degree together with parts A1 and A2 of the 
Actuarial Society or equivalent.  
Course outline:  
The aim of the course is to develop students to the level of being able to apply the principles of 
pension funds in a professional environment. This covers the roles of the various parties involved 
in pensions provision; the South African legal framework for pensions provision compared with 
alternatives; reporting and accounting standards and professional guidance for actuaries in respect 
of pension provision; methods of financing pension benefits and the associated investment choices 
in South Africa; design of pensions benefits and contributions with special reference to AIDS and 
the security of such benefits; mergers and acquisitions of retirement funds; valuation of open 
defined benefit pension schemes; calculation of benefit rights and expectations and the availability 
of assets on discontinuance of retirement funds; determining appropriate assumptions for 
calculating values; choosing and monitoring investments; asset-liability modelling; re-insurance; 
sources and analysis of surplus. 
DP requirements: Satisfactory attendance and participation in the seminars and tutorials. 
Assessment: Examination (3 hours)100% 
 

BUS5033W    ORGANISATIONAL PSYCHOLOGY MASTERS (COURSEWORK) 
90 NQF credits at HEQSF level 9 
Convener: F de Kock 
Course entry requirements: An honours degree in Organisational Psychology/Industrial 
Psychology. In order to qualify for selection students should have achieved 65% for their honours 
degree. 
Course outline:  
This component of the programme is aligned with the Health Profession Council of South Africa’s 
scope of practice for the professional training of industrial/organisational psychologists. The 
programme aims to equip students with the knowledge and skills to perform the role of scientist 
practitioner. 
This component consists of seven compulsory modules. 
Modules: 

 Theories and approaches to work 
 Research I 
 Research II 
 Psychological assessment 
 Professional practice and career 
 Evaluating organisational psychology interventions 
 Occupational health psychology 
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DP requirements: Compulsory class attendance. Completion of all assessments. 
Assessment: All modules will include formative assessments (individual assessments during the 
course of the module) 60% and summative assessments (a final individual assessment at the end of 
the module) 40%.The coursework component contributes 50% towards the final mark for the 
Master’s degree. Students are required to pass each module in order to pass the course. 
 

BUS5034H    ORGANISATIONAL PSYCHOLOGY MASTERS (DISSERTATION) 
90 NQF credits at HEQSF level 9 
Convener: F de Kock 
Course entry requirements: Admission to the qualification 
Course outline:  
The aim of this component is to assess whether students have mastered the principles of the 
research process and are able to apply these to a dissertation. 
Students choose a research topic offered by a supervisor working in a focus area. 
After consultation with and support from their supervisor, they submit a proposal for a dissertation 
to the Department and the Faculty’s Ethics Research Committee. Students and supervisors are 
expected to meet regularly, design a work schedule and adhere to agreed deadlines. 
All students are required to submit a dissertation of not more than 20,000 words. The dissertation 
must be submitted by the date stipulated by the Section of Organisational Psychology. 
DP requirements: Dissertation 
Assessment: Students are required to obtain at least 50% for their dissertation. The dissertation 
component contributes 50% towards the final mark for the degree. 
 

BUS5035S    FINANCE & INVESTMENT   
Supplementary examinations will not be awarded for this course.  Presentation of this course will be 
subject to sufficient demand and to the availability of suitable resources. 
36 NQF credits at HEQSF level 9 
Convener: P Botha 
Course entry requirements: Suitable undergraduate degree together with subjects A101 – 103, 
A201-205 and A301 of the Actuarial Society or equivalent. Students narrowly failing to meet this 
requirement (e.g. missing one A2 subject) may be considered on merit, although students meeting 
the requirements will be given priority. 
Course outline:  
The aim is to prepare students for a career specialising in finance and investment, and specifically to 
develop students to the specialist technical level of finance and investment knowledge (equivalent to 
the F100 level in the South African profession). The course covers taxation, industry classification 
and investment indices, fundamental share analysis and specialist asset classes including derivatives. 
It also covers the wider issues of the theory of finance and the practical issues of regulation of 
financial services, applications of the legislative and regulatory framework, environmental 
influences and overall risk control. Actuarial techniques will be studied for portfolio management 
and performance measurement. 
DP requirements: 45% average over all class tests and tutorials. 
Assessment: Examination (3 hours) 50%, Class tests 50% 
 

BUS5036S     DISSERTATION (PROGRAMME EVALUATION) 
0 NQF credits at HEQSF level 9 
Convener: S Chapman 
Course entry requirements: None 
Co-requisites: None 
Course outline:  
This component of the course aims to assess whether or not students have mastered the principles of 
programme monitoring and evaluation, are able to apply these to a real-life programme and 
construct a written report in the form of a dissertation based on this application.  Students will 
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register for this course at the start of the second semester in which they registered for the M.Phil in 
Programme Evaluation. 
Students have to choose a programme that is being planned or that is currently running.  In 
consultation with their supervisor and a client from the organisation planning/running the 
programme, students formulate appropriate evaluation questions and levels.  A proposal for the 
evaluation has to be presented to the Section and submitted to the Commerce Faculty Ethics in 
Research Committee.  All students are required to submit the evaluation as a dissertation of not 
more than 20,000 words.  The dissertation must be submitted by the date stipulated by the Section.  
DP requirements: Dissertation  
Assessment: Students are required to obtain at least 50% for their dissertation.  The dissertation 
component contributes 50% toward the final mark for the degree.   
 

BUS5037W    PROGRAMME EVALUATION MASTERS COURSEWORK 
90 NQF credits at HEQSF level 9 
Convener:  S Chapman 
Course entry requirements: In order to qualify for selection into the programme applicants should 
have an honours degree or a four year professional bachelor’s degree at HEQSF level 8. In this 
honours degree applicants should have completed a component of quantitative research 
methods/statistics. In order to qualify for selection applicants should have obtained an average mark 
of 65% for their honours degree. 
Co-requisites: BUS5036S 
Course outline:  
In order to qualify for selection into the programme applicants should have an honours degree or a 
four year professional bachelor’s degree at NQF level 8. In this honours degree applicants should 
have completed a component of quantitative research methods/statistics. In order to qualify for 
selection applicants should have obtained an average mark of 65% for their honours degree. 
The coursework aims to equip students with advanced programme evaluation knowledge and skills. 
The course consists of five compulsory modules (the first three modules are presented in the first 
semester and the last two modules in the second semester; at the discretion of the Head of Section 
some second semester modules could be offered in the first semester): 

 Principles of programme evaluation 
 Research design for evaluation (Research methods I) 
 Monitoring using programme theory 
 Data analysis for evaluation (Research methods II) 
 Advanced approaches for complex evaluations 

At the discretion of the Head of Section, modules may be added or withdrawn 
DP requirements: 100% Class attendance.  The coursework component contributes 50% towards 
the final mark for the degree. Students are required to obtain at least 50% for all coursework 
modules.  
Assessment: Formative assessment (group or individual assessments during the course of each 
module) 60% Summative assessment (a final, individual assessment at the end of the module) 40% 
 

BUS5038S     LIFE INSURANCE SPECIALIST 
Supplementary examinations will not be awarded for this course. Presentation of this course will be 
subject to sufficient demand and to the availability of suitable resources. 
54 NQF credits at HEQSF level 9 
Convener: P Botha 
Course entry requirements: Suitable undergraduate degree together with parts A1 and A2 of the 
Actuarial Society or equivalent. 
Course outline:  
The aim is to instil an understanding of Life Office valuation, understanding Life Insurance 
product design/profit testing, understanding the risks inherent in a Life Office operation and an 
understanding the legislative framework for Life insurance. 
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Roles of the various parties involved in the Life Insurance Industry in South Africa; The South 
African legal framework for Life insurance; Reporting and accounting standards and professional 
guidance for actuaries in respect of Life Office valuation and product design; Special reference to 
the financial risks of AIDS; analysing experience; valuing assets and liabilities for reserving, 
solvency, pricing, management accounts; Value to shareholders; Modelling claims frequency and 
amounts. 
DP requirements: Satisfactory attendance and participation in the seminars and tutorials. 
Assessment: Examination (3 hours) 100% 
 

BUS5039F/S     HEALTHCARE SPECIALIST 
Supplementary examinations will not be awarded for this course. Presentation of this course will be 
subject to sufficient demand and to the availability of suitable resources. 
54 NQF credits at HEQSF level 9 
Convener: P Botha  
Course entry requirements: Suitable undergraduate degree together with parts A1 and A2 of the 
Actuarial Society or equivalent. 
Course outline:  
The aim is to instil an understanding of financing Healthcare in the private sector, understanding 
Health and Care product design and benefit design, understanding the risks inherent in Healthcare 
financing and Reinsurance and understanding the legislative, tax and policy framework for the 
Health and Care environment. 
Roles of the various parties involved in the Health and Care environment in South Africa; The South 
African legal, tax and policy framework for Health and Care; Reporting and accounting standards 
and professional guidance for actuaries in respect of Capital Adequacy Requirements; Sources of 
data and analysing experience; financing risks and reinsurance; funding for post-retirement Health 
and Care expenses; Modelling claims frequency and amounts; underwriting policy and restrictions; 
assessing impact of HIV/AIDS on Health and Care environment. 
DP requirements: Satisfactory attendance and participation in the seminars and tutorials. 
Assessment: Examination (3 hours) 100% 
 

BUS5040S    GENERAL INSURANCE 
36 NQF credits at HEQSF level 9 
Convener: P Botha  
Course entry requirements: Suitable undergraduate degree together with parts subjects A101 – 
103, A201 – 205 and A301 of the Actuarial Society or equivalent. Students narrowly failing to meet 
this requirement (e.g. missing one A2 subject) may be considered on merit, although students 
meeting the requirements will be given priority. 
Course outline:  
Features of products and the market; tax, legislative and supervisory environment; principles and 
standards of accounting; major areas of risk and the methods of reinsurance; professional guidance 
notes; valuation data and analysing experience; values of liabilities for reserving, solvency, pricing, 
management accounts; value to shareholders; modelling claim frequency and amounts; pricing 
bases; asset/liability matching. 
DP requirements: 45% average over all class tests and tutorials 
Assessment: Examination (3 hours) 50%, Class Tests 50% 
 

BUS5041F/S     FINANCE AND INVESTMENT TECHNICAL B 
36 NQF credits at HEQSF level 9 
Convener: D Strugnell 
Course entry requirements: Suitable undergraduate degree together with parts A1 and A2 of the 
Actuarial Society or equivalent. 
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Course outline:  
Forward and Future prices by no-arbitrage; Wiener process; Ito’s formula; Ornstein-Uhlenbeck 
process and multi-variate Brownian motion; derivative instruments; martingale measures; Giransov 
theorem; Black-Scholes derivative pricing model; American options; Black Model for pricing and 
valuing options on futures contracts and interest rates; yield curve, interest rate swaps; Vasicek, 
Cox-Ingersoll-Ross and Hull and White models for interest rate term-structures; market risk; credit 
risk. 
DP requirements: 45% average over all class tests and tutorials 
Assessment: Examination (3 hours) 50%, Class tests and tutorials 50%, Supplementary 
examinations will not be awarded for this course. Presentation of this course will be subject to 
sufficient demand and to the availability of suitable resources. 
 

BUS5042F    HEALTH AND CARE 
Supplementary examinations will not be awarded for this course. Presentation of this course will be 
subject to sufficient demand and to the availability of suitable resources. 
36 NQF credits at HEQSF level 9 
Convener: P Botha  
Course entry requirements: Suitable undergraduate degree with subjects A101 – 103, A201 – 205 
and A301 of the Actuarial Society or equivalents. Students narrowly failing to meet this requirement 
(e.g. missing one A2 subject) may be considered on merit, although students meeting the 
requirements will be given priority. 
Course outline:  
Describe and understand the main type of contracts, various stakeholders in health and care, product 
design, understand the operating environment, role of the State in provision, pricing of products, 
understand the nature of risks and the use of reinsurance, other risk management tools, modelling 
techniques, valuation and reserving and supervisory reporting. The aim of the course is to instil in 
successful candidates the ability to apply in a range of situations, the principles of actuarial planning 
and control in health and care matters on sound financial lines. 
DP requirements: 45% average over all class tests and tutorials. 
Assessment: Examination (3 hours) 50 %, Class tests 50 % 
 

BUS5049W    ORGANISATIONAL PSYCHOLOGY INTERNSHIP 
0 NQF credits at HEQSF level 9 
Convener: F de Kock 
Course entry requirements: Students who completed their first year of the Master of 
Organisational and Industrial Psychology programme. 
Course outline:  
Organisational Psychology students are required academic supervision as per the Health Professions 
Council South Africa (HPCSA) regulation. 
DP requirements: None 
Assessment: None 
 

BUS5050F    DISSERTATION (PROGRAMME EVALUATION)  
90 NQF credits at HEQSF level 9 
Convener: S Chapman 
Course entry requirements: None 
Co-requisites: BUS5037W (Coursework) and BUS5036S 
Course outline:  
This is a continuation course for BUS5036S, which Programme Evaluation students will have 
registered for in the second semester of the preceding year. As with BUS5037W, the course aims to 
assess whether or not students have mastered the principles of programme evaluation, are able to 
apply these to a real-life programme and construct a written report in the form of a dissertation 
based on this application.   
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Students have to choose a programme that is being planned or that is currently running.  In 
consultation with their supervisor and a client from the organisation planning/running the 
programme, students formulate appropriate evaluation questions and levels.  A proposal for the 
evaluation has to be presented to the Section and submitted to the Commerce Faculty Ethics in 
Research Committee.  All students are required to submit the evaluation as a dissertation of not 
more than 20,000 words.  The dissertation must be submitted by the date stipulated by the Section.  
DP requirements: Dissertation 
Assessment: Students are required to obtain at least 50% for their Dissertation.  The dissertation 
component contributes 50% towards the final Mark for the degree.   
 

BUS6000W    PHD IN BUSINESS SCIENCE 
360 NQF credits at HEQSF level 10 
Course entry requirements: Acceptance to a PhD programme 
Course outline:  
A PhD thesis is required to be an original, coherent and consistent body of work which reflects the 
candidate’s own efforts. The thesis may not be more than 80,000 words (excluding bibliography and 
appendices). A candidate will undertake research, and such advanced study as may be required, 
under the guidance of a supervisor or supervisors appointed by Senate. 
  
A candidate for the degree shall register for at least two academic years. The approval process shall 
include a presentation of the research proposal within six months of registration, to a Departmental 
panel. Continued registration is dependent on the outcome of this presentation. 
Lecture times: None 
DP requirements: None 
Assessment: 100% Thesis 
 

BUS6001W    PHD IN PROGRAMME EVALUATION 
360 NQF credits at HEQSF level 10 
 

DOC4002F    DEMOGRAPHIC DATA AND STATISTICS  
15 NQF credits at HEQSF level 9 
Convener: T Moultrie 
Course entry requirements: Admission to the MPhil in Demography 
Course outline:  
Students will be exposed to techniques of assessment and analysis of demographic and biomedical 
data. The course material will cover the evaluation and assessment of the quality of demographic 
data; frequently encountered errors and biases; and the application of multiple linear, logistic 
regression and Poisson regression and event-history analysis to cross-sectional and longitudinal 
demographic data. 
DP requirements: Submission of both assignments.  A sub-minimum of 40% for the assignments is 
required 
Assessment: Two assignments 50%, Final examination 50%. A pass mark of 50% is required 
overall, with a 40% sub-minimum on each of the examination and semester mark 
 

DOC5000Z    DISSERTATION 
90 NQF credits at HEQSF level 9 
Convener: T Moultrie 
Course entry requirements: Admission to the MPhil in Demography 
Course outline:  
A thorough investigation, of between 15,000 and 20,000 words, that utilises demographic data 
sources to contribute to and enhance understanding of demographic processes. Students must 
finalise their proposals by the start of the third term of study, and should start considering their 
likely field of research in the first few weeks of term. Students will also have to attend and 
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participate in compulsory seminars on Social Research Methods, as well as attend and participate in 
the regular series of departmental research seminars. 
DP requirements: 100% attendance at seminars on Social Research Methods 
Assessment: Dissertation 100%. 
 

DOC5001F/S    BASIC DEMOGRAPHY 
15 NQF credits at HEQSF level 9 
Convener: T Moultrie 
Course entry requirements: Admission to the MPhil in Demography 
Co-requisites: This course is also available to Statistics and Economics honours students. Subject to 
demand, the same course will be offered again in the second semester. 
Course outline:  
This course offers a foundation in demographic methods and principles, including the elementary 
analysis of mortality, fertility and nuptiality. Emphasis is placed on application of knowledge gained 
in lectures to problems using regional data. On completion of the course, students will have a clear 
understanding of the fundamentals of demographic analysis, and be able to apply these techniques to 
a range of simple demographic problems. 
Topics covered include: Age and sex structures of populations; life tables; stationary populations; 
direct and indirect standardisation; model life tables; measures of fertility and nuptiality; multiple 
decrement life tables; migration and population projections. 
DP requirements: Submission of all tutorials and writing of class tests, with a sub-minimum of 
40% 
Assessment: DOC5001F examined in June, DOC5001S examined in November, Practicals, tests, 
and assignments 40%. Final examination 60% 
 

DOC5002S    TECHNIQUES OF DEMOGRAPHIC ESTIMATION 
30 NQF credits at HEQSF level 9 
Convener: T Moultrie 
Course entry requirements: Successful completion of DOC5001F 
Course outline:  
Students will be exposed to many techniques of analysis of demographic data, and will be able to 
apply them to data collected from a wide range of sources in different settings. Particular emphasis 
is placed on the appraisal and analysis of defective data using indirect methods. The course covers 
the analysis of fertility, mortality and migration. Techniques in the measurement of fertility: 
Relational Gompertz models, measures of family formation and parity progression, birth interval 
analysis. Techniques in the measurement of mortality: estimation of child mortality from data on 
children born and surviving; estimation of adult mortality using data on survival of siblings, spouses 
and parents. Measurement of migration. 
DP requirements: Submission of all required practicals and assignments, with a sub-minimum of 
40%. 
Assessment: Examination 60%  
 

DOC5003S    POPULATION PROJECTIONS & MODELLING 
15 NQF credits at HEQSF level 9 
Convener: R Dorrington 
Course entry requirements: DOC5001F 
Course outline:  
This course will expose students to techniques of population projection and epidemiological 
modelling. At the end of the course, students will be able to apply the knowledge gained to derive 
population projections for national and sub-national populations using a variety of methods, and 
taking anticipated changes in epidemiological and demographic variables into account. Students will 
also have a thorough understanding of different approaches to demographic modelling, and their 
limitations. 
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DP requirements: Submission of all required practicals and assignments, with a sub-minimum of 
40%. 
Assessment: Practicals, tests, and assignments 40%. Final examination 60% 
 

DOC5004F    SELECTED TOPICS IN POPULATION STUDIES 
15 NQF credits at HEQSF level 9 
Convener: C Toweiss 
Course entry requirements: Admission to the MPhil in Demography 
Course outline:  
Through a seminar series, presented by students and facilitated by a staff member, students will be 
exposed to a range of topics in population studies. Students will be graded by their contributions to 
the seminar, and through a general exam at the end of the term. The intention is for this course to be 
run as a seminar/reading course, with students preparing inputs for each week, presenting their 
work, and then opening up discussion in the class, facilitated by the lecturer. Detailed reading lists 
will be provided, showing readings which all students are expected to read before the seminar. 
DP requirements: Attendance and participation in seminars.  Submission of essays and 
assignments 
Assessment: Essay and  assignments 50% Examination 50% 
 

DOC5005W    MINOR DISSERTATION 
Fifth-year status, whole year. 
60 NQF credits at HEQSF level 9 
Convener: P Ouwehand 
Course entry requirements: Acceptance into MPhil in Mathematical Finance. 
Course outline:  
The dissertation should be well conceived and acknowledge earlier research in the field, if 
appropriate. It should show your ability to undertake a substantial and informed piece of research, 
and demonstrate your ability to collect, organise and analyse material to communicate effectively. It 
should illustrate that you are able to replicate and/or critically evaluate existing research in the field. 
The dissertation should demonstrate a capacity for research and creditable literary quality. 
DP requirements: None 
Assessment: Written work 100%; graded one of Fail, Pass or Distinction 
 

DOC5009F/S    WRITING FOR PUBLICATION 
47 NQF credits at HEQSF level 9 
Convener: J Burns 
Course entry requirements: Must have formally submitted Master's thesis for examination.  
Admission is dependent on a letter of support/motivation by existing supervisor who indicates 
willingness to continue supervision/mentorship activities. 
Course outline:  
This course allows Master's students to remain registered at the University after they have formally 
submitted their Masters thesis for examination with the explicit aim of turning their thesis work into 
a series of scholarly articles, ready for submission to accredited, peer-reviewed journals.  
DP requirements: Student submission Master's thesis  
Assessment: Submission of Master's thesis for examination with the explicit aim of turning their 
thesis work into a series of scholarly articles, ready for submission to accredited, peer-reviewed 
journals 
 

DOC5010S    RISK MANAGEMENT GOVERNANCE 
30 NQF credits at HEQSF level 9 
Convener: A Mukherjee 
Course entry requirements: Acceptance into the MCom in Risk Management of Financial 
Markets. 
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Course outline:  
This course equips students with an understanding of the ethical, accounting, legislative and 
regulatory frameworks that govern economic activities within the financial services sector. It 
completes the technical, economic and market knowledge base, which has been built by the Risk 
Management Quantitative Modelling and Risk Management Markets courses, with the relevant 
ethical, accounting and governance structures. 
DP requirements: None. 
Assessment: Coursework 50%, Final examination 50% 
 

DOC5011W    RISK MANAGEMENT QUANTITATIVE MODELLING 
45 NQF credits at HEQSF level 8 
Convener: P Ouwehand 
Course entry requirements: Acceptance into the MCom in Risk Management of Financial 
Markets. 
Course outline:  
This course equips students with the necessary technical skills for financial risk management. These 
technical skills span the following core areas: quantitative methods, econometrics and computing 
skills.  
DP requirements: None. 
Assessment: Coursework 50%, Final examination 50% 
 

DOC5012W    RISK MANAGEMENT RESEARCH   
60 NQF credits at HEQSF level 9 
Convener: A Mukherjee 
Course entry requirements: Acceptance into MCom in Risk Management of Financial Markets 
Course outline:  
This is the composite research option for the degree of MCom in Risk Management of Financial 
Markets. The student is required to complete a research topic that will comprise three research tasks 
(or the equivalent thereof). These tasks will be related to the courses taken for the degree and shall 
require the student to demonstrate innovation or professional expertise. 
DP requirements: None 
Assessment: Composite mark 100%. 
 

DOC5013W    RISK MANAGEMENT MARKETS 
45 NQF credits at HEQSF level 9 
Convener: P Ouwehand 
Course entry requirements: Acceptance into the MCom in Risk Management of Financial 
Markets. 
Course outline:  
This course equips students with a comprehensive understanding of the financial services sector, the 
three main subsectors (insurance, banking and asset management), their business models, as well as 
the general and specific risks associated with each. It covers the financial markets within which 
these businesses operate, along with the vast array of financial instruments that are both tradable and 
untradeable, and the multifaceted diversity of financial risks that these instruments bear. The course 
focuses primarily on market and credit risk, and enables an integration of the technical knowledge of 
the Quantitative Modelling course with the practicalities of the financial services business 
environment, in order to measure, analyse, and manage risk. 
DP requirements: None. 
Assessment: Coursework 50%, Final examination 50% 
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DOC5032F    SOUTH AFRICAN FINANCIAL MARKETS 
15 NQF credits at HEQSF level 8 
Convener: O Mahomed 
Course entry requirements: Acceptance into MPhil in Mathematical Finance. 
Course outline:  
The course SAFM introduces the mechanics of South African financial markets from a theoretical 
and practical perspective. It includes fundamental material on financial mathematics and derivatives 
pricing with key emphasis on money market and fixed income instruments. The course content also 
covers inflation linked and currency products. 
DP requirements: None. 
Assessment: Final examination 60%, Assignments and class tests 40% 
 

DOC5037S    FINTECH AND CRYPTOCURRENCIES  
24 NQF credits at HEQSF level 9 
Convener: C Georg 
Course entry requirements: Acceptance into MSc in Data Science and successful (Above 65%) 
completion of all core courses in the degree.   
Co-requisites: None  
Course outline:  
The course has three parts.  The first part will give an overview of the existing regulatory 
environment of financial institutions, which includes an overview of their various activities and how 
they will be disrupted by fintech applications.  The second part will introduce distributed ledgers as 
the foundation for a new financial infrastructure.  The third part then introduces cryptocurrencies 
and shows how to develop practical applications on the blockchain using Ethereum.  The course 
starts with giving students a thorough overview of the regulatory environment financial institutions 
operate in, both domestically and internationally.  the course will cover the regulatory framework for 
both banks and non-bank financial intermediaries.  the second part of the course provides an 
introduction to distributed ledgers.  Students will be able to understand how they work in detail and 
what the difference to double-entry bookkeeping is.  The course will focus on blockchain as a 
foundation for many modern cryptocurrencies.  Finally, after providing students with the necessary 
background knowledge on cryptography, the course will then give a thorough overview of 
distributed consensus mechanisms.  The course will introduce the Ethereum cryptocurrency and 
students will be able to develop simple applications using smart contracts in Ethereum at the end of 
the course.   
DP requirements: None 
Assessment: Coursework 50%; Exam 50%1.  Two assignments counting 25% each of the final 
mark.2.  Two exams (with a shorter theoretical and longer practical component) counting 15% and 
35% of the year mark, respectively.   
 

DOC5038Z    MATHEMATICAL COMPUTING SKILLS 
Preliminary course, before start of first semester (12 practical sessions). 
0 NQF credits at HEQSF level 9 
Convener: D.R. Taylor 
Course entry requirements: Acceptance into MPhil in Mathematical Finance. 
Course outline:  
This purely practical course provides the basic structured coding and computational skills required 
to implement mathematical and numerical algorithms. While the emphasis is on Matlab as a 
computing language, Excel and VBA will also be used. Topics covered in the modules will include 
advanced Excel, vectorisation, structured coding, graphics, numerical calculus and minimisation, 
ODEs and PDEs, and VBA applications. 
DP requirements: 100% completion of tutorials 
Assessment: Final examination counts 100%. 
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DOC5039S    FINANCIAL SOFTWARE ENGINEERING  
27 NQF credits at HEQSF level 9 
Convener: C Georg 
Course entry requirements: Acceptance into MSc in Data Science and successful (above 65%) 
completion of all core courses in the degree.   
Co-requisites: None 
Course outline:  
The course aims to enable students to master the fundamental principles of software engineering in 
the specific context of the financial services industry.  The course aims to develop students' skills 
and knowledge to design, implement, and integrate large-scale financial software systems from 
heterogeneous components and services.  Emphasis will be put on fundamental principles and 
practical issues of software engineering including unit-testing, test-driven development and other 
methods to ensure that code is not only correct and well-documented, but also re-usable.  the course 
will be using python as programming language of choice and also introduce the students to a number 
of highly useful libraries developed for python.   
Key Outcomes:  
1.  Exhibit mastery of basic principles of software engineering on both a theoretical and practical 
level. 
2.  Understand and be able to apply advanced software engineering methods used to develop 
complex software. 
3.  Being able to develop complex software in python.   
DP requirements: None  
Assessment: 1.  Two assignments counting 25% each of the final mark.  2.  Two exams (with a 
shorter theoretical and longer practical component) counting 15% and 35% of the year mark, 
respectively.   
 

DOC5043F    NUMERICAL METHODS IN FINANCE I 
30 NQF credits at HEQSF level 9 
Convener: T A McWalter 
Course entry requirements: Acceptance into MPhil in Mathematical Finance. 
Course outline:  
This course develops the basic computational skills required for pricing contingent claims using 
Monte Carlo Methods. This is accomplished through a combination of lectures and computer-based 
practical sessions in which candidates implement the techniques learned. The course will cover 
random number generation, stock price generation, Monte Carlo integration, variance reduction and 
Quasi-Monte Carlo integration. 
DP requirements: An average of at least 70% for practical session grades. 
Assessment: Final examination 60%, Assignments and class tests 40%. 
 

DOC5044S    RISK MANAGEMENT OF FINANCIAL MARKETS 
Fifth-year status, second semester, one double lecture and one tutorial session per week. 
15 NQF credits at HEQSF level 9 
Convener: O Mohomed 
Course entry requirements: South African Financial Markets 
Course outline:  
This course provides an introduction to the process of risk management in relation to a portfolio of 
financial market assets, with a particular focus on derivative assets. The content shall be largely 
South African centric, covering the South African regulatory framework, the financial market 
landscape and the specific nuances pertaining to the most liquidly traded financial market products. 
The process of risk management shall be covered from conceptual theoretical design to 
computational practical application, thereby preparing the student for a financial market risk 
management role in a modern financial institution. 
DP requirements: None. 
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Assessment: Final examination 60%Assignments and class tests 40%. 
 

DOC5045F    INTRODUCTION TO FINANCE AND DERIVATIVES 
Fifth-year status, first semester, one double lecture and one tutorial session per week. 
0 NQF credits at HEQSF level 8 
Convener: D Taylor 
Course entry requirements: Acceptance into MPhil in Mathematical Finance. 
Course outline:  
The course comprises of two main sections: An introduction to asset pricing and theoretical models 
in finance, including expected utility and risk, risk aversion, mean-variance analysis, efficient 
frontier, CAPM and Arrow-Debreu pricing; and, An introduction to derivative securities, including 
forwards/futures and options, hedging and speculation, valuation principles, model-free no-arbitrage 
relations and an introduction to pricing options based on the Black-Scholes method. 
DP requirements: None. 
Assessment: Final examination: 100% 
 

DOC5046F    STOCHASTIC CALCULUS FOR FINANCE I 
Fifth-year status, first semester, two double lecture and one single tutorial session per week. 
30 NQF credits at HEQSF level 9 
Convener: P Ouwehand 
Course entry requirements: Acceptance into MPhil in Mathematical Finance. 
Course outline:  
This course develops the basic probabilistic concepts and methods in discrete- and continuous-time 
mathematical finance. This is accomplished through a combination of lectures and tutorials, in 
which candidates implement the techniques learned. The course will cover random walks, filtrations, 
martingales, Markov and stochastic processes, stochastic differential equations and the application 
of these to modelling financial markets and to the valuation of derivatives. The ultimate goal is to 
provide a strong background in probability and the theory of stochastic processes and to understand 
the pricing and hedging of financial derivatives. 
DP requirements: Class mark of 40%. 
Assessment: Final examination 60%, Assignments and class test(s) 40% 
 

DOC5047S    STOCHASTIC CALCULUS FOR FINANCE II 
Fifth-year status, first semester, two double lecture and one single tutorial session per week. 
30 NQF credits at HEQSF level 9 
Convener: P Ouwehand 
Course entry requirements: Stochastic Calculus for Finance I 
Course outline:  
This course develops applications of the basic concepts and methods of mathematical finance. This 
is accomplished through a combination of lectures and tutorials, in which candidates learn to 
implement the techniques. The course will cover numeraire changes, interest rate models and 
derivatives (both pricing and hedging), exotic derivative pricing and hedging and stochastic credit, 
volatility and market models. 
DP requirements: Class mark 40% 
Assessment: Final examination 50%, Assignments and class test(s) 50% 
 

DOC5048S    NUMERICAL METHODS FINANCE II 
Fifth-year status, second semester, one double lecture and one practical session per week. 
30 NQF credits at HEQSF level 9 
Convener: T A McWalter 
Course entry requirements: Numerical Methods in Finance I 
Course outline:  



184    DEPARTMENTS IN THE FACULTY OF COMMERCE 

This course develops more sophisticated computational skills required for pricing contingent claims. 
This is accomplished through a combination of lectures and computer-based practical sessions in 
which candidates implement the techniques learned. The course will cover implementing term 
structure and stochastic rates, finite difference techniques, Fourier techniques, American options, 
local and stochastic volatility models and credit risk. 
DP requirements: An average of at least 70% for practical session grades. 
Assessment: Final examinations 60%, Assignments and class test(s) 40%. 
 

DOC5015W    MASTERS BY DISSERTATION IN QUANTITATIVE FINANCE 
180 NQF credits at HEQSF level 10 
Convener: D Taylor 
Course entry requirements: Standard pre-requisites for entrance to a Masters degree. 
Course outline:  
The master’s by dissertation only is a research degree on an advanced topic under supervision 
offered by any department in the Faculty. Examination is by dissertation alone (180 NQF credits). 
Prospective candidates should consult the appropriate Head of Department, School or Section 
concerned to discuss both the proposed topic and the availability of suitable supervision. The 
Faculty Office should be contacted for details regarding the application process. Entry is by 
selection. Selection is based on academic performance and demonstrated research competence and 
the availability of suitable supervision. 
DP requirements: Acceptable research proposal. Dissertation to be completed within 3 years. 
Assessment: This is a research degree under supervision and examination is by dissertation alone. 
 

DOC6000W    PHD IN QUANTITATIVE FINANCE 
360 NQF credits at HEQSF level 10 
Convener: D Taylor 
Course entry requirements: Master's degree  
Co-requisites: None 
Course outline:  
A PhD thesis is required to be an original, coherent and consistent body of work which reflects the 
candidate's own efforts.  The thesis may not be more than 80,000 words (excluding bibliography and 
appendices).  A candidate will undertake research, and such advanced study as may be required, 
under the guidance of a supervisor or supervisors appointed by Senate.  A candidate for the degree 
shall register for at least two academic years.  The approval process shall include a presentation of 
the research proposal within six months of registration, to a Departmental panel.  Continued 
registration is dependent on the outcome of this presentation.   
DP requirements: Acceptable research proposal.  Thesis to be completed within 5 years.   
Assessment: This is a research degree under supervision and examination is by thesis alone.   
 

DOC6001F/S    WRITING FOR PUBLICATION 
0 NQF credits at HEQSF level 9 
Convener: J Burns 
Course entry requirements: Must have formally submitted PhD thesis for examination. Admission 
is dependent on a letter of support/motivation by existing supervisor who indicates willingness to 
continue supervision/mentorship activities. 
Course outline:  
This course allows PhD students to remain registered at the University after they have formally 
submitted their PhD thesis for examination with the explicit aim of turning their thesis work into a 
series of scholarly articles, ready for submission to accredited, peer-reviewed journals.  
DP requirements: Submission of PhD thesis 
Assessment: Submission of PhD thesis for examination with the explicit aim of turning their thesis 
work into a series of scholarly articles, ready for submission to accredited, peer-reviewed journals 
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NELSON MANDELA SCHOOL OF PUBLIC GOVERNANCE 
As a multi-disciplinary centre, the Nelson Mandela School of Public Governance makes public 
service at the highest levels of leadership an aspiration for the rising generation. The School 
promotes the development of strategic public leadership, including a strong emphasis on public 
sector reform, accountability and trust in governance. There are four main components to the 
School’s activities:  

 A professional Master’s Degree in Development Policy and Practice; 
 Executive short courses designed for public leaders and officials, international and 

national non-profit organisations, think tanks and the private sector; 
 The Building Bridges programme which brings together established and emerging public 

leaders, policymakers and experts from across Africa on key policy issues; 
 A research centre on governance and development. 

 The School is housed in Linkoping House, Lower Campus. 27 Burg Road, Rondebosch. 

Phone (021) 650- 1420. 
The letter code for the School is GPP 
  
Email: zikhona.sikota@uct.ac.za 
 
Director and Professor: 
A Hirsch, BA Cape Town BA (Hon) Witwatersrand, MA CapeTown MPhil Columbia 
  
Academic Director and Prof: 
B Levy, BA(Hons) Cape Town MA PhD Harvard 
  
Lecturer: 
M Nxele, BBusSci (Economics) Cape Town MPhil (International Economics) Paris Pantheon 
Sorbonne MCom (Economics Development) Cape Town 
  
Academic Programme Co-ordinator: 
E Moosa, NDip BTech MTech CPUT 
  
Course tutor: 
Z Sikota, BAdmin (Hons) MAdmin UWC 
  
Adjunct Professors 
L Msengana-Ndlela, MBL UNISA PhD Warwick 
A Gillwald, MPhil UKZN PhD Witwatersrand 
  
Honorary Professors: 
C Lopes, MPhil Geneva Graduate Institute of International and Development Studies PhD 
Pantheon-Sorbonne University  
T Manuel, NatDip Peninsula Technikon PhD Stell 
M Altman, BA McGill, MPhil Cambridge, PhD Manchester. 
 

GPP4000W    RESEARCH AND POLICY NUMERACY 
10 NQF credits at HEQSF level 8 
Convener: R Govender 
Course entry requirements: Admission to the programme. 
Course outline:  
The course is designed to help participants improve their skills in the treatment and analysis of 
quantitative data and the reporting of research results. It begins with an overview of primary 
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concepts in sampling, measurement and data sources before proceeding to explore and apply various 
bivariate and multivariate analytic techniques to available data. The course is not a statistics course 
per se, but instead focuses on how statistical techniques may be applied to quantitative data to 
answer specific questions related to development policy, planning and practice. The techniques 
covered range from frequency and contingency analysis to correlation and simple and multiple 
linear regression. 
DP requirements: Attendance at lectures is compulsory except with the permission of the Head of 
Department. 
Assessment: Examination at the end of the course 
 

GPP4001W     PUBLIC LEADERSHIP I 
20 NQF credits at HEQSF level 8 
Convener: S Haricharan 
Course entry requirements: Admission to the programme. 
Course outline:  
This course aims to equip students with skills, personal insight and inter-personal capabilities to 
enhance their effectiveness as leaders – within their organisations, across government, and at the 
interfaces between government, citizens, the private sector and civil society. 
DP requirements: Attendance at lectures is compulsory except with the permission of the Head of 
Department. 
Assessment: Submission of all assignmentes and projects 
 

GPP4002F    PUBLIC LEADERSHIP II 
10 NQF credits at HEQSF level 8 
Convener: I Goldman 
Course entry requirements: Admission to the programme. 
Course outline:  
The course will focus on examining the key ingredients of how the government can have a positive 
impact on its citizens. Aiming to provide participants with a framework for relating impact 
management theory to their own experience of managing policies, programmes and projects, and the 
related challenges faced in their work. 
DP requirements: Attendance at lectures is compulsory except with the permission of the Head of 
Department. 
Assessment: Submission of all assignmentes and projects 
 

GPP4003W    TOPICS IN DEVELOPMENT POLICY 
20 NQF credits at HEQSF level 8 
Course entry requirements: Admission to the programme. 
Course outline:  
This course aims to equip students with cutting edge knowledge and tools in specialised areas of 
direct relevance to public sector leaders. At the beginning of the course, 3-4 subject areas will be 
introduced to all students by leading experts in each area, following which students will work in 
depth on one of these subject areas with the expert faculty. 
DP requirements: Attendance at lectures is compulsory except with the permission of the Head of 
Department. 
Assessment: Submission of all assignmentes and projects 
 

GPP4004S    THE PRACTICE OF POLICY IMPLEMENTATION 
25 NQF credits at HEQSF level 8 
Convener: M Andrews 
Course entry requirements: Admission to the programme. 
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Course outline:  
The course and assignments focus students on implementation realities with complex public policy 
problems, and help students think about and experiment with an implementation approach suited to 
complex problems. The students learn about constructing and deconstructing policy problems (to 
bring these onto the policy agenda and to enable policy responses). They also learn about the many 
options available to policy makers (in terms of solutions) and how to explore different options, 
experiment, and learn about what works and why. Students also learn about building and 
maintaining their authorizing environment and building and growing the multi-agent groups that 
make policy happen. Students work actively during the time in class to produce a problem analysis 
and implementation protocol for a problem of their choosing and then spend three months iterating 
with ideas to enact this protocol. This allows learning by doing. 
DP requirements: Attendance at lectures is compulsory except with the permission of the Head of 
Department. 
Assessment: Submission of all assignments and projects.  
 

GPP4006F    THE PRACTICE OF STRATEGIC POLICY-MAKING FOR 
DEVELOPMENT 
20 NQF credits at HEQSF level 8 
Convener: B Levy 
Course entry requirements: Admission to the programme 
Course outline:  
This course aims to equip students with knowledge and tools to identify, design and build support 
for priority development policies. 
The course will: 
 Provide a comparative overview of different approaches to development policy-making, across 

countries and over time; 
 Explore ways to identify a ‘good fit’ between policy design and a country’s economic, political 

and social context and institutions; 
 Anchor the learning in case studies, with an emphasis on South African, and other African 

examples; and 
 Provide a practical bridge between priority policy objectives in the student’s place of work and 

the knowledge and tools explored in the course 
DP requirements: Attendance at lectures is compulsory except with the permission of the Head of 
Department. 
Assessment: Submission of all assignments and projects.  
 

GPP4008F    INTRODUCTION TO AFRICAN ECONOMIC DEVELOPMENT 
10 NQF credits at HEQSF level 8 
Convener: A Hirsch 
Course entry requirements: Admission to the programme. 
Course outline:  
The purpose of this module is to help participants to engage with the major concepts used in the 
analysis of economic development in Africa and to become familiar with some of the more 
important recent contributions to thinking about economic development that are relevant to Africa. 
DP requirements: Attendance at lectures is compulsory except with the permission of the Head of 
Department. 
Assessment: Submission of all assignments and projects.  
 

GPP4009F    THE PROCESS OF POLICY-MAKING & IMPLEMENTATION 
14 NQF credits at HEQSF level 8 
Convener: M Nxele 
Course entry requirements: Admission to the programme 
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Course outline:  
This course will explore how economics, institutions and politics interact to contain and shape 
development strategies. It will explore the tension between, on the one hand, 'best practise' economic 
policy and governance prescriptions and, on the other, the practical challenge of identifying 
feasible'next steps' in concrete settings. 
DP requirements: Submission of term paper 
Assessment: Submission of all assignments and projects.  
 

GPP5001F    STRATEGIC POLICYMAKING FOR DEVELOPMENT: ANALYSIS & 
PRACTICES 
25 NQF credits at HEQSF level 9 
Convener: B Levy 
Course entry requirements: Honours degree or equivalent 
Course outline:  
This course aims to equip students with knowledge and tools to identify, design and build 
support for priority development policies. The course will: 
 Provide a comparative overview of different approaches to development policy-making, across 

countries and over time; 
 Explore ways to identify a ‘good fit’ between policy design and a country’s economic, political 

and social context and institutions; 
 Introduce and apply tools that can help build momentum for policy change by engaging 

multiple government and non-governmental stakeholders in the policy formulation process; 
 Anchor the learning in case studies, with an emphasis on South African, and other African, 

examples; and 
 Provide a practical bridge between priority policy objectives in the student’s place of work and 

the knowledge and tools explored in the course. 
 Provide students with methodological tools to evaluate current knowledge and data and 

facilitate the making of sound judgements on policy and implementation. 
DP requirements: Attendance at lectures is compulsory except with the permission of the Head of 
Department. Submission of all assignments is required (research papers). 
Assessment: No examinations. Two papers (each 50% of the course grade) that apply the 
knowledge and tools of the course. 
 

GPP5002S    POLICY IMPLEMENTATION & THE REGULATION OF MARKETS 
25 NQF credits at HEQSF level 9 
Convener: M Andrews 
Course entry requirements: Successful completion of GPP5001F 
Course outline:  
This course aims to equip students with knowledge and tools to move from broad policy 
goals and strategies to the details of design and implementation that are key to 
development effectiveness. 
The course will: 
 Survey the multiple management functions that need to be addressed within the public sector 

(including budget planning; management of public expenditure and administration; 
procurement; parastatal governance); 

 Diagnose the strengths and weaknesses of public bureaucracies as instruments of 
implementing public policy; 

 Examine the potential of a variety of tools to enhance the transparency, accountability and 
effectiveness of public bureaucracies 

 Anchor the learning in case studies, with an emphasis on South African, and other African, 
examples; and 

 Provide a practical bridge between priority policy implementation challenges in their places 
of work and the knowledge and tools explored in the course. 
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 Review key economic concepts, with a focus on their relevance for policymaking, and 
the governance of markets; 

 Explore the role and challenges of market regulation (e.g. utility regulation, 
environmental regulation, competition policy), with a focus on how economic reasoning 
can help guide regulatory design; 

 Provide continuing instruction in methodological tools to evaluate current knowledge and 
data and facilitate the making of sound judgements on policy and implementation. 

DP requirements: Attendance at lectures is compulsory except with the permission of the Head of 
Department. Submission of all assignments is required (research papers). 
Assessment: Submission of all assignments and projects.  
 

GPP5003W    LEADERSHIP I 
20 NQF credits at HEQSF level 9 
Convener: S Haricharan 
Course entry requirements: Honours degree or equivalent 
Course outline:  
This course aims to equip students with skills, personal insight and inter-personal capabilities to 
enhance their effectiveness as leaders – within their organisations, across government, and at the 
interfaces between government, citizens, the private sector and civil society. 
The course will: (1) Explore the role of leaders in setting priorities, mobilizing commitment within 
an organisation to these priorities, and orchestrating stakeholders external to the organisation in 
support of the priorities; (2) Introduce and support ongoing practice with tools to enhance self-
awareness, reflective perspective-taking, and more effective day-to-day self-management; 
(3) Explore small group dynamics from both theoretical and practical perspectives, with a focus on 
how leaders can be more effective facilitators of effective group work; (4) Probe the ethical 
dimensions of leadership within government, including analysis and reflection as to the compulsory 
ethical principles which should guide public service, as well as ways to deal with complex ethical 
dilemmas; and (5) Provide a practical bridge between the leadership skills developed in the course, 
and the day-to-day leadership, inter-personal and ethical challenges that arise in the student’s place 
of work. 
DP requirements: Attendance at lectures is compulsory except with the permission of the Head of 
Department. 
Assessment: Submission of all assignments and projects.  
 

GPP5004W    TOPICS IN DEVELOPMENT POLICY 
30 NQF credits at HEQSF level 9 
Convener: J Seekings 
Course entry requirements: GPP 5001F; GPP5003W. Generally, students will be encouraged to 
complete GPP5002S before beginning GPP5004W. However, with permission of the instructors, 
GPP 5002S and GPP5004W can be taken at the same time. 
Course outline:  
This course aims to equip students with cutting edge knowledge and tools in specialised areas of 
direct relevance to public sector leaders. At the beginning of the course, 3-4 subject areas will be 
introduced to all students by leading experts in each area, following which students will work in 
depth on one of these subject areas with the expert faculty. 
Key features will include: (1) The subject areas are likely to vary from semester to semester. Areas 
where UCT has a strong platform of expertise, and which thus are likely to be well-represented in 
the offerings, include health care; trade, industrial policy and export promotion; climate change 
mitigation and adaptation; infrastructure and its regulation; labour markets and employment; 
information and transparency; (2) Each subject area will be taught by a leading expert from within 
UCT, or from outside the university (including internationally); (3) Each subject area will be 
customized to enhance its direct relevance to the challenges of policy formulation and 
implementation; (4) Students will be encouraged to focus their in-depth work around a topic of 
direct relevance to their current job, with ongoing mentorship by the expert faculty. 



190    DEPARTMENTS IN THE FACULTY OF COMMERCE 

DP requirements: Attendance at lectures is compulsory except with the permission of the Head of 
Department. 
Assessment: Assessment will comprise the following: 2 examinations, one per semester (total 30% 
of course grade); 2 in-depth applied papers (total 70% of the course grade) each on one of the 
specialist subject areas, focused on a practical policy problem. 
 

GPP5005W    MINOR DISSERTATION 60 CREDIT 
60 NQF credits at HEQSF level 9 
Convener: B Levy 
Course entry requirements: ‘Duly performed’ on paper 2 in each of GPP 5001F and GPP 5002S. 
Course outline:  

This is the final phase of the Master’s programme, in which the student submits a research 
dissertation of 20-30,000 words. The dissertation should demonstrate the student’s ability to apply 
the material covered in the Master’s programme to a concrete development problem. 
It is desirable, though not required, that the dissertation address a development problem linked to 
the student’s work experience. 
The dissertation generally should: 
 demonstrate mastery of the technical (economic and other) material relevant to the problem; 
 show an ability to diagnose the political, social and institutional environment within which 

the problem is embedded; 
 show an ability to assess how this environment influences what might be feasible options for 

addressing the problem; and 
 include and motivate a set of feasible technical and process proposals to address the problem. 

DP requirements: None  
Assessment: Dissertation will be examined - 100% written work 
 

GPP5006S    RESEARCH AND POLICY NUMERACY II 
10 NQF credits at HEQSF level 9 
Convener: R Govender 
Course entry requirements: Honours degree or equivalent.   
Course outline:  
The course is designed to help participants improve their skills in the treatment and analysis of 
quantitative data and the reporting of research results. It begins with an overview of primary 
concepts in sampling, measurement and data sources before proceeding to explore and apply various 
bivariate and multivariate analytic techniques to available data. The course is not a statistics course 
per se, but instead focuses on how statistical techniques may be applied to quantitative data to 
answer specific questions related to development policy, planning and practice. The techniques 
covered range from frequency and contingency analysis to correlation and simple and multiple 
linear regression. 
To align with the Development Economics component of the programme, the course utilises a 
narrative on poverty and inequality, with relevant quantitative data on poverty and inequality drawn 
from the national Income and Expenditure Surveys (IES) and supplied to participants for analysis in 
MS Excel. The primary function of the narrative is to ensure that hypotheses testing and data 
analysis is rooted in the discourse of development. 
At the end of the course participants are expected to be more proficient users and consumers of 
quantitative data and bivariate and multivariate analysis in their respective policy and planning 
environments. 
DP requirements:  Attendance at lectures is compulsory except with the permission of the Head of 
Department.  
Assessment: Submission of all assignments and projects.  
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GPP5007F    LEADERSHIP II 
15 NQF credits at HEQSF level 9 
Convener: I Goldman 
Course entry requirements: Honours degree or equivalent. Successful completion of GPP5003W 
Course outline:  
This course aims to consolidate the leadership skills learned in Leadership I. 
The course will reflect on the ongoing leadership challenges and experiences of the students, 
by exploring in-depth specific challenges of leading within the public sector, including: 

 The ways in which different conceptual approaches to public management (including 
results – based new public management, and Weberian bureaucratic reform initiatives) 
have played out in practice in different country settings: 

 The influence of historical legacies on the operation and reform of public sectors; 
 The potential as a management tool of a continuous evaluation cycle in problem 

diagnosis, policy design, monitoring and impact evaluation. 
DP requirements: Attendance at lectures is compulsory except with the permission of the Head of 
Department. 
Assessment: Submission of all assignments and projects. 
 

GPP5008W     ISSUES IN ECONOMIC DEVELOPMENT IN AFRICA 
10 NQF credits at HEQSF level 9 
Convener: A Hirsch 
Course entry requirements: Admission to the programme. 
Course outline:  
The purpose of this module is to help participants to engage with the major concepts used in the 
analysis of economic development in Africa, to understand some key analytical tools and 
information sources, and to become familiar with some of the more important recent contributions to 
thinking about economic development that are relevant to Africa. 
DP requirements: Attendance at lectures is compulsory except with the permission of the Head of 
Department. 
Assessment: Submission of all assignments and projects. 
 

GPP5009S    RESEARCH DESIGN AND PROPOSAL DEVELOPMENT 
15 NQF credits at HEQSF level 9 
Convener: B Levy 
Course entry requirements: Admission to the programme. 
Course outline:  
The course is designed to equip students to carry out successful research for their research project. 
The course will expose participants to various methodologies of both qualitative and quantitative 
research. For the qualitative research component, the course will expose students to analytic 
narrative methodology and process tracing. The quantitative element will build on the work covered 
in the Research and Policy Numeracy course offered earlier on in the program. The course will also 
cover issues of academic writing, ethical research and plagiarism. Teaching during the course will 
be focused on workshop style engagements, working towards the submission of a completed 
research proposal. 
DP requirements: None 
Assessment: Submission of proposal 
 

GPP5010S    RESEARCH PROJECT 
45 NQF credits at HEQSF level 9 
Convener: B Levy 
Course entry requirements: Admission to the programme. 
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Course outline:  
This is the final phase of the Masters programme, in which the student submits a research project of 
15-20,000 words. The research project should demonstrate the student’s ability to apply the material 
covered in the Masters programme to a concrete development problem. It is desirable, though not 
required, that the research project address a development problem linked to the student’s work 
experience. 
DP requirements: None 
Assessment: Final submission of Research Project 100% 
 

GPP5011F    THE PRACTICE OF POLICY MAKING AND IMPLEMENTATION 
30 NQF credits at HEQSF level 9 
Convener: M Nxele 
Course entry requirements: Honours degree or equivalent. 
Course outline:  
·     To provide an orienting framework for achieving better development results by aligning policy 

choices and approaches to implementation with political and institutional realities; and  
·     To provide an opportunity to apply the framework in addressing concrete development 

challenges of direct relevance to the students’ country contexts.   
The course will argue that reforms need to be compatible with the incentives of a critical mass of 
influential actors, so that they have a stake in the reforms and are willing to champion them in the 
face of opposition from those who benefit from the pre-existing arrangements. The aim is to identify 
entry points through which to nudge things along, seeking incremental gains that can give rise to a 
cascading sequence of change for the better. The course thus aims to encourage the exploration of 
possibilities that respond creatively to the governance ambiguities of our early twenty-first century  
DP requirements: Attendance at all sessions, and submission of all assignments  
Assessment: Coursework 100% 
 

GPP6000W    THESIS IN DEVELOPMENT POLICY AND PRACTICE 
360 NQF credits at HEQSF level 10 
Convener: B Levy 
Course entry requirements: Admission to the qualification. 
Course outline:  
This is a research degree on an advanced topic under supervision. 
DP requirements: None 
Assessment: Final submission of Thesis 100% 
 



DEPARTMENT IN THE FACULTY OF COMMERCE    193 

GRADUATE SCHOOL OF BUSINESS 
The Graduate School of Business, formed in 1965, enrolled South Africa's first full-time Master of 
Business Administration students in 1966. It is located at the Breakwater Campus at the Victoria and 
Alfred Waterfront. The GSB offers the Master of Business Administration (MBA) degree, the MBA 
specialising in Executive Management (EMBA) degree, the Master of Commerce in Development 
Finance (MCom DF) degree, the Master of Philosophy specialising in Inclusive Innovation 
degree, the Postgraduate Diploma in Management Practice (customised/open) and a portfolio of 
executive short courses comprising open and in-company programmes. The full-time MBA and 
Executive MBA routinely attract a significant proportion of students from outside South Africa.  
Website: www.gsb.uct.ac.za. 
Telephone number: (021) 406-1911. 
 
Acting Director of the GSB  
K Sewchurran, BSc Unisa BSc (Hons) MSc UKZN PhD Cape Town 
  
Professors: 
K April, Dip (Elec) Dip (LS) Wingfield BSc (Eng) MSc (Eng) HDE MBA Cape Town Cert (JProd) 
Nagoya PhD Cape Town  
N Biekpe, BSc(Hons) Ghana MSc London PhD UK 
R Hamann, BSc BSc(Hons) MSc Cape Town PhD East Anglia 
T Koelble, BA Wellington MA Essex PhD San Diego 
J Luiz, BCom (Hons) MCom Witwatersrand PhD Stell 
  
Emeritus Professors: 
W Baets, BSc MSc Antwerp PhD Warwick 
G Bick, BSc (Elec Eng) Cape Town BCom Unisa MBA Berkeley DPhil UJ CM (SA) 
A Eberhard, BSc (Chem Eng) Cape Town BA PhD Edinburgh 
N Faull, BSc BEng(Mech Aero) Stell MSc(Air Transport Engineering) Cranfield MBA PhD Cape 
Town 
M Hall, MA PhD Cantab 
T Ryan, BSc (Eng) MBA Cape Town 
  
Associate Professors: 
R Chivaka, BCom (Hons) NUSTR MSc Manchester PhD Cape Town 
S Giamporcaro, BA Toulouse II MA PhD Paris V la Sorbonne 
S Gossel, MEI-CFII (FAA) CPL (CAA) Cert (IntFinAcc) Unisa MBA PhD Cape Town 
M Jere, BBA Zambia PGDip Rhodes MBA Stirling PhD Cape Town 
J Mukuddem-Petersen, BSc Hons MSc PhD North West 
W Nilsson, AB (College Scholar) Cornell MBA Baltimore PhD McGill 
H Parker, BSc (Eng) MBA PhD Cape Town 
M Samuelsson, BBA Mid Sweden MSc Gothenburg PhD Jönköping 
M Soko, BSocSc Cape Town MA Stell MA Warwick PhD Warwick 
  
Senior Lecturers: 
A Alhassan, BSc MPhil Ghana PhD Cape Town 
J Ahlers, BA PDM Witwatersrand LRSM (Violin Teaching) RSCM MBA Cape Town 
T London, EdD Vanderbilt MBA Liverpool LLM Belfast MA Illinois-Springfield PGCHET Belfast 
K Ramaboa, MBusSc PhD Cape Town 
J Schueler, Dipl.-Wirt.-Ing. MBA Cape Town 
E Shelley, MBA Cape Town PhD Cape Town 
B Shrand, BBusSc MBA Cape Town 
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Lecturers: 
G Chelwa, BA UNZA MCom PhD Cape Town 
L Gumede, BBusSc MCom Cape Town 
M Kabinga, BA Zambia MA York (Canada) PhD Cape Town 
B Zolfaghari BSc Azad MA PhD Durham 
   
Adjunct Faculty: 
M Amis, BA California State MA PhD Ohio State 
M Ayogu, Bed (Hons) Moi MSc PhD Cape Town 
B Ganson, AB Michigan MA Tufts LLD Harvard 
D Holland, BS Illinois MS Stanford MBA Cape Town 
N Jowell, BA Stell Hons Cape Town MCom Witwatersrand 
T Makgoba, BSc Witwatersrand PhD Cape Town 
G Northrop, MBA UCLA BA Stanford 
M Norton, MA Cantab DLitt (Hon) Wolverhampton 
R van Niekerk, BA UFS MBA Cape Town 
A Witten, BA BEd Cape Town MPA UWC EdM EdD Harvard 
 

GSB4102W    SYSTEMIC MANAGEMENT PRACTICE 
30 NQF credits at HEQSF level 8 
Convener: B Shrand 
Course entry requirements: Admission to the Postgraduate Diploma in Management Practice 
(customised) 
Course outline:  
The course includes a significant focus on personal mastery, and explores recent developments in 
the field of management practice with a particular focus on systems thinking. It introduces the 
action learning, systems thinking and the adult learning theories on which the programme as a 
whole is based. On completion of the course, students are able to demonstrate their ability to 
integrate systems thinking and learning into their management practice and knowledge and to 
apply it to a significant organisational issue, problem or opportunity. It integrates the concept of 
organisational learning. 
DP requirements: Full engagement in the academic process by attending lectures, group meetings 
and by submitting all assignments on or before the due date. 
Assessment: Position Paper (55%), Reflective Practice Paper (30%), Group Work (15%) 
 

GSB4103W    MANAGING VALUE STREAMS 
30 NQF credits at HEQSF level 8 
Convener: B Shrand 
Course entry requirements: Students must have completed GSB4102W. 
Course outline:  
The course introduces the concept of value streams within an organisation and enables students to 
describe, diagnose, improve and manage the value streams in an organisation. Appropriate 
frameworks are designed and implemented to improve the performance of the value streams in the 
organisation. These are the streams that create value for the customers of the organisations and are 
the primary revenue generating streams. 
DP requirements: Full engagement in the academic process by attending lectures, group meetings 
and by submitting all assignments on or before the due date. 
Assessment: Position Paper (55%), Reflective Practice Paper (30%), Group Work (15%) 
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GSB4107Z    ACTION LEARNING RESEARCH PROJECT 
30 NQF credits at HEQSF level 8 
Convener: B Shrand 
Course entry requirements: Students must have completed GSB4102W and any two of the 
available electives, relevant to the programme/industry. 
Course outline:  
The action learning research project tests students’ ability to apply the analytical and integrating 
skills and knowledge gained on the programme to a particular and substantial management problem. 
The action research challenges students to become acquainted with the problem, the problem context 
and the current literature, specifically in the problem field; to make independent critical evaluations 
of contending points of view; and to show an understanding of the theory and its implications for 
decision-making practice. 
DP requirements: A student must present all assignments for marking according to published 
deadline dates.A student may be asked to revise and resubmit should he/she fail this major 
assignment with 45% or above and have passed the programme to date with a minimum average of 
50%.  
Assessment: Research Project (100%). Students conduct an action-based investigation which adds 
substantive depth to their management studies, by researching a specific topic, collecting 
methodologically robust data, interpreting the data and applying the findings to resolve the research 
questions. 
 

GSB4169W    BUILDING BUSINESS ACUMEN 
30 NQF credits at HEQSF level 8 
Convener: B Shrand  
Course entry requirements: Students must have completed GSB4102W 
Course outline:  
The aim of the course is to introduce key concepts and propositions that characterise the field of 
business and integrate these into a practical business acumen framework to inform problem-
solving and decision-making processes in an organisation. On completion of this course the 
students will have demonstrated their ability, therefore, to make better business decisions. The 
syllabus consists of two parts. Part 1: Financial decision-making develops the ability to use 
financial information in managing a business. Part 2: Building business acumen builds students’ 
ability to promote and sustain the profitability of a firm. 
DP requirements: Full engagement in the academic process by attending lectures, group meetings 
and by submitting all assignments on or before the due date. 
Assessment: Position Paper (55%), Reflective Practice Paper (30%), Group Work (15%). 
 

GSB4401F    ACCOUNTING 
10 NQF credits at HEQSF level 8 
Convener: M Graham 
Course entry requirements: Admission to the MBA degree 
Course outline:  
The Accounting course provides students with the skill necessary to appreciate the role of 
accounting in making decisions and controlling and planning the operations of an organisation. 
Accounting is the language of finance and business. Like any language we can get to understand it 
either by learning the grammar or by reading literature and poetry and in that way gain an 
appreciation of its structure. This course will take the latter approach. The primary learning takes 
place through cases that are closely related to the work background and industry sectors of MBA 
students. The cases will be attempted in groups and will form the basis for further discussion during 
the class sessions. Although there will be some traditional lecturing the teaching approach in the 
class will centre on the resolving of problems/issues related to accounting that arise from the cases 
and elsewhere. The case studies are carefully selected to highlight the diversity in business sectors 
but with emphasis on emerging market issues. 
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DP requirements: An average of 30% for the individual coursework components. Attendance at all 
sessions and submission of all assignments. 
Assessment: Mid-term Test 20%, Final Examination 40%, Group Assignments 40% 
 

GSB4402F    BUSINESS, GOVERNMENT AND SOCIETY 
5 NQF credits at HEQSF level 9 
Convener: R Hamann 
Course entry requirements: Admission to the MBA degree 
Course outline:  
Students will become familiar with a variety of economic, social, environmental and political 
trends and developments that may impact either directly or indirectly on the strategy and 
operations of businesses in an emerging market economy such as South Africa, and to consider 
the role and some of the current responses of the business community to these trends. The course 
commences with an introductory session that consider the risks facing business leaders, both 
globally and in South Africa, and the role that companies have in contributing to or alleviating 
such challenges. This is followed by discussions on the role of business in society and politics, 
business responses to social-ecological problems, and opportunities and challenges associated 
with cross-sector collaboration. Throughout, the key purpose of the course is to think critically 
about the dynamic context and role of business and to consider implications for strategic 
decision-making. 
DP requirements: An average of 30% for the individual coursework components. Attendance at all 
sessions and submission of all assignments. 
Assessment: Final Essay: 60%, Group Assignments: 40% 
 

GSB4417S     STRATEGIC MARKETING 
5 NQF credits at HEQSF level 9 
Convener: G Bick 
Course entry requirements: Students must have completed GSB4509S or GSB4409F 
Course outline:  
The increasing importance of superior customer value, leveraging distinctive capabilities, 
responding to diversity in the marketplace, and recognizing global business challenges require 
effective marketing strategies for gaining and sustaining a competitive edge. Developing and 
implementing dynamic business and market-driven strategies that are adaptable to changing 
conditions are critical success factors. This course deals with some of the major issues involved in 
the formulation and implementation of marketing. While there will be some formal lecturing, much 
of the course is built around student participation and a discussion format. The main objective of this 
course is to provide students with the tools and techniques needed to develop a marketing strategy as 
well as discuss some of the emerging issues in marketing strategy. Case studies will be used to 
develop and improve marketing decision making. The course will enable you to gain insight into 
some of the major issues facing marketing leaders today. 
DP requirements: Attendance of all lectures and obtaining 33% for all individual components 
Assessment: Group Assignment: 30%, Class Participation: 20%, Final Individual Assignment: 50% 
 

GSB4476S     NEGOTIATION TO CREATE VALUE 
5 NQF credits at HEQSF level 9 
Convener: D Venter 
Course entry requirements: Admission to the MBA degree 
Course outline:  
Although South Africa some twenty years ago cast aside the shackles of apartheid, having 
negotiated a peaceful transition to a democratic future, we unfortunately are still grappling with the 
consequences of many decades of social engineering, which continue to manifest in all spheres of 
human endeavour. In the public and private sectors there remains a very pressing need to better 
equip managers and leaders with the knowledge, insights and skills they need to positively resolve 
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conflict, and to develop value enhancing agreements that are ethical, mutually beneficial and 
sustainable. For students to succeed in the new business environment, it is crucially important that 
they are afforded the opportunity of acquiring negotiation capability and competence as a generic 
skill that will not only enhances their effectiveness in all spheres of business, but also in their 
communities and private lives. This elective is consequently structured to empower them with the 
knowledge, skills and confidence they need to successfully master and apply the key determinants of 
principled, value enhancing negotiation. 
DP requirements: Attend lectures, submit all assignments and achieve an average of 33% on all 
individual coursework components 
Assessment: Individual Assignment: 50%Group assignment: 50% 
 

GSB4477S     PLANNING NEW VENTURES  
10 NQF credits at HEQSF level 9 
Convener:  J Schueler 
Course entry requirements: Admission to the MBA degree 
Course outline:  
Students will learn how to prepare a business plan for launching a new venture together with 
methods of how to finance entrepreneurial venture in their respective life cycle. The course will 
conclude with pitching the business plans to a panel of judges with investment background. Students 
will work in multi-disciplinary project groups, and will be given the opportunity to pool their skills 
and experience and apply them to a very practical, hands-on project focused on developing a 
comprehensive plan for a new venture. Once the business plan has been written, students will learn 
how to raise finance for their new venture, whether the venture requires seed funding or any other 
type of funding to support the implementation of the business plan. During the latter part of the 
elective students will; Understand their reasons for starting or running an entrepreneurial business. 
Additionally, they will develop an understanding of how the different types of capital companies 
think and act. Students will also develop an understanding of the process of raising capital from 
various capital suppliers, and gain useful practical tools and methodologies that allow the 
entrepreneur to be more successful in achieving their objective.  

DP requirements: Attend all lectures, submit all assignments and achieve an average of 33% on all 
individual coursework components. 
Assessment: Individual Pitch Presentation: 15%, Interim Project Hand-ins: 20%, Elevator 
Presentation: 20%, Final Business Plan: 30%, Personal Learning Log: 15% 
 

GSB4488S    APPLIED SRI 
5 NQF credits at HEQSF level 9 
Convener:  S Giampocaro 
Course entry requirements: Admission to the MBA degree 
Course outline:  
This course aims to unpack critically the multilayered field of Sustainable Responsible Investment 
(SRI). SRI is used in the course as an umbrella term to describe any investment strategies and 
philosophies aiming to integrate, environmental, social and governance issues and opportunities 
(ESG) into investment decision making and to create a positive ESG impact (including impact 
investing). After having explored and discussed the specialised body of historical, theoretical and 
practical knowledge around the growing field of SRI, students will interact with SRI practitioners 
who are currently developing the SRI industry in South Africa. Eventually the students will be asked 
to act as professional investors in order to innovatively design, select and apply SRI strategies and 
techniques to solve current SRI dilemmas or embraced SRI opportunities on the African continent. 
DP requirements: Attend all lectures, submit all assignments and achieve an average of 33% on all 
individual coursework components. 
Assessment: Group Presentation 50%, Individual Assignment 50% 
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GSB4419S     CAPITAL FLOWS AND EMERGING MARKETS 
5 NQF credits at HEQSF level 9 
Convener:  S Gossel 
Course entry requirements: Admission to the MBA degree 
Course outline:  

This elective is designed to help students understand the effects of global capital movements on the 
economies and financial systems of emerging countries. It seeks to expose students to debates 
regarding past problems, current issues, and future possibilities. Key topics covered include the 
patterns of capital flows to emerging countries post-WW2, the positive and negative effects that 
capital flows have on the financial and macroeconomic systems of emerging countries, the impact 
that capital flows have on economic and financial development, the role of capital flows in 
emerging market financial crises, and macroeconomic and financial sector policy implications. The 
objectives of this course are that students will be able to demonstrate an ability to understand the 
historical context and development of global capital flows; demonstrate an understanding of the 
key theories associated with capital flow transmission channels; demonstrate the ability to 
understand the historical context and development of global capital flows; and demonstrate an 
understanding of the various ways in which capital flows can be attracted or ‘tamed’. 
DP requirements: Attend all lectures, submit all assignments and achieve an average of 30% on all 
individual coursework components 
Assessment: Group Assignment: 50%,  Individual Assignment: 50% 
 

GSB4496S    SOCIAL INNOVATION LAB 
10 NQF credits at HEQSF level 9 
Convener: W Nilsson 
Course entry requirements: Admission to the MBA Degree 
Course outline:  
This course is structured as a lab that builds of the conceptual material introduced in the Social 
Innovation and Entrepreneuring core course. It emphasizes practical application of social innovation 
concepts in real-world contexts. The lab provides a dynamic academic, practical, and personal 
experience. During the course, we ask students to see themselves as potential social innovators. 
Students are immersed in the world of designing creative, sustainable processes towards social 
change using multiple learning strategies that can be customized for each student. Student teams 
pursue real-world social initiatives of their own design. By the end of the course, students will have 
formed their own approach to social innovation, and will have begun to develop the concepts, 
mindsets, skills, and relationships that will enable them to continue to be effective social innovators 
throughout their life. Students apply paradigms such as complexity, action learning, and systems 
thinking in order to better understand societal and environmental contexts, challenge current 
systemic problems, and develop creative, practical approaches to those problems. 
DP requirements: An average of 33% for the individual coursework components. Attendance at 
lecture sessions and submission of all assignments. 
Assessment: Team project portfolio: 50%; Review of individual contribution to project: 50% 
 

GSB4498S    BUSINESS DEVELOPMENT IN EMERGING MARKETS 
5 NQF credits at HEQSF level 9 
Convener: R Man 
Course entry requirements: Admission to the MBA degree 
Course outline:  
In this practical course, students will gain a deeper appreciation of what it takes to develop a 
business in an economy which has not yet reached full maturity; the business scope may vary from a 
limited sales presence to a full-scale investment involving more complex deals (incorporating longer 
term contracts & technology interchange) through partnerships and joint ventures. In these markets, 
an effective legal system is often not well established enough to protect your investment; nor could 
there be there sufficient reliable published information for decision making purposes. Hence special 
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efforts are needed to verify information obtained from various sources; and the ability to develop 
and nurture relationships is an essential skill. Contracts must be structured such that reliance on legal 
redress in the event of problems arising is left as a last resort. All these unique issues will be covered 
at length. The normal & necessary business development activities (applicable in any environment) 
needed to ensure business success are also discussed, include establishing leads, initial contacting, 
preparation for negotiations, negotiating the deal, getting both organisations fully aligned behind a 
deal, coordinating in-company multi-functional teams, and finally setting up the new organisation 
and preparing for full operations. 
DP requirements: Attend all lectures, submit all assignments and achieve an average of 33% on all 
individual coursework components 
Assessment: Class Participation: 50%, Individual Assignment: 50% 
 

GSB4601F/S     EMERGING MARKETS IN CONTEXT 
25 NQF credits at HEQSF level 8 
Convener:  E Shelley 
Course entry requirements: Admission to the Postgraduate Diploma in Management Practice 
Course outline:  
The overall aim of the course is that participants become familiar with the political, economic and 
social forces at work in a modern economy, with a view to making constructive use of this 
information in operational and strategic decision making. Students will be able to apply adaptable 
managerial and leadership skills that allow them to operate in diverse national and international 
contexts. The goal is to familiarise students with those forces, trends and developments that may 
impact either directly or indirectly on the operation and functioning of businesses in an emerging 
market economy such as South Africa, and to consider the role and some of the current responses 
of the business community to these trends and developments. 
DP requirements: Attendance at all lectures and group meetings; all individual and group 
assignments handed in on or before deadline date, both during and after the course’s contact session. 
Assessment: Preparatory assignment (10%), group assignment on the exam day/last day of Module 
(35%) as a team project, individual assignment (55%) 
 

GSB4603F/S     BUSINESS ACUMEN II 
25 NQF credits at HEQSF level 8 
Convener:  E Shelley 
Course entry requirements: Admission to the Postgraduate Diploma in Management Practice. 
Course outline:  
The Business Acumen II course aim is to further develop and strengthen students’ business 
acumen and the application of tools and techniques to become more efficient managers. A key 
learning outcome is robust knowledge and understanding of the financial, accounting, marketing 
and operational functions of an organisation, the ability to make good judgments and quick 
decisions. 
DP requirements: Full engagement in the academic process by attending lectures, group meetings 
and by submitting all assignments on or before the due date. 
Assessment: Preparatory assignment (10%), In-class test (15%), Exam in Financial and 
Management Accounting (35%), Individual Case Assignment (40%) 
 

GSB4604F/S     VALUES BASED LEADERSHIP AND SUSTAINABILITY 
25 NQF credits at HEQSF level 8 
Convener:  E Shelley 
Course entry requirements: Admission to the Postgraduate Diploma in Management Practice 
Course outline:  
In this course, students will learn how to exhibit personal leadership competencies, which reflect 
values-based solutions that address the contexts in which they operate. This provides students with 
the opportunity to explore and experience personal leadership by establishing the individual 
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“ground rules” and, through self-awareness, putting in place a framework for future enhancement 
and development (lifelong enhancement). The aim is to also equip Students with the tools for 
personal reflection and insight – thus creating future leaders who will lead with intent and create 
values-based solutions. 
DP requirements: Full engagement in the academic process by attending lectures, group meetings 
and by submitting all assignments on or before the due date. 
Assessment: Preparatory assignment (10%), Group assignment on the exam day/last day of Module 
(35%), ARL paper (55%) 
 

GSB4605F/S     BUSINESS ACUMEN I 
25 NQF credits at HEQSF level 8 
Convener: E Shelley 
Course entry requirements: Admission to the Postgraduate Diploma in Management Practice 
Course outline:  
The Business Acumen course aims to develop the participants’ business acumen and their 
understanding of fundamental principles of key business functions. The course is designed for 
students wishing to equip themselves with a business acumen skill set to progress confidently in 
their managerial role or to become more effective entrepreneurs. 
DP requirements: Full engagement in the academic process by attending all lectures, group 
meetings and by submitting all assignments on or before the due date. 
Assessment: Preparatory assignment (10%), Group assignment on the exam day/last day of module 
(35%), ARL paper (55%) 
 

GSB4606F/S     ACTION LEARNING REPORT 
20 NQF credits at HEQSF level 8 
Convener: E Shelley 
Course entry requirements: Admission to the Postgraduate Diploma in Management Practice 
Course outline:  
Students will show the pedagogical skills of critical thinking, problem solving, collection and 
analysis of data and effective written communication in an action learning assignment which utilises 
all of the learnings from Courses on this programme and incorporates them in a final report (200 
notional hours) completed back in the workplace. This goal highlights the programme’s design, 
which gives students the resources they need to gain a competitive advantage - both locally and 
internationally. Students are encouraged to think in new ways and are challenged to come to terms 
with being part of the global economy, in a particular Industry and with managing under conditions 
of change and uncertainty. 
DP requirements: Submission of the report on or before the due date. 
Assessment: Written Report/Assignment (100%) 
 

GSB5001F     DESIGNING SUSTAINABLE BUSINESS MODELS 
30 NQF credits at HEQSF level 9 
Convener: K Sewchurran 
Course entry requirements:  The successful completion of all GSB4223F/S assignment 
requirements 
Course outline:  
The Designing Sustainable Business Models course aims to develop a conceptual framework to 
allow for the disclosure of a different way of being in strategic management and leadership 
functions. It rests on the foundational concepts of systemic management practice. The learning 
processes and projects are designed to allow for the emergence of disclosing a new way of being by 
allowing students to dwell and reflect on particular experiences using relevant theoretical concepts, 
as well as trying out various heuristics and thought experiments, and making explicit hitherto 
qualitative markers of this emerging competence. Beyond this, the course aims to introduce students 
to the concept of qualitative knowledge and a framework to understand performance and artistry. 
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This course further introduces the philosophy of everydayness and history making, and presents the 
foundational concepts for continued discussion and sensitising to concepts related to performance, 
artistry and qualitative knowledge.  
DP requirements: 80% attendance at all lecture sessions and group meetings; full preparedness for 
class participation; submission of all assessments by the due dates. 
Assessment: Business Model Innovation Project: 30%, Design on Business Models Paper: 45%, 
Performance Management Framework: 15%, Group Project and Presentations: 10%, Qualitative 
Research Assignment: duly performed 
 

GSB5003W    DISSERTATION 
60 NQF credits at HEQSF level 9 
Convener: K Sewchurran 
Course entry requirements:  All coursework must be submitted prior to the due date of the 
Intention to Submit form. The Intention to Submit form will not be accepted by the programme 
should any coursework remain outstanding. 
Course outline:  
The Minor Dissertation marks the final phase of the programme with a 25,000 words research 
report. Students demonstrate how to undertake and successfully complete a research project 
designed to improve executive management practice in an organisational context.  
DP requirements: Attendance of all lecture sessions and group meetings; full preparedness for 
class participation; submission of the proposal and final minor dissertation by the due dates. 
Assessment: Minor Dissertation: 100% 
 

GSB5006W     DISSERTATION 
180 NQF credits at HEQSF level 9 
Convener: W Nilsson 
Course entry requirements: Admission to the Master of Philosophy (by Dissertation only) 
specialising in Inclusive Innovation Degree 
Course outline:  
The dissertation in inclusive innovation is designed to allow students to pursue an idea that is 
worthy of a thoughtful research endeavour in a “living lab” environment. The student will work 
through a rigorous academic curriculum rooted in research and practical development and 
demonstration of the resulting solutions. The research should be tied to a challenging and socially 
relevant problem or possibility in South Africa and/or on the African continent. It should have the 
potential to be sustainable and to create a better future for Africa. 
Inclusive innovation research will require students to test assumptions and prototypes through cycles 
of immersion and critical engagement in a “living lab” environment. Being a part of a free-thinking 
and cross disciplinary “living lab” environment shortens the cycle time to invent and apply 
innovative ideas and solutions through regular interaction and debate with consumers, experts, 
industry and other organisations in the relevant ecosystem. Students will be expected to undertake 
regular cycles of activities to assess, build, test and evolve applied ideas and their research 
throughout the year in a collaborative manner with their peers and faculty members. 
DP requirements: Attendance at all compulsory seminars. Students will have to attend and 
participate in compulsory seminars that will include topics such as research paradigms, research 
methodologies, design thinking for inclusive innovation, entrepreneuring in emerging markets, 
values-based leadership and inclusive business model innovation. 
Assessment: Dissertation: 100% 
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GSB5108F     FINANCIAL RISK MANAGEMENT 
12 NQF credits at HEQSF level 9 
Convener: L Gumede 
Course entry requirements: Admission to the MCom Development Finance degree 
Course outline:  
The Financial Risk Management course exposes students to the theory and practice of modern 
financial risk modeling. The course covers the key themes of financial risk management in context, 
financial engineering, market risk, liquidity risk, credit risk, operational risk, the credit crisis, 
enterprise risk management. 
DP requirements: Attendance at lectures is compulsory except with the permission of the Head of 
Department. Students are required to write all tests; and to hand in all necessary individual 
assessments or reports. 
Assessment: Class Tests: 10%, Case Study Assignment: 40%, Final Exam: 50% 
 

GSB5109F     SOVEREIGN DEBT MANAGEMENT 
12 NQF credits at HEQSF level 9 
Convener: N Biekpe 
Course entry requirements: Admission to the MCom Development Finance degree 
Course outline:  
The course covers a range of topics, including and introduction to sovereign debt management, 
historical perspective of debt management, external debt and economic growth, long-term and 
short-term contracts, optimal debt contracts, debt relief policies, high indebtedness, recent 
developments such as the HIPC initiative, design of incentives, role of sanctions, sovereign debt 
restructuring, and new reforms. The course will discuss a number of case studies. 
DP requirements: Attendance at lectures is compulsory except with the permission of the Head of 
Department. Students are required to write all tests; and to hand in all necessary individual 
assessments or reports. 
Assessment: Final Examination: 50%, Class Test: 10%, Case Studies/Essay: 40% 
 

GSB5111F     GLOBAL FINANCIAL ARCHITECTURE 
12 NQF credits at HEQSF level 9 
Convener: N Biekpe 
Course entry requirements: Admission to the MCom Development Finance degree 
Course outline:  
The course aims to critically examine the role, purpose and functioning of national capital 
markets in the context of global markets, national and international regulations and other major 
related international bodies.  
DP requirements: Attendance at lectures is compulsory except with the permission of the Head of 
Department. Students are required to write all tests; and to hand in all necessary individual 
assessments or reports. 
Assessment: Final Examination: 50%, Individual Assignment: 25%, Class Test: 25% 
 

GSB5112F     FINANCIAL SERVICES REGULATION 
12 NQF credits at HEQSF level 9 
Convener: N Biekpe 
Course entry requirements: Admission to the MCom Development Finance degree 
Course outline:  
The course will broadly discuss the objectives of regulation economic theory: Market forces; Market 
failure; Economic justifications for regulation; Regulatory tools; Disclosure rules; suitability; 
Licensing and accreditation; Issues in regulatory practice: the concept of regulatory capture; game 
theoretical modelling of the relationship between regulators and firms; Moral hazard; Cost/benefit 
analysis and its application to regulation; Statutory versus self-regulation, Alternative responses to 
market failures. The capital market: Disintermediation and securitization. Efficiency of markets: 
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technical, informational and allocative. Financial Institutions and markets: Role and Functions in the 
financial system. Risk and risk control in settlement. Netting and apportionment, Off-market 
transfers. Financial Services and Regulatory Theory: Systemic risk- Negative externalities; systemic 
risk as a negative externality; public confidence in the financial system as a public good. The role of 
the lender of last resort, Prudential supervision, capital adequacy; The identification and control of 
reputational and operational risk.  
DP requirements: Attendance at lectures is compulsory except with the permission of the Head of 
Department. Students are required to write all tests; and to hand in all necessary individual 
assessments or reports. 
Assessment: Final Class Examination: 50%, Individual Assignment: 25%, Class Test: 25% 
 

GSB5113F     INTERNATIONAL TRADE POLICIES 
12 NQF credits at HEQSF level 9 
Convener: F Ismail 
Course entry requirements: Admission to the MCom Development Finance degree 
Course outline:  
The aim of this course is to introduce students to the theory of international trade and its application 
to policy issues which arise in the world trading environment. The course starts by examining the 
gains from trade, as they constitute the building block of any analysis of trade flows. The main 
topics covered are Differences in Technology: The Ricardian Model of Trade. Differences in Factor 
Endowments: The Heckscher-Ohlin-Samuelson Model of Trade, Economies of Scale, Market 
Structure and Trade International Factor Movements. Trade Policy Instruments: Tariffs, quotas, and 
non-tariff barriers; comparison of different trade restrictions; estimates of the cost of protection; 
arguments for protection. Import-substituting industrialization: the infant industry argument; export- 
oriented industrialization. The Political Economy of Trade Policy: Preferential trade agreements; 
trade creation and trade diversion; multilateral trade agreements; the WTO (GATT). In addition the 
Singer-Prebisch hypothesis; income terms of trade; double factoral terms of trade and the 
(international) Lewis model are examined. Other topics include Labour Mobility Direction and 
measures of foreign direct investment; transaction costs explanation of multinationals; location 
decisions of multinationals; technology transfer; taxation and transfer pricing; costs and benefits of 
multinationals. 
DP requirements: Attendance at lectures is compulsory except with the permission of the Head of 
Department. Students are required to write all tests; and to hand in all necessary individual 
assessments or reports. 
Assessment: Final Examination: 50%, Test: 25%, Assignment: 25%       
 

GSB5114F     CORPORATE FINANCE AND INVESTMENT 
12 NQF credits at HEQSF level 9 
Convener: S Gossel 
Course entry requirements: Admission to the MCom Development Finance degree  
Course outline:  
The goal of the course is to develop the theoretical and practical tools essential to the execution of 
the corporate finance function. The course aims at value creation through integrated financial, 
strategic, and operating decisions. Students build the knowledge and skills critical to the finance 
function of evaluating investment decisions; proposing, assessing, and implementing financial 
decisions; and evaluating and managing risk. Topics include corporate valuation, capital asset 
pricing, financing decisions and market efficiency, dividend policy and capital structure, debt 
financing and leasing, mergers and acquisitions, and investment performance evaluation.  
DP requirements: Attendance at lectures is compulsory except with the permission of the Head of 
Department. Students are required to write all tests; and to hand in all necessary individual 
assessments or reports. 
Assessment: Final Class Examination: 50%, Test 25%, Assignment 25%     
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GSB5117W     MINOR DISSERTATION 
60 NQF credits at HEQSF level 9 
Convener: L Alhassan 
Course entry requirements: GSB5115F and six other MCom Development Finance courses 
(provisional registration while awaiting final course marks is allowed) 
Course outline:  
The course will equip students with a high level of understanding in development finance research. 
It will also equip students to undertake sound literature review, develop an academically sound 
research report or thesis, gather, treat, analyse and interpret data, design and test hypotheses, and 
write high level scientific papers and/or reports. Students will work on the minor dissertation over 
two semesters. 
Assessment: Dissertation: 100%.  
 

GSB4404F    ECONOMICS 
10 NQF credits at HEQSF level 9 
Convener: G Chelwa 
Course entry requirements: Admission to the MBA degree 
Course outline:  
The economy is the environment of business. One of the prerequisites of doing well in business is to 
understand the environment that you are operating in. In this context there are a number of forces 
that act on business. Some are slow and often predictable. Others are sudden and very often 
unexpected. At the same time, while these forces play themselves out governments are also likely to 
react with a variety of policy changes. Hence the dual challenge for people in business is not only to 
position themselves to either take advantage of favourable economic conditions or take defensive 
action from negative economic shocks but also to anticipate the likely policy response on the part of 
government. In addition to this there can be quite dramatic differences in the economics experienced 
in developed economies compared to emerging markets. The course will explore some of these 
differences. 
This course is a principles course in micro and macroeconomics. The purpose of the course is to 
outline the key principles that will be of use to people in their business lives. 
DP requirements: An average of 30% for the individual coursework components. Attendance at all 
sessions and submission of all assignments. 
Assessment: Pre-assignment 5%, Group Assignment/Presentation 15%, Class Participation 5%, 
Mid-term examination 25%, Final Examination 50% 
 

GSB4407F    LEADERSHIP AND PERSONAL DEVELOPMENT 
10 NQF credits at HEQSF level 9 
Convener: K April 
Course entry requirements: Admission to the MBA degree 
Course outline:  
The Leadership and Personal Development course provides students with the opportunity to explore 
the topic of personal leadership by establishing the individual ‘ground rules', and through self-
awareness, provides the opportunity to put in place a framework for future enhancement and 
development (lifelong enhancement). The purpose of the course is not to provide a single, ‘correct' 
perspective, but rather, through Narrative Inquiry, it is intended to be a catalyst for personal 
reflection and insight (mirroring-principle) into processes and concepts critical for personal growth.  
DP requirements: An average of 30% for the individual coursework components. Attendance at all 
sessions and submission of all assignments. 
Assessment: Class participation: 10%, Final Essay: 60%, Group assignments: 30% 
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GSB4513W    DISSERTATION 
55 NQF credits at HEQSF level 9 
Convener: K Ramaboa 
Course entry requirements: Admission to the MBA degree 
Co-requisites: Successful completion of the proposal (i.e. mark of 50% and above) 
 
Course outline:  
The dissertation provides an important opportunity to develop critical reasoning, research and 
writing skills, and will also provide students with an in-depth understanding of a particular aspect of 
business management or related fields. Students are expected to hand-in a dissertation of 20 000 – 
25 000 words. 
DP requirements: None 
Assessment: Dissertation: 100% 
 

GSB4514W    STRATEGY 
10 NQF credits at HEQSF level 8 
Convener:  G Africa 
Course entry requirements: Admission to the MBA degree 
Course outline:  
The strategy course introduces students to the fundamental principles and concepts of strategic 
thinking and management. It provides the opportunity for students to develop the necessary skills for 
strategic thinking and analysis. Students learn about business and corporate strategy formulation 
relevant to the macro-environment and industry, as well as the competitive drivers which face 
organisations. They also learn about the role that purpose, resources, and capabilities play in strategy 
formation and implementation, with the main purpose of this course being to develop rigour and 
confidence in strategic thinking. 
DP requirements: Attend all lectures, submit all assignments and achieve an average of 33% on all 
individual coursework components 
Assessment: Group Assignment: 20%, Mid-term Examination: 30%, Final Examination: 50% 
 

GSB4502F    BUSINESS, GOVERNMENT AND SOCIETY 
5 NQF credits at HEQSF level 9 
Convener: R Hamann  
Course entry requirements: Admission to the MBA degree 
Course outline:  
Students will become familiar with a variety of economic, social, environmental and political trends 
and developments that may impact either directly or indirectly on the strategy and operations of 
businesses in an emerging market economy such as South Africa, and to consider the role and some 
of the current responses of the business community to these trends. The course commences with an 
introductory session that consider the risks facing business leaders, both globally and in South 
Africa, and the role that companies have in contributing to or alleviating such challenges. This is 
followed by discussions on the role of business in society and politics, business responses to social-
ecological problems, and opportunities and challenges associated with cross-sector collaboration. 
Throughout, the key purpose of the course is to think critically about the dynamic context and role 
of business and to consider implications for strategic decision-making. 
DP requirements: An average of 30% for the individual coursework components. Attendance at all 
sessions and submission of all assignments. 
Assessment: Final Essay: 60%, Group Assignments: 40% 
 

GSB4508F/S    ORGANISATIONAL BEHAVIOUR & PEOPLE MANAGEMENT 
10 NQF credits at HEQSF level 9 
Convener:  C Swart-Opperman 
Course entry requirements: Admission to the MBA degree 
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Course outline:  
The OBPM course covers three main themes: the individual in the organisation, high performance 
work practices and leading and managing people. The course provides an overall organisational 
approach to people management strategies. The first theme sets the context by creating a rationale 
and frame for the course. Centring on the changing world of work, it examines the different 
assumptions about people, their motivation, how they work and what they want out of their 
experiences. The second and final themes illustrate how organisations go about leading and 
managing their employees also focussing on the specific practices within organisations that can 
assist them in being more effective. Guest lecturers will attend some of the class sessions and play 
their role in the learning process by bringing the ‘realities’ in to the classroom and relating theory to 
particular work contexts. Lectures, class discussion, case studies, short exercises, role plays, and 
presentations are used. The approach is one of participative learning. Students are required to 
complete the prescribed readings and to discuss the cases and exercises in their groups to prepare for 
each class session. The lecturer facilitates guided class discussion. Students are encouraged to 
engage in constructive dialogue and debate on the topics. 
DP requirements: An average of 30% for the individual coursework components. Attendance at all 
sessions and submission of all assignments. 
Assessment: Individual assignments: 5%, Final examination: 50%, Group assignments: 25%, Group 
presentation: 20% 
 

GSB4509F    MARKETING 
10 NQF credits at HEQSF level 8 
Convener: M Jere 
Course entry requirements: Admission to the MBA degree 
Course outline:  
The Marketing course focuses on three broad competencies: analysing marketing opportunities, 
developing marketing strategies, and implementing marketing strategies. It introduces primary 
analytical approaches, tools and techniques that marketers use to make sense of their environment, 
choose appropriate strategic responses, and manage the implementation of marketing strategies. The 
content of this course emphasizes both conceptual and practical issues. The conceptual issues are 
mainly addressed in the prescribed text, additional readings, and lectures. Students are required to 
engage with practical issues through case studies and up to three guest lectures by marketing 
practitioners. The case studies are carefully selected to highlight the diversity in business sectors, 
national, and international environments, but with emphasis on emerging markets. 
DP requirements: An average of 30% for the individual coursework components. Attendance at all 
sessions and submission of all assignments. 
Assessment: Individual Assignment: 20%, Final examination: 50%, Group assignments: 30% 
 

GSB4195F/S    PROFESSIONAL SALES MANAGEMENT PRACTICE 
30 NQF credits at HEQSF level 8 
Convener: B Shrand 
Course entry requirements: Admission to the Postgraduate Diploma in Management Practice 
(customised) 
Course outline:  
The course is aimed at key account managers and sales managers and explores key concepts in 
relationship marketing, business marketing and social markets and how these relate to sales 
management. It further examines the relationships between sales, marketing and organisational 
viability, environmental and trend scanning for identifying sales opportunities. In the section on key 
account management – principles and practices, topics covered are: local environmental trend 
scanning and forecasting for sales opportunities; understanding client needs and value; facilitating 
and managing client relationships; managing sales conversations and meetings; critical success 
factors in sales management, closing the sale, the use of benchmarking and standards in managing 
sales; and the ethical and legal issues that affect individuals; the sales force and the wider 
organisation; and developing and renewing networks of existing and prospective customers. This 
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course builds on the systems thinking foundation course and includes interactive planning, idealized 
design, personal mastery: developing self-awareness and interpersonal skills. 
DP requirements: Full engagement in the academic process by attending lectures, group meetings 
and by submitting all assignments on or before the due date. 
Assessment: Position Paper (55%), Reflective Practice Paper (30%), Group Work (15%). 
 

GSB4196F/S     PROFESSIONAL SALES ORGANISATION 
30 NQF credits at HEQSF level 8 
Convener: B Shrand 
Course entry requirements: Admission to the Postgraduate Diploma in Management Practice 
(customised) 
Course outline:  
This course builds on the systems thinking foundation course and includes viable systems 
methodology, personal mastery: developing self-awareness and interpersonal skills. Topics 
covered in this course are: Strategy and organisational viability; the Strategic role of marketing 
sales management in shareholder value; Integrating marketing and sales strategies on both global 
and local levels; Sales strategy as practice. Topics covered are: Formulating key strategic 
initiatives and management of sales resources; Structures - groups, projects, teams, lines of 
authority, communication; Systems - operations, intelligence, coordination, control, planning, 
budgeting, accounting, information; Processes - value chains, internal communications, 
performance management.  
Different leadership and management styles; Job satisfaction, motivation and performance; 
Culture, climate and commitment; Managing performance; Managing change; Team selling. 
DP requirements: Full engagement in the academic process by attending lectures, group meetings 
and by submitting all assignments on or before the due date. 
Assessment: Position Paper (55%), Reflective Practice Paper (30%), Group Work (15%). 
 

GSB4110Z     EMPLOYEE/EMPLOYER RELATIONSHIPS AND ORGANISATIONS 
30 NQF credits at HEQSF level 8 
Convener: B Shrand  
Course entry requirements: Students must have completed GSB4102W. 
Course outline:  
This course provides an overview of International Labour Organisation frameworks and applies 
them to the Southern African context, specifically to tripartism and social dialogue at the workplace, 
enterprise, industry and national levels; and mainstreaming employment and decent work. It covers 
the key concepts and standards that constitute these frameworks; and the relevant issues and 
challenges faced by Southern African organisations. Students learn to use this material to construct 
contextually relevant plans and strategies to deal with the problems and issues they face in their 
management practice. 
DP requirements: Full engagement in the academic process by attending lectures, group meetings 
and by submitting all assignments on or before the due date. 
Assessment: Position Paper (55%), Reflective Practice Paper (30%), Group Work (15%). 
 

GSB4451S     ADVANCED LEADERSHIP 
10 NQF credits at HEQSF level 9 
Convener: K April 
Course entry requirements: Admission to the MBA degree 
Course outline:  
This course is split into two course modules. Module 1 explores leadership maturity: what it is, 
whether it is desirable and how one could possibly support oneself and others to mature. Using 
Psychodynamic Theory and Ego Development Theory as a basis for understanding the adult 
development process, the course will focus on supporting people to move from “conventional” 
levels of maturity towards “post-conventional” levels of maturity, encouraging students to explore 
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their own individuality and personal journey in the context of leadership. The course will utilise the 
enneagram to provide insights into personality and suggest ways in which individuals can grow and 
develop. Module 2 seeks to “go a bit deeper” than was required in the Leadership (LEA) 
foundational course earlier in the MBA, and its methodological premise is based on Suppression 
Theory – we explore Psychological Suppression, Emotional Suppression and Cognitive Suppression 
throughout the course. The objective of the sessions will be to reflect on the impact of our 
conditioning on what we believe is possible and what we deserve in work and life. 
DP requirements: Attend all lectures, submit all assignments and achieve an average of 50% on all 
individual coursework components 
Assessment: Module 1: Class Participation: 30%, Group Exercise: 20%, Final Individual Essay: 
50%, Module 2: Class Participation: 10%, Final Individual Essay: 90% 
 

GSB4452S    COACHING 
5 NQF credits at HEQSF level 9 
Convener: J Ahlers 
Course entry requirements: Admission to the MBA degree 
Course outline:  
This course will explore the exciting evolution and application of Executive Coaching as a new and 
compelling competency for the 21st century.  Coaching has emerged from the confluence of a series 
of powerful core roots such as linguistics, existentialism, hermeneutics, ontology, phenomenology, 
somatics, biology, consulting, therapy and HR to become one of the fastest growing areas in 
business today. Despite its relative infancy, coaching has already begun to branch rapidly according 
to the core focus.  ‘Life Coaching’, ‘Spiritual Coaching’, ‘Personal Coaching’ and ‘Executive 
Coaching’ all being key derivatives.  The focus of this elective will be Corporate, Business or 
Executive coaching as well as building students’ ability to coach as a manager and leader in the 
workplace.  The focus of the course will be competency building and will attempt to leave students 
in a position where they are able to engage in coaching conversations at any time. In addition, they 
will start the potentially life-long journey which participants will need to take to become master 
External (running a coaching business) or Internal (being an internal coach within an organisational 
context) coaches.  
DP requirements: Attend all lectures, submit all assignments and achieve an average of 30% on all 
individual coursework components 
Assessment: Individual Essay/Coaching Report: 100% 
 

GSB4453S     COMPANY VALUATIONS 
5 NQF credits at HEQSF level 9 
Convener: D Holland 
Course entry requirements: Admission to the MBA degree 
Course outline:  
The course is to enable participants to value companies by applying the underlying principles of 
creating sustainable value. No matter how complex the situation, if students truly understand and 
internalise the fundamental concepts of valuations, they will be able to cut through the proposals, 
deals, analyses and rhetoric to form a focused and informed opinion. This will be achieved by 
understanding the role of the following three much used approaches in valuations; the Dividend 
discount model and constant growth; Free cash flow models; Relative valuations and price earnings 
multiples. 
DP requirements: Attend all lectures, submit all assignments and achieve an average of 33% on all 
individual coursework components 
Assessment: Group Class Cases: 15%, Group Assignment: 35%, Individual Assignment: 50% 
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GSB4460F/S    DOING BUSINESS IN AFRICA 
5 NQF credits at HEQSF level 9 
Convener: M Soko 
Course entry requirements: Admission to the MBA degree 
Course outline:  
The principal goal of the course is to deepen the participants’ understanding of the African 
commercial environment and to explore strategies and approaches that could be implemented by 
businesses/entrepreneurs to exploit Africa’s vast economic opportunities. The lectures will be 
presented by Assoc. Prof Mills Soko and guest lecturers. The guest lecturers will be giving lectures 
on their specialist areas of interest. The lectures will take various formats, and are designed to 
provide participants with a comprehensive understanding of the key concepts, ideas and processes 
concerned with the topic of the session. The central philosophy of the lectures is to foster an 
interactive and participative learning environment. 
DP requirements: Attend all lectures, submit all assignments and achieve an average of 33% on all 
individual coursework components. 
Assessment: Group Assignment: 40%, Individual Assignment: 60% 
 

GSB4462S     DOING BUSINESS IN ASIA AND CHINA 
5 NQF credits at HEQSF level 9 
Convener: M Soko /K van der Wath 
Course entry requirements: Admission to the MBA degree 
Course outline:  
This course is for those who are serious about developing a career in international business - or for 
those that have entrepreneurial interests. With the rise of China/Asia, and the rapidly growing 
business-to-business relationship between South Africa and China/Asia, there is a growing need for 
South African managers and executives that can operate effectively in the “strategically difficult” 
Chinese and Asian market. The course is aimed at developing the ability of managers (and 
entrepreneurs) to successfully do business in China/Asia (or with Chinese/Asians in any other 
location). Participants will gain a deeper understanding of - and insights into - the social, political 
and economic transformation that is playing out in China/Asia; and will learn to appreciate how 
these changes impact business decision-making. 
DP requirements: Attend lectures, submit all assignments and achieve an average of 33% on all 
individual coursework components. 
Assessment: Class Preparation and Participation: 30%, Individual Assignment: 50%, Group 
Assignment: 20% 
 

GSB4416S     E-MARKETING 
5 NQF credits at HEQSF level 9 
Convener: G Bick 
Course entry requirements: Admission to the MBA degree 
Course outline:  
The E-Marketing elective course will enable students to utilise the latest trends in technology to 
develop a competitive advantage in the digital world. It incorporates a number of aspects of 
electronic marketing, including e-commerce, internet and mobile media, social media, the impact of 
technology on marketing, and digital marketing metrics. It will develop skills in utilising digital 
marketing tools to interact with customers and develop a competitive advantage while improving 
customer service, by integrating into marketing programmes. 
DP requirements: Attend all lectures, submit all assignments and achieve an average of 33% on all 
individual coursework components. 
Assessment: Class participation: 10%, Syndicate group assignment: 30%, Individual assignment: 
60% 
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GSB4474S     MANAGEMENT CONTROL SYSTEMS 
5 NQF credits at HEQSF level 9 
Convener: E Uliana 
Course entry requirements: Admission to the MBA degree 
Course outline:  
Management control systems are an integral part of any organisation’s pursuit of its strategies. Many 
organisation problems arise because of the failure of individuals to appreciate the nuances and issues 
in the way in which the management control system is designed, and used. This is true both of the 
user and the designer (often the accountant). This course will enable participants to design, 
implement and use management control systems in an informed manner. Participants will be able to 
assess whether a system is appropriate in the circumstances, and to challenge preconceived notions 
about how things should be measured. 
DP requirements: Attend all lectures, submit all assignments and achieve an average of 33% on all 
individual coursework components. 
Assessment: Class Cases: 45%, Individual Assignment: 55% 
 

GSB4426F/S    MARKETS IN EMERGING COUNTRIES 
5 NQF credits at HEQSF level 9 
Convener: T Koelble 
Course entry requirements: Admission to the MBA degree 
Course outline:  
The course provides an in-depth analysis of markets from different perspectives focusing on how 
markets are different within emerging and developing countries. Markets are fundamental to 
economics and to business and yet we do not question how they are constructed, what they mean 
and how they function in practice as opposed to theory. The course will begin with an analysis of the 
conventional notion of the market and then continuously challenge the conventional model of the 
market to unpack various other dimensions of the market concept. This forms the basis of the course 
where we examine what markets are from different disciplinary perspectives. 
DP requirements: An average of 30% for the individual coursework components. Attendance at all 
sessions and submission of all assignments. 
Assessment: Individual Assignment: 60%, Group Assignment: 40% 
 

GSB4471S    GLOBAL SUPPLY CHAIN MANAGEMENT 
5 NQF credits at HEQSF level 9 
Convener: H Parker 
Course entry requirements: Admission to the MBA degree 
Course outline:  
The course focusses on providing students with skills to evaluate an organisation as part of a broader 
value chain. The course will enhance the students understanding of tradeoffs and aims to equip them 
with the skills to make better decisions regarding how to achieve business growth through supply 
chain design and management. Further the course aims to equip students with the ability to describe 
and analyse logistics and operations; to understand the key operations decision areas with respect to 
supply chain design and management. 
DP requirements: Fully engage in the academic process by attending lectures, group sessions and 
by submitting all assignments on or before the due date 
Assessment: Pre-course Assignment: 20%, Class Participation: 10%, Individual Learning Log: 
20%, Individual Assignment: 50% 
 

GSB4493F    STRATEGIC BRAND BUILDING 
5 NQF credits at HEQSF level 9 
Convener: G Bick 
Course entry requirements: Admission to the MBA degree 
Course outline:  
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The aim of this MBA elective is to explore the synergy between strategic brand building and 
business leadership. Brand building is a total value chain and stakeholder concept. The brand is the 
vessel of value and brand strategy guides leadership and management in building sustainable 
stakeholder relationships. Discussion sessions will apply industry models and tools to current global 
and local brand scenarios. This approach enables real-world exploration of the purpose and 
application of identity design, architecture, contact strategy, leadership and the building of brand 
equity.  
DP requirements: Full engagement in academic process by attending lectures, group sessions and 
by submitting all assignments on or before the due date. 
Assessment: Group Assignment: 40% Individual Essay: 60% 
 

GSB4419S    CAPITAL FLOWS & EMERGING MARKETS 
5 NQF credits at HEQSF level 9 
Convener: S Gossel 
Course entry requirements: Admission to the MBA degree 
Course outline:  
This elective is designed to help students understand the effects of global capital movements on the 
economies and financial systems of emerging countries. It seeks to expose students to debates 
regarding past problems, current issues, and future possibilities. Key topics covered include the 
patterns of capital flows to emerging countries post-WW2, the positive and negative effects that 
capital flows have on the financial and macroeconomic systems of emerging countries, the impact 
that capital flows have on economic and financial development, the role of capital flows in emerging 
market financial crises, and macroeconomic and financial sector policy implications. The objectives 
of this course are that students will be able to demonstrate an ability to understand the historical 
context and development of global capital flows; demonstrate an understanding of the key theories 
associated with capital flow transmission channels; demonstrate the ability to understand the 
historical context and development of global capital flows; and demonstrate an understanding of the 
various ways in which capital flows can be attracted or ‘tamed’. 
DP requirements: Full engagement in the academic process by attending lectures, group sessions 
and by submitting all assignments on or before the due date. Achieve a minimum of 33% of 
individual marks.   
Assessment: Group Assignment: 50%; Individual Assignment: 50% 
 

GSB5110F    WTO AND TRADE NEGOTIATIONS 
12 NQF credits at HEQSF level 9 
Convener: N Biekpe 
Course entry requirements: Admission to the MCom Development Finance degree 
Course outline:  
This course introduces students to the purpose and design of the WTO (World Trade Organisation) 
and its relationship with developing countries. It critically examines the rules, laws and regulations 
governing the WTO. The course will commence chronologically with a comprehensive examination 
of the WTO Agreements on Goods (GATT) and Services (GATS) as an introduction of the WTO 
institution. It will then consider a series of topics that include: The nature of international disputes 
and the manner in which they are settled, the choice between regional and global approaches to trade 
cooperation; international regulation of subsidies; the dynamics of coalition-formation and 
bargaining; the interface between international obligations and domestic regulations; “safeguard 
measures” to protect troubled industries from import competition and trade preferences for 
developing countries in the WTO.  
DP requirements: Attendance at lectures is compulsory except with the permission of the Head of 
Department. Students are required to write all tests; and to hand in all necessary individual 
assessments or reports. 
Assessment: Final Class Examination: 50%, Case Study Analysis: 30%, Short Essay: 20% 
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GSB4616S/W    RESEARCH METHODS 
5 NQF credits at HEQSF level 9 
Convener: K Ramaboa 
Course entry requirements: Admission to the MBA degree 
Course outline:  
The Research Methods course will assist in preparing the students for the MBA dissertation, by 
training the students to develop a well-reasoned, empirically rigorous argument, and to make 
decisions on the basis of existing evidence and research. It will cover a broad introduction to the 
design used in business research and the tools required to conduct research. Students will be 
expected to take significant personal initiative in this course, and will be responsible for identifying 
a suitable supervisor for their dissertation during this course, and for investigating and building 
capabilities in appropriate, specific research methods. The content of the course will be addressed 
through assigned pre-reading material, which students will be expected to prepare for lectures 
individually and within their groups, and through lectures. 
DP requirements: Attendance of all lecture sessions; full preparedness for class participation; 
submission of all assessments on/before the due dates. 
Assessment: Pre-MBA Excel Assignment: 2%, Quantitative methods Excel assignment Part 1: 6%, 
Quantitative methods Excel assignment Part 2: 12%, Quantitative methods 1-pager: 20%, 
Qualitative methods 2-pager: 20%, Research Proposal: 40%. 
 

GSB4013S    ADVANCED CORPORATE FINANCE 
5 NQF credits at HEQSF level 9 
Convener: R Kruger and F Toerien  
Course entry requirements: Admission to the MBA degree 
Course outline:  
By completing this course, students have a better understanding of the realities and constraints faced 
by practitioners in the corporate finance space. The emphasis is therefore not only on a sound 
understanding of the theories and practice underlying corporate finance (learned in foundational 
finance courses) but also on the uncertainty in decision-making and the shortcomings in the tools 
and processes employed to manage these. Students will be exposed to a number of case studies 
reflecting scenarios typically faced by financial managers in practice and debate and problem-solve 
the challenges they encountered. This will enable students who have successfully completed the 
module to more readily adapt to uncertainty and better model the flexible nature of decision-making 
in this space. The course also introduces practices and processes in Black Economic Empowerment 
in the South African market place, a key topic in the current business environment.   
DP requirements: Attendance at lectures and group meetings; all individual and group assignments 
handed in on or before deadline date, both during and after the course’s contact session. 
Assessment: Individual Project: 20%, Group Project: 30%, Individual Assignment: 50%  
 

GSB4596F/S    SOCIAL INNOVATION LAB 
10 NQF credits at HEQSF level 9 
Convener: W Nilsson 
Course entry requirements: Admission to the MBA Degree 
Course outline:  
This course is structured as a lab that builds on the conceptual material introduced in the Social 
Innovation and Entrepreneuring core course. It emphasizes practical application of social innovation 
concepts in real-world contexts. The lab provides a dynamic academic, practical, and personal 
experience. During the course, we ask students to see themselves as potential social innovators. 
Students are immersed in the world of designing creative, sustainable processes towards social 
change using multiple learning strategies that can be customized for each student. Student teams 
pursue real-world social initiatives of their own design. By the end of the course, students will have 
formed their own approach to social innovation, and will have begun to develop the concepts, 
mindsets, skills, and relationships that will enable them to continue to be effective social innovators 
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throughout their life. Students apply paradigms such as complexity, action learning, and systems 
thinking in order to better understand societal and environmental contexts, challenge current 
systemic problems, and develop creative, practical approaches to those problems. 
DP requirements: An average of 33% for the individual coursework components. Attendance at 
lecture sessions and submission of all assignments 
Assessment: Group project: 100% 
 

GSB4526F/S    MARKETS IN EMERGING COUNTRIES 
5 NQF credits at HEQSF level 9 
Convener: T Koelble 
Course entry requirements: Admission to the MBA degree 
Course outline:  
The course provides an in-depth analysis of markets from different perspectives focusing on how 
markets are different within emerging and developing countries. Markets are fundamental to 
economics and to business and yet we do not question how they are constructed, what they mean 
and how they function in practice as opposed to theory. The course will begin with an analysis of the 
conventional notion of the market and then continuously challenge the conventional model of the 
market to unpack various other dimensions of the market concept. This forms the basis of the course 
where we examine what markets are from different disciplinary perspectives. 
DP requirements: An average of 30% for the individual coursework components. Attendance at all 
sessions and submission of all assignments. 
Assessment: Class participation 10%, Individual assignment 50%, Group Assignment 40% 
 

GSB4528F/S    SOCIAL INNOVATION AND ENTREPRENEURING 
5 NQF credits at HEQSF level 9 
Convener: W Nilsson 
Course entry requirements: Admission to the MBA degree 
Course outline:  
This course offers students an initial introduction to the field of social innovation. While there are 
many emerging perspectives on social innovation, most generally a social innovation can be 
understood as an intentional, positive, creative shift in systemic social-ecological patterns. Many 
social innovations have global ambitions, but even when pursued primarily at the local level, social 
innovations go beyond simply providing a needed service or remediation. They challenge and 
experiment with a given system’s underlying building blocks: its rules, policies, technologies, 
structures, beliefs, habits, values, etc. Social innovation can be pursued from any organisational 
platform, from businesses to not-for-profits to government agencies. Businesses and other types of 
organisations are increasingly being called upon to act as innovative agents of social benefit. This 
call is particularly strong in emerging markets, so it is critical for GSB MBAs to develop a broad 
base of social innovation knowledge and skill. 
DP requirements: An average of 33% for the individual coursework components. Attendance at all 
sessions and submission of all assignments. 
Assessment: Class participation 10%, Individual assignment 50%, Group Assignment 40% 
 

GSB4427S    BUSINESS MODEL INNOVATION LAB 
10 NQF credits at HEQSF level 9 
Convener: J Schueler 
Course outline:  
The Business Model Innovation Lab will provide students with the opportunity to critically explore, 
through the combined use of integrative and systems thinking, the topic of business models. This 
will be done through the evaluation of various business models and business designs using a real-life 
enterprise setting. It is intended that the Lab is a catalyst for personal reflection and insight 
(mirroring-principle) into the processes and concepts essential for completing the MBA 
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successfully, as well as in providing a framework for the development of a personal practice, as 
managers or leaders, in innovating, business models, and entrepreneuring. 
DP requirements: An average of 30% for the individual coursework components. Attendance at all 
sessions and submission of all assignments. 
Assessment: Group Presentations: 30% or 0%, Group Assignment: 30% or 60%, Peer Assessment: 
40% 
 

GSB4527S    BUSINESS MODEL INNOVATION LAB 
10 NQF credits at HEQSF level 9 
Convener: J Schueler  
Course outline:  
The Business Model Innovation Lab will provide students with the opportunity to critically explore, 
through the combined use of integrative and systems thinking, the topic of business models. This 
will be done through the evaluation of various business models and business designs using a real-life 
enterprise setting. It is intended that the Lab is a catalyst for personal reflection and insight 
(mirroring-principle) into the processes and concepts essential for completing the MBA 
successfully, as well as in providing a framework for the development of a personal practice, as 
managers or leaders, in innovating, business models, and entrepreneuring.  
DP requirements: An average of 30% for the individual coursework components. Attendance at all 
sessions and submission of all assignments. 
Assessment: Group Presentations: 30% or 0%, Group Assignment: 30% or 60%, Peer Assessment: 
40% 
 

GSB5508F    INNOVATIVE FINANCE IN AFRICA 
12 NQF credits at HEQSF level 9 
Convener: N Biekpe 
Course outline:  
This course gives students an overview and critical analysis of the African innovative finance space 
by examining the evolving roles of stakeholders – including investors, foundations, high net worth 
individuals, governments, corporates, communities, non-profits, social enterprises and social 
entrepreneurs – in developing and applying new financial vehicles and structures to allocate capital 
in a way that includes measurement of social and environmental impact. Students will apply 
transformative perspectives in conceptualising, designing and implementing solutions that aim to 
address complex social challenges. Students will also discuss case studies from development finance 
institutions. 
DP requirements: Attendance at lectures is compulsory except with the permission of the Head of 
Department. Students are required to write all tests; and to hand in all necessary individual 
assessments or reports. 
Assessment: Class Test: 20%, Essay: 30%, Final Exam: 50% 
 

GSB5509F    HOUSING FINANCE FOR EMERGING MARKETS  
12 NQF credits at HEQSF level 9 
Convener: S Rogers 
Course outline:  
This course introduces and analyses housing finance systems and housing market outcomes across 
emerging markets with focus on sub-Saharan Africa, specifically on the development of 
securitisation markets and addresses the current challenges of housing finance reform. This course 
provides an overview of the elements of a housing finance system and identifies the issues and 
constraints that prevent most housing finance systems in sub-Saharan Africa from reaching their 
potential. The course covers issues of access to housing and housing informality in developing 
countries, financial crises arising out of the housing sector, and potential market-oriented and public 
policy solutions.  It sets out the preconditions for the success of housing finance systems and 
different housing finance products such as mortgages, pension-backed finance, instalment sale 
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finance and housing micro-finance. The course indicates how governments can improve the 
functioning of housing finance systems and how targeted interventions such as state subsidies can 
improve access of lower income households to housing finance. 
DP requirements: Attendance at lectures is compulsory except with the permission of the Head of 
Department. Students are required to write all tests; and to hand in all necessary individual 
assessments or reports. 
Assessment: Class Test: 20%, Written Assignment: 30%, Final Exam: 50% 
 

GSB5010F/S    SOCIAL FINANCE 
5 NQF credits at HEQSF level 9 
Convener: S Gossel 
Course entry requirements: Admission to the MBA Degree 
Co-requisites: None 
Course outline:  
This course aims to give students and overview of the African Innovative Finance space by 
examining the evolving roles of stakeholders, including investors, foundation, high net worth 
individuals, governments, corporates, communities, non-profits, social enterprises and social 
entrepreneurs, in developing and applying new financial vehicles and structures to allocate capital in 
a way that includes measurement of social and environmental impact.   
DP requirements: Complete all assessments; achieve an average mark of 50% or more across all 
assessments 
Assessment: Forum discussion: 15%, Online quiz: 20%, Group presentation: 20%, Written paper: 
45% 
 

GSB5011F/S    LEADING ORGANISATIONS IN A VUCA WORLD 
5 NQF credits at HEQSF level 9 
Convener: T London 
Course entry requirements: Admission to the MBA degree 
Co-requisites: None 
Course outline:  
The fact that an MBA programme needs to cover so many different disciplines highlights the 
necessity for leaders to be able to understand and manage complexity.  This course examines all of 
the learning from the MBA in the context of a VUCA world (one of volatility, uncertainty, 
complexity, and ambiguity).  The course starts with an examination of VUCA and related concepts 
(complexity, change, crisis, etc.), then focuses heavily on applying the lessons from the rest of the 
MBA to actual organisations (either current ones or proposed entrepreneurial ventures) in the 
context of this complex environment.   
The purpose of the course is to help students think dynamically about the environment in which 
they'll be working while critically applying concepts and skills from previous courses in an inter-
disciplinary way.  Following from this course, students should be able to better understand how 
different disciplines will connect in their professional life, develop a better awareness of where risks 
and opportunities lie in their organisation/field/discipline, and develop greater skill in thinking and 
working in dynamic and complex environments. 
DP requirements: Attendance at all sessions, min 50% on assessments 
Assessment: 10% of mark is based on a self-evaluation of their engagement with the course; 20% of 
mark is based on the submission of a topic for the group assignment and list of relevant 
resources/reference list; 70% of the mark is based on the group assignment (groups of either 4 or 5 
students), which contains both group and individual assessment elements. 
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GSB4486S    PROJECT MANAGEMENT 
5 NQF credits at HEQSF level 9 
Course outline:  
Project Management: Key areas to be covered in the course are: 1. The Project Management Life 
Cycle establishing a business case from user requirements through to testing and quality control 2. 
The role of the Project Manager in the Project Team 3. The importance/relevance of Project 
Management to the overall success of the company 4. Communication 5. Planning financial & time 
6. Risk Management 7. Client Management 8. Risk versus Stakeholders versus Quality Major 
objectives/outcomes of the course include: Define the role of the Project Manager in the Project 
Team Compile a financial and a time plan for a given project case study List and discuss the various 
types of risk required to be managed on a project List and discuss the various types of stakeholders 
involved in a project Differentiate between good and bad project management techniques 
Differentiate between successful and unsuccessful projects and identify the primary causes of the 
success or failure Provide a recommendation of how you would have done things differently to 
optimize the chances of a successful project. 
 

GSB4560F/S    DOING BUSINESS IN AFRICA 
5 NQF credits at HEQSF level 9 
Convener: M Soko 
Course outline:  
The principal goal of the course is to deepen the participants' understanding of the African 
commercial environment and to explore strategies and approaches that could be implemented by 
businesses/entrepreneurs to exploit Africa's vast economic opportunities. The lectures will be 
presented by Assoc. Prof Mills Soko and guest lecturers. The guest lecturers will be giving lectures 
on their specialist areas of interest. The lectures will take various formats, and are designed to 
provide participants with a comprehensive understanding of the key concepts, ideas and processes 
concerned with the topic of the session. The central philosophy of the lectures is to foster an 
interactive and participative learning environment. 
DP requirements:  Attend all lectures, submit all assignments and achieve an average of 33% on all 
individual coursework components. 
Assessment: Group Assignment: 40%, Individual Assignment: 60% 
 

GSB6000W    PHD IN BUSINESS ADMINISTRATION 
360 NQF credits at HEQSF level 10; 5 PhD Research Colloquiums comprising 12 seminars and 1 
mini-conference. 
Convener: R Hamann 
Course entry requirements: Registered as a PHD student specializing in Business Administration 
at the Graduate School of Business 
Co-requisites: None 
Course outline:  
In line with the research mission of “engaged inquiry in a complex world,” the GSB expects PhD 
candidates to make an original contribution to theory, while also addressing practical organisational 
or social challenges. While the primary guidance to PhD candidates is provided by the PhD 
supervisor, fellow PhD students and other faculty provide a rich network of support and interaction. 
The typical duration of a PhD project is between three and four years, if the student is dedicating the 
bulk of her or his time to the project. A candidate must be registered for at least two consecutive 
years, although registration for a year at another university may be accepted as part of that period. 
Although no maximum period of time is prescribed for completing a thesis, the university stipulates 
a "reasonable time", which is generally taken to be five years.  
 

GSB6001H    DOCTORAL RESEARCH DESIGN 
0 NQF credits at HEQSF level 10 
Convener: Ralph Hamann 
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Course entry requirements: Admission to the GSB PhD degree 
Course outline:  
PhD candidates have about nine months to develop their proposal, which needs to connect a 
competent review of the pertinent literature with a proposed research design, centred upon a well-
motivated research question. This course seeks to support PhD students (and their supervisors) in the 
development of a compelling proposal. It will consist of workshops with lectures and practical 
exercises focused on key components of research design: the literature review; identifying a gap or 
problem in the literature; translating this into a clear research question; identifying a suitable 
research context and setting; developing coherent data collection and analysis strategies; identifying 
and responding to reliability and validity risks; and addressing possible ethical concerns. In between 
workshops, students will be expected to work on pre-workshop preparatory submissions. 
DP requirements: Attendance at all workshop sessions except where excused. Submission of all 
preparation exercises. Submission, presentation and acceptance of a PhD research proposal. 
Assessment: Proposal: 100%. 
 

GSB4222Z    SYSTEMIC EXECUTIVE PRACTICE 
30 NQF credits at HEQSF level 9 
Convener: K Sewchurran 
Course entry requirements: Admission to the EMBA degree 
Course outline:  
The aim of the Systemic Executive Practice course, which is the foundation course for this 
programme, is to construct a conceptual framework of systemic management practice on which all 
the other courses will develop. The learning processes and projects are designed to introduce and 
embed systemic practices in the students’ own management practices. 
DP requirements: Min. 80% attendance at all lecture sessions and group meetings; full 
preparedness for class participation; submission of all assessments by the due dates. 
Assessment: Position Paper: 55%; Business Acumen: Paper on Financial Literacy: 15%; Reflective 
Practice Paper: 15%; Group Project & Presentation: 15% 
 

GSB4223Z    MANAGING FOR SHAREHOLDER VALUE 
30 NQF credits at HEQSF level 9 
Convener: K Sewchurran 
Course entry requirements: Admission to the EMBA degree 
Course outline:  
The aim of the Managing For Shareholder Value course is to develop a framework for exploring 
opportunities for future value creation. It integrates key concepts and propositions from the fields of 
economics, finance, globalisation and entrepreneurship into a strategic framework. It guides the 
establishment of a strategic intent and identifies and organises the activities, resources, capabilities, 
structures and processes needed to realise the strategic intent. 
DP requirements: Complete 80% of the inter-modular submission requirements. 
Assessment: Marketing Project: 25%; Finance Management Project: 25%; Strategy Dynamics 
Framework: 20%; 
Reflective Paper: 10%; Qualitative Methods Project: 10%; Group Project and Presentations: 10% 
 

GSB4224Z    MANAGING FOR CUSTOMER VALUE 
30 NQF credits at HEQSF level 9 
Convener: K Sewchurran 
Course entry requirements: The successful completion of all GSB4222F assignment 
requirements.  
Course outline:  
The Managing For Customer Value course focuses on the operations domain of organisations and 
their functions. This is where both internal and external customer value are created in terms of 
quality, cost, volume and timing. The course aims at constructing a cybernetic conceptual model of 
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operations and to apply it to the value chain of the organisation and the value chains of its different 
functions. 
DP requirements: 80% attendance of all lecture sessions and group meetings; full preparedness for 
class participation; submission of all assessments by the due dates.  
Assessment: Viable Systems Modelling: 30%; Micro-Economics Project: 25%, Business Acumen: 
Operations Management Project: 15%, Reflective paper, Narrating the leadership experience: 10%; 
Quantitative Methods Project: 10%, Group project and presentations: 10% 
 

GSB4413S    DISSERTATION 
55 NQF credits at HEQSF level 9 
Convener: K Ramaboa 
Course entry requirements: Admission to the MBA degree 
Course outline:  
The dissertation provides an important opportunity to develop critical reasoning, research and 
writing skills, and will also provide students with an in-depth understanding of a particular aspect of 
business management or related fields. Students are expected to hand-in a dissertation of 20 000 – 
25 000 words. 
DP requirements: None 
Assessment: Dissertation: 100% 
 

GSB4419F/S    CAPITAL FLOWS & EMERGING MARKETS 
5 NQF credits at HEQSF level 9 
Course outline:  
This elective is designed to help students understand the effects of global capital movements on the 
economies and financial systems of emerging countries. It seeks to expose students to debates 
regarding past problems, current issues, and future possibilities. Key topics covered include the 
patterns of capital flows to emerging countries post-WW2, the positive and negative effects that 
capital flows have on the financial and macroeconomic systems of emerging countries, the impact 
that capital flows have on economic and financial development, the role of capital flows in emerging 
market financial crises, and macroeconomic and financial sector policy implications. 
 

GSB4421F/S    LEADERSHIP, ORGANISATION AND VALUES 
10 NQF credits at HEQSF level 9 
Convener: C Peter 
Course entry requirements: Admission to the MBA degree 
Course outline: 
This course introduces students to leadership theories, organisational leadership, and the complexity 
of a number of leadership and managerial situations in order to give insight into what it means to 
run, develop, and sustain values-driven organisations. The course invites students to develop a 
critical attitude towards leadership and organisational theories and practices.  It aims to develop a 
thorough understanding of the relationships between organisations, people, and leadership. Students 
will explore what values-driven leadership is and reveal some of its complexity by examining it 
through the lens of a number of theories. The purpose of this course is to help students understand 
the dynamics of individual, group and organisational leadership and to examine values driven 
leadership in the broader context of transformation in South Africa, emerging markets and 
internationally. A key aspect of this is the interrogation of the role of values, both personal and 
organisational, for the ways in which people interact with each other in organisations. 
DP requirements: An average of 33% for the individual coursework components. Attendance at 
lecture sessions and submission of all assignments. 
Assessment: Class engagement: 10%; Individual assignment: 90% 
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GSB4428X    SOCIAL INNOVATION ENTREPRENEURING 
5 NQF credits at HEQSF level 9 
Convener: W Nilsson 
Course entry requirements: Admission to the MBA degree 
Course outline:  
This course offers students an initial introduction to the field of social innovation. While there are 
many emerging perspectives on social innovation, most generally a social innovation can be 
understood as an intentional, positive, creative shift in systemic social-ecological patterns. Many 
social innovations have global ambitions, but even when pursued primarily at the local level, social 
innovations go beyond simply providing a needed service or remediation. They challenge and 
experiment with a given system’s underlying building blocks: its rules, policies, technologies, 
structures, beliefs, habits, values, etc. Social innovation can be pursued from any organisational 
platform, from businesses to not-for-profits to government agencies. Businesses and other types of 
organisations are increasingly being called upon to act as innovative agents of social benefit. This 
call is particularly strong in emerging markets, so it is critical for GSB MBAs to develop a broad 
base of social innovation knowledge and skill. 
DP requirements: An average of 30% for the individual coursework components. Attendance at all 
sessions and submission of all assignments. 
Assessment: Group Project: 30%, Individual Exam: 70% 
 

GSB4459X    INTRODUCTION TO COMPLIANCE MANAGEMENT 
30 NQF credits at HEQSF level 8 
Convener: E Shelley 
Course entry requirements: Admission to the PGDip: management Practice 
Co-requisites: None 
Course outline:  
This course provides the foundational theoretical and practical skills-based knowledge of 
compliance practice in South Africa.  The outcomes for the course will focus on specific technical 
competencies and knowledge base that provides the foundation of effective compliance practice.   
The course will focus on the banking sector; and will facilitate the development of practical skills 
and expertise in regulatory compliance management.  The latest theories and approaches to 
compliance will be covered which includes issues such as motivating compliance, challenging the 
accepted meaning and perceptions of compliance, and the importance of growing a thriving culture 
of compliance within the organisation.   
Key concepts and propositions in the field of compliance practice will be introduced and integrated 
into a contextually relevant practical analysis of the management of compliance focusing on specific 
topical compliance related issues.   
DP requirements: Attendance at all lectures, submission of all assignments.   
Assessment: Position Paper (55%), Reflective Practice Paper (30%), Group Work (15%) 
 

GSB4459Z    INTRO TO COMPLIANCE MANAGEMENT 
30 NQF credits at HEQSF level 8 
Convener: E Shelley 
Course entry requirements: Admission to the PGDip: management Practice 
Co-requisites: None 
Course outline:  
This course provides the foundational theoretical and practical skills-based knowledge of 
compliance practice in South Africa.  The outcomes for the course will focus on specific technical 
competencies and knowledge base that provides the foundation of effective compliance practice.   
The course will focus on the banking sector; and will facilitate the development of practical skills 
and expertise in regulatory compliance management.  The latest theories and approaches to 
compliance will be covered which includes issues such as motivating compliance, challenging the 
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accepted meaning and perceptions of compliance, and the importance of growing a thriving culture 
of compliance within the organisation.   
Key concepts and propositions in the field of compliance practice will be introduced and integrated 
into a contextually relevant practical analysis of the management of compliance focusing on specific 
topical compliance related issues.   
DP requirements: Attendance at all lectures, submission of all assignments.   
Assessment: Position Paper (55%), Reflective Practice Paper (30%), Group Work (15%) 
 

GSB4463X    APPLIED COMPLIANCE MANAGEMENT PRACTICE 
30 NQF credits at HEQSF level 8 
Convener: E Shelley 
Course entry requirements: Admission to the PGDip: Management Practice 
Co-requisites: None 
Course outline:  
This course introduces key behavioural and strategic management aspects relevant to the practice of 
compliance.  These key components are then integrated into a study focusing on the interrelationship 
between the management of compliance risk and specific behaviours.  Students will engage with 
social and cultural influences that affect behaviour and relate this to the Afrocentric compliance 
focus.  Specific case studies that build upon the knowledge gained from the Systemic Management 
Practices and Introduction to Compliance Management Practice courses will provide the basis for 
students to understand and analyse the specific challenges faced by a compliance professional in 
mitigating the 'human-element' of risk.   
DP requirements: Attendance at all lectures, submission of all assignments.   
Assessment: Attendance at all lectures, submission of all assignments.  
 

GSB4463Z    APPLIED COMPLIANCE MANAGEMENT PRACTICE 
30 NQF credits at HEQSF level 8 
Convener: E Shelley 
Course entry requirements: Admission to the PGDip: Management Practice 
Co-requisites: None 
Course outline:  
This course introduces key behavioural and strategic management aspects relevant to the practice of 
compliance.  These key components are then integrated into a study focusing on the interrelationship 
between the management of compliance risk and specific behaviours.  Students will engage with 
social and cultural influences that affect behaviour and relate this to the Afrocentric compliance 
focus.  Specific case studies that build upon the knowledge gained from the Systemic Management 
Practices and Introduction to Compliance Management Practice courses will provide the basis for 
students to understand and analyse the specific challenges faced by a compliance professional in 
mitigating the 'human-element' of risk.   
DP requirements: Attendance at all lectures, submission of all assignments.   
Assessment: Attendance at all lectures, submission of all assignments.   
 

GSB4471F    GLOBAL SUPPLY CHAIN MANAGEMENT 
5 NQF credits at HEQSF level 8 
Convener: H Parker 
Course entry requirements: Admission to the MBA degree. 
Course outline:  
The course focuses on providing students with skills to evaluate an organisation as part of a broader 
value chain. The course will enhance the students understanding of tradeoffs and aims to equip them 
with the skills to make better decisions regarding how to achieve business growth through supply 
chain design and management. Further the course aims to equip students with the ability to describe 
and analyse logistics and operations; to understand the key operations decision areas with respect to 
supply chain design and management. 
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DP requirements: Fully engage in the academic process by attending lectures, group sessions and 
by submitting all assignments on or before the due date. 
Assessment: Pre-course Assignment: 20%, Class Participation: 10%, Individual Learning Log: 
20%, Individual Assignment: 50% 
 

GSB4493F/S    STRATEGIC BRAND BUILDING 
5 NQF credits at HEQSF level 9 
Course outline:  
The aim of this MBA elective is to explore the synergy between strategic brand building and 
business leadership. Brand building is a total value chain and stakeholder concept. The brand is the 
vessel of value and brand strategy guides leadership and management in building sustainable 
stakeholder relationships. Discussion sessions will apply industry models and tools to current global 
and local brand scenarios. This approach enables real-world exploration of the purpose and 
application of identity design, architecture, contact strategy, leadership and the building of brand 
equity. 
 

GSB4498F/S    BUSINESS DEVELOPMENT IN EMERGING MARKETS 
5 NQF credits at HEQSF level 9 
Course outline:  
In this practical course, students will gain a deeper appreciation of what it takes to develop a 
business in an economy which has not yet reached full maturity; the business scope may vary from a 
limited sales presence to a full-scale investment involving more complex deals (incorporating longer 
term contracts &amp; technology interchange) through partnerships and joint ventures. In these 
markets, an effective legal system is often not well established enough to protect your investment; 
nor could there be there sufficient reliable published information for decision making purposes. 
Hence special efforts are needed to verify information obtained from various sources; and the ability 
to develop and nurture relationships is an essential skill. Contracts must be structured such that 
reliance on legal redress in the event of problems arising is left as a last resort. All these unique 
issues will be covered at length. The normal &amp; necessary business development activities 
(applicable in any environment) needed to ensure business success are also discussed, include 
establishing leads, initial contacting, preparation for negotiations, negotiating the deal, getting both 
organisations fully aligned behind a deal, coordinating in-company multi-functional teams, and 
finally setting up the new organisation and preparing for full operations. 
 

GSB4501X    ACCOUNTING 
10 NQF credits at HEQSF level 8 
Convener: M Graham 
Course outline:  
The Accounting course focuses on introducing students to the language of accounting and providing 
students with the ability to read, interpret and understanding financial statements. Furthermore, the 
course will provide students with the skill necessary to appreciate the role of accounting in making 
decisions and controlling and planning the operations of an organisation. Accounting is the language 
of finance and business. Like any language we can get to understand it either by learning the 
grammar or by reading literature and poetry and in that way gain an appreciation of its structure. 
This course will take the latter approach. The primary learning takes place through cases that are 
closely related to the work background and industry sectors of MBA students. The cases will be 
attempted in groups and will form the basis for further discussion during the class sessions. 
Although there will be some traditional lecturing the teaching approach in the class will centre on 
the resolving of problems/issues related to accounting that arise from the cases and elsewhere. The 
case studies are carefully selected to highlight the diversity in business sectors but with emphasis on 
emerging market issues. 
DP requirements: An average of 30% for the individual coursework components. Attendance at all 
sessions and submission of all assignments. 
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Assessment: Mid-term Test 20%, Final Examination 40%, Group Assignments 40% 
 

GSB4504X    ECONOMICS FOR BUSINESS 
10 NQF credits at HEQSF level 8 
Convener: G Chelwa 
Course outline:  
The economy is the environment of business. One of the prerequisites of doing well in business is to 
understand the environment that you are operating in. In this context there are a number of forces 
that act on business. Some are slow and often predictable. Others are sudden and very often 
unexpected. At the same time, while these forces play themselves out governments are also likely to 
react with a variety of policy changes. Hence the dual challenge for people in business is not only to 
position themselves to either take advantage of favourable economic conditions or take defensive 
action from negative economic shocks but also to anticipate the likely policy response on the part of 
government. In addition to this there can be quite dramatic differences in the economics experienced 
in developed economies compared to emerging markets. The course will explore some of these 
differences. This course is a principles course in micro and macroeconomics. The purpose of the 
course is to outline the key principles that will be of use to people in their business lives. 
DP requirements: An average of 30% for the individual coursework components. Attendance at all 
sessions and submission of all assignments. 
Assessment: Pre-assignment 5%, Group Assignment/Presentation 20%, Class Participation 5%, 
Mid-term examination 20%, Final Examination 50% 
 

GSB4505X    FINANCE 
10 NQF credits at HEQSF level 8 
Convener: L Gumede 
Course entry requirements: Admission to the MBA degree 
Course outline:  
The finance function exists at the intersection between accounting and economics. Hence, 
understanding the role of modern finance requires exposure to a range of theories and practical 
tools; as well as insights on corporate governance, social and environmental factors that can no 
longer be externalised. Decisions taken by the boards of directors and executive management may 
rely on consolidated financial statements and an understanding of the macroeconomic environment, 
but investors assess and value the company's management based on financial performance and 
behaviour. Thus this MBA Finance course focusses on both theory and practise at a corporate and 
investor level. This course will enable students to develop an understanding of the practical aspects 
of finance. By the end of this course they should no longer just read texts in the financial press, but 
be able to comprehend and critically review the information. 
DP requirements: An average of 30% for the individual coursework components. Attendance at all 
sessions and submission of all assignments. 
Assessment: Mid-Term Test: 25%, Final Examination: 50%, Group Assignments: 10%, Group 
Presentation: 15% 
 

GSB4507X    LEADERSHIP AND PERSONAL DEVELOPMENT 
10 NQF credits at HEQSF level 9 
Convener: K April 
Course entry requirements: Admission to the MBA degree 
Course outline:  
The Leadership and Personal Development course provides students with the opportunity to explore 
the topic of personal leadership by establishing the individual ‘ground rules', and through self-
awareness, provides the opportunity to put in place a framework for future enhancement and 
development (lifelong enhancement). The purpose of the course is not to provide a single, ‘correct' 
perspective, but rather, through Narrative Inquiry, it is intended to be a catalyst for personal 
reflection and insight (mirroring-principle) into processes and concepts critical for personal growth. 
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DP requirements: An average of 30% for the individual coursework components. Attendance at all 
sessions and submission of all assignments. 
Assessment: Class participation: 10%, Final Essay: 60%, Group assignments: 30% 
 

GSB4510X    OPERATIONS MANAGEMENT 
10 NQF credits at HEQSF level 8 
Convener: H Parker 
Course entry requirements: Admission to the MBA degree. 
Course outline:  
In most organisations, operations management lies at the core of value creation. The quality of the 
translation of an organisation’s competitive strategy into operational objectives and the effectiveness 
and efficiency in achieving these objectives often define success (or failure). The course aims to 
equip students with the ability to describe and analyse operations; to understand the key operations 
decision areas with respect to process, capacity, inventory, workforce, quality and measurement; to 
begin developing an approach to the improvement of operations to meet strategic competitive 
criteria; and importantly to understand the new mind-set of creating the learning organisation. 
Operations management principles are equally applicable in manufacturing and service 
organisations. Fast, low-cost, accurate, and consistent operations are important in service areas such 
as financial services, education, healthcare, government, transportation, retail, hospitality, airlines, 
and insurance, among others. Case studies will provide the main vehicle for classroom learning in 
this course. Students will be expected to prepare readings and case studies individually and within 
their groups, prior to each class session. Operations Management is a very practical skill, so there 
will also be direct application of certain concepts that have been introduced during class in the form 
of certain assignments and “doing” experiences. 
DP requirements: An average of 30% for the individual coursework components. Attendance at all 
sessions and submission of all assignments. 
Assessment: Individual Assignment: 10%, Final Examination: 50%, Group Exercises: 10%, Paired 
Assignment: 30% 
 

GSB4514X    STRATEGY 
10 NQF credits at HEQSF level 9 
Convener: M Samuelsson 
Course entry requirements: Admission to the MBA degree 
Course outline:  
The strategy course introduces students to the fundamental principles and concepts of strategic 
thinking and management. It provides the opportunity for students to develop the necessary skills for 
strategic thinking and analysis. Students learn about business and corporate strategy formulation 
relevant to the macro-environment and industry, as well as the competitive drivers which face 
organisations. They also learn about the role that purpose, resources, and capabilities play in strategy 
formation and implementation, with the main purpose of this course being to develop rigour and 
confidence in strategic thinking. 
DP requirements: Attend all lectures, submit all assignments and achieve an average of 33% on all 
individual coursework components 
Assessment: Group Assignment 20%, Mid-term Examination 30%, Final Examination 50% 
 

GSB4526X    MARKETS IN EMERGING COUNTRIES 
5 NQF credits at HEQSF level 9 
Course outline:  
The course provides an in-depth analysis of markets from different perspectives focusing on how 
markets are different within emerging and developing countries. Markets are fundamental to 
economics and to business and yet we do not question how they are constructed, what they mean 
and how they function in practice as opposed to theory. The course will begin with an analysis of the 
conventional notion of the market and then continuously challenge the conventional model of the 
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market to unpack various other dimensions of the market concept. This forms the basis of the course 
where we examine what markets are from different disciplinary perspectives. 
 

GSB4604Z    VALUES BASED LEADERSHIP 
25 NQF credits at HEQSF level 8 
Convener: E Shelley 
Course entry requirements: Admission to the Postgraduate Diploma in Management Practice 
Course outline:  
In this course, students will learn how to exhibit personal leadership competencies, which reflect 
values-based solutions that address the contexts in which they operate. This provides students with 
the opportunity to explore and experience personal leadership by establishing the individual “ground 
rules” and, through self-awareness, putting in place a framework for future enhancement and 
development (lifelong enhancement). The aim is to also equip Students with the tools for personal 
reflection and insight – thus creating future leaders who will lead with intent and create values-based 
solutions. 
DP requirements: Full engagement in the academic process by attending lectures, group meetings 
and by submitting all assignments on or before the due date. 
Assessment: Preparatory assignment (10%), Group assignment on the exam day/last day of Module 
(35%), ARL paper (55%) 
 

GSB4605Z    BUSINESS ACUMEN I 
25 NQF credits at HEQSF level 8 
Convener: E Shelley 
Course entry requirements: Admission to the Postgraduate Diploma in Management Practice 
Course outline:  
The Business Acumen course aims to develop the participants’ business acumen and their 
understanding of fundamental principles of key business functions. The course is designed for 
students wishing to equip themselves with a business acumen skill set to progress confidently in 
their managerial role or to become more effective entrepreneurs. 
DP requirements: Full engagement in the academic process by attending all lectures, group 
meetings and by submitting all assignments on or before the due date. 
Assessment: Preparatory assignment (10%), Group assignment on the exam day/last day of module 
(35%), ARL paper (55%) 
 

GSB4607F/S    LEAN THINKING AND OPERATIONAL EXCELLENCE 
5 NQF credits at HEQSF level 9 
Convener: H Parker 
Course entry requirements: Admission to the MBA degree 
Course outline:  
The aim of this course is to delve deeper into the concepts of Lean Thinking – how it has been 
framed, how it compares with other operational excellence methodologies and what some of the key 
tools are. In the latter part of the course, we also take the opportunity to engage the issue of 
sustainability of changes introduced through any operational excellence drive. In so doing, we 
engage what it is that enables or hinders the sustained implementation of operational excellence 
drives. 
DP requirements: Attendance of all lecture sessions and group meetings; full preparedness for 
class participation; submission of all assessments on/before the due dates. 
Assessment: Group work: 10%, Learning summary: 25%, Final project: 65%. 
 

GSB4616X    RESEARCH METHODS 
5 NQF credits at HEQSF level 9 
Convener: K Ramaboa 
Course entry requirements: Admission to the MBA degree 
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Course outline:  
The Research Methods course will assist in preparing the students for the MBA dissertation, by 
training the students to develop a well-reasoned, empirically rigorous argument, and to make 
decisions on the basis of existing evidence and research. It will cover a broad introduction to the 
design used in business research and the tools required to conduct research. Students will be 
expected to take significant personal initiative in this course, and will be responsible for identifying 
a suitable supervisor for their dissertation during this course, and for investigating and building 
capabilities in appropriate, specific research methods. The content of the course will be addressed 
through assigned pre-reading material, which students will be expected to prepare for lectures 
individually and within their groups, and through lectures. 
DP requirements: Attendance of all lecture sessions; full preparedness for class participation; 
submission of all assessments on/before the due dates. 
Assessment: Pre-MBA Excel Assignment: 2%, Quantitative methods Excel assignment Part 1: 6%, 
Quantitative methods Excel assignment Part 2: 12%, Group assignment: 20%, Qualitative methods 
2-pager: 20%, Research Proposal: 40%. 
 

GSB5002Z    MANAGING FOR SOCIETAL VALUE 
30 NQF credits at HEQSF level 9 
Convener: K Sewchurran 
Course entry requirements: The successful completion of all GSB4224S assignment requirements 
Course outline:  
The Managing For Societal Value course focuses on the wider socio-economic context in which 
businesses and other institutions operate. It is designed to instil an appreciation that organisations 
are only as viable as the socioeconomic system they form part of. It equips them with appropriate 
knowledge, skills and mind-sets needed to positively engage with and contribute to the viability of 
the socioeconomic context in which their organisations functions. 
DP requirements: 80% attendance of all lecture sessions and group meetings; full preparedness for 
class participation; submission of all assessments on/before the due dates. 
Assessment: Ethics & Macro-Economics Project: 30%; ‘Sustainability by Design’ conceptual 
framework: 25%; Strategic Social Engagement: 25%; Reflective Paper: 10%; Group Project and 
Presentations: 10% 
 

GSB5100Z    MICRO-ENTERPRISE FINANCE 
12 NQF credits at HEQSF level 9 
Convener: N Biekpe 
Course entry requirements: Admission to the MCom Development Finance degree 
Course outline:  
This course explains the essential concepts of entrepreneurial finance. The objective of this course is 
to prepare students to take on roles as small business managers, entrepreneurs, policy analysts and 
technical advisers on small enterprises and development in foundations, governments, multilateral 
development institutions and international agencies. The course covers the main issues regarding 
financing micro, small and medium enterprises (MSMEs). The course deals with both institutional 
finance and finance as a structured approach to decision making in MSMEs finance. The course also 
covers the role of micro finance in financing MSMEs. Topics include overview of micro-enterprise 
finance, new venture creation and sources of financing, venture capital, microfinance intervention, 
working capital management, valuation, evaluating investment decisions, choice of financing and 
harvesting. Students will have an appreciation of the broader context that underpins the field of 
micro-enterprise finance, understand how and why the formal credit market fails to meet the 
financial needs of the poor and small businesses, be knowledgeable about the challenges and 
controversies facing micro–enterprise finance, and be equipped with a framework to objectively 
examine and assess these issues. 
DP requirements: Attendance at lectures is compulsory except with the permission of the Head of 
Department. Students are required to write all tests; and to hand in all necessary individual 
assessments or reports. 
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Assessment: Written Examination: 50%, Class Test: 25%, Individual Assignment: 25% 
 

GSB5102Z    PROJECT FINANCE 
12 NQF credits at HEQSF level 9 
Convener: N Biekpe 
Course entry requirements: Admission to MCom Development Finance degree 
Course outline:  
This course provides students with the concepts and theories, as well as the practical tools and 
techniques for project finance valuation, analysis and modelling. This provides students with an 
opportunity to understand the risk-return character of limited recourse projects from multiple 
perspectives. Topics will include introduction to project finance, analysis of project viability, 
designing security arrangements, structuring the project, financing plan, discounted cash flow 
analysis, financial modelling and project evaluation, issues for host government, project finance 
market, managing project risk. The course will discuss a number of case studies. 
DP requirements: Attendance at lectures is compulsory except with the permission of the Head of 
Department. Students are required to write all tests; and to hand in all necessary individual 
assessments or reports. 
Assessment: Exam: 50%, Class Test: 25%, Individual Assignment: 25% 
 

GSB5103Z    INTERNATIONAL FINANCE FOR DEVELOPMENT 
12 NQF credits at HEQSF level 9 
Convener: N Biekpe 
Course entry requirements: Admission to the MCom Development Finance degree 
Course outline:  
The module is organised into ten topics. The first topic provides an introduction to exchange rates 
and the foreign exchange market that provides a necessary foundation for the study of the principles 
of international business. Topic 2 reviews the forward market and transaction risk. The three critical 
theories of exchange rate determination – covered interest rate parity, uncovered interest rate parity 
and purchasing power parity – are reviewed in Topics 3, 4 and 5 respectively. The subject of Topic 6 
is exchange rate regimes. Topics 7 and 8 are closely linked, with the former providing an 
introduction to international debt markets and the latter sovereign risk, sovereign debt and credit 
default swaps. The nature and role of international trade and capital flows and their role in 
development are assessed in Topics 9 and 10. 
DP requirements: Attendance at lectures is compulsory except with the permission of the Head of 
Department. Students are required to write all tests; and to hand in all necessary individual 
assessments or reports. 
Assessment: Final Examination: 50%, Class Tests: 25%, Individual Assignment: 25% 
 

GSB5104Z    QUANTITATIVE METHODS IN DEVELOPMENT FINANCE 
12 NQF credits at HEQSF level 9 
Convener: N Biekpe 
Course entry requirements: Admission to MCom Development Finance degree 
Course outline:  
This course provides statistical applications relevant to financial and risk management techniques in 
the context of development finance. Topics include probability theory, statistical inference, 
regression analysis, time series analysis and forecasting. The course aims to develop an 
understanding of statistical methods and their application to management and financial decision 
making. On completion of the course, the students should be able to use statistical tools to perform 
financial and risk analysis, use statistical tools to support postgraduate level research in development 
finance, understand the relevance and practical implications of statistical inference and analyse and 
interpret statistical relationships between two or more variables. 
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DP requirements: Attendance at lectures is compulsory except with the permission of the Head of 
Department. Students are required to write all tests; and to hand in all necessary individual 
assessments or reports. 
Assessment: In-class test: 20%, Individual Assignment: 30%, Final Exam: 50% 
 

GSB5105Z    ISSUES IN DEVELOPMENT FINANCE 
12 NQF credits at HEQSF level 9 
Convener: M Kabinga 
Course entry requirements: Admission to the MCom Development Finance degree 
 
 
Course outline:  
The module is organized in seven units. The first unit reviews basic concepts that are useful for 
understanding development finance. Unit 2 examines the nature of transaction costs in financial 
markets and their implications. Capital market theory and features of capital markets in developing 
countries are considered in Unit 3. The theme of Unit 4 is credit markets in developing countries. 
The role of foreign aid in economic development is addressed in Unit 5. Country risk appraisal is 
presented in Unit 6. Unit 7 deals with sustainability issues in finance. The main aim of the course is 
to provide insight into the key concepts, approaches, and policy issues in development finance as it 
relates to the topics of financial and economic development. 
DP requirements: Attendance at lectures is compulsory except with the permission of the Head of 
Department. Students are required to write all tests; and to hand in all necessary individual 
assessments or reports. 
Assessment: Final examination: 50%, Class Test: 25%, Individual Assignment: 25% 
 

GSB5106Z    RESPONSIBLE INVESTMENT 
12 NQF credits at HEQSF level 9 
Convener: N Biekpe 
Course entry requirements: Admission to the MCom Development Finance degree 
Course outline:  
This course aims to explore some alternative and critical ways of thinking about economic growth 
and development in Africa by analysing the multilayered field of Sustainable Responsible 
Investment (SRI). SRI, as used in the course, is an umbrella term to describe any investment 
strategies and philosophies aiming to integrate environmental, social and governance issues and 
opportunities (ESG) into investment decision making and to create a positive ESG impact (including 
impact investing). The primary aim of this course is to provide students with a comprehensive 
theoretical and practical view of SRI worldwide, with a more focused look at SRI in emerging 
economies. The secondary objective of this course is to encourage thoughtful, honest and serious 
debate about SRI. Students will debate through group exercises and dialogues whether and how SRI 
can be a powerful tool to gear investments towards a more sustainable and responsible impact in 
Africa. 
DP requirements: Attendance at lectures is compulsory except with the permission of the Head of 
Department. Students are required to write all tests; and to hand in all necessary individual 
assessments or reports. 
Assessment: Class Test: 15%, Individual Assignment: 35%, Final Exam: 50% 
 

GSB5107Z    PUBLIC SECTOR FINANCE 
12 NQF credits at HEQSF level 9 
Convener: N Biekpe 
Course entry requirements: Admission to the MCom Development Finance degree 
Course outline:  
The course aims to provide an understanding of the processes, mechanisms and institutions relevant 
to the raising and allocation of finance required by the public sector to enable it to perform its roles. 
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Following the dictum that “finance follows function,” it examines the functions of government 
(particularly in the developmental context), the structures required to perform those functions, and 
the allocation of spending responsibilities amongst them. In addition, it pays particular attention to 
financial decision making in the public sector, the relationship between the public and private 
sectors, the notion of public goods and externalities, the purposes and processes of public sector 
budgeting, theories and mechanisms of taxation, other sources of funding (such as borrowing), fiscal 
decentralisation and intergovernmental finance systems. The course will enable students to evaluate 
critically the effectiveness of public sector finance frameworks. 
DP requirements: Attendance at lectures is compulsory except with the permission of the Head of 
Department. Students are required to write all tests; and to hand in all necessary individual 
assessments or reports. 
Assessment: Class Test: 25%, Assignment: 25%, Final Exam: 50% 

GSB5115Z    RESEARCH METHODS 
12 NQF credits at HEQSF level 9 
Convener: L Alhassan 
Course entry requirements: Admission to the MCom Development Finance degree 
Course outline:  
The course is designed to equip students with the necessary soft and varied skills to conduct a 
research investigation. Skills covered by the course include conceptualising a research idea and 
turning it into a researchable proposal; familiarising students with electronic literature archives and 
key databases; critical review of published material; writing and presentation skills. It covers aspects 
such as the broad problem area, problem definition, hypothesis formulation, and data gathering 
techniques, data analysis and interpretation of results. In the end, students should be able to conduct 
research whose results will offer both theoretical and practical solutions to challenges encountered 
in the business world. 
DP requirements: Attendance at lectures is compulsory except with the permission of the Head of 
Department. Students are required to write all tests; and to hand in all necessary individual 
assessments or reports. 
Assessment: Class Test: 20%, Research Proposal: 30%, Final Exam: 50% 
 

GSB5117X    MINOR DISSERTATION 
90 NQF credits at HEQSF level 9 
 

GSB5301H    INCLUSIVE INNOVATION RESEARCH AND PRACTICE 
0 NQF credits at HEQSF level 9 
Convener: Warren Nilsson 
Course entry requirements: Admission to the GSB MPhil specialising in Inclusive Innovation 
programme. 
Course outline:  
This course serves as an introduction to inclusive innovation and will focus heavily on practical 
outcomes, based on design principles for innovation and entrepreneurship. This course also sets the 
background and context for inclusive innovation with specialised understanding and learning about 
sustainable development and innovation systems. Students will be introduced to the practice of 
Design Thinking through a hands-on workshop format. The research methods component of this 
course will introduce students to research design principles and will offer guidance on how to work 
with academic literature. 
DP requirements: Attendance at all sessions of all modules (except where excused by the HOD); 
submission of MOU, research proposal, ethical clearance application on the due dates; submission 
of ad hoc reflections on the dates set at the discretion of lecturers and HOD. 
Assessment: None: Attendance only. 
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DEPARTMENT OF STATISTICAL SCIENCES 
The Department is housed in PD Hahn Building, Level 5. 
 
Telephone (021) 650-3219 Fax (021) 650-4773 
The Departmental abbreviation is STA. 
Departmental website: http://www.stats.uct.ac.za 
 
Head of Department and Associate Professor: 
F Little, MSc PhD Cape Town 
  
Emeritus Professor: 
D J Bradfield, MSc PhD Cape Town HED Unisa 
G D I Barr, BA MSc PhD Cape Town 
  
Senior Scholars: 
L M Haines, MA Cantab BSc(Hons) Natal MPhil UCL PhD Unisa 
T J Stewart, BSc (Chem Eng) Cape Town MSc (OR) PhD Unisa FRSSAF 
  
Associate Professors: 
R Altwegg, PhD Zurich 
T Gebbie, BSc Hon Witwatersrand MSc PhD Cape Town CPhys. MInstP. FRM (GARP) 
F Gumedze, BSc(Hons) MSc PhD Cape Town 
L D Scott, MSc PhD Cape Town 
  
Honorary Research Associate: 
A Antoniadis, PhD DSc Grenoble I 
D Borchers, PhD St Andrews 
J Colville, PhD Cape Town 
D Maphisa, PhD Cape Town 
S Mecenero, PhD Cape Town 
A Stein, PhD Wageningen 
H Winckler, PhD Rhodes 
  
Emeritus Associate Professor: 
J M Juritz, BSc(Hons) Unisa MSc PhD Cape Town 
C Thiart, MSc PhD Cape Town 
  
Senior Lecturers: 
A Clark, MSc Cape Town 
G Distiller, BBusSc(Hons) BCom(Hons) MSc Cape Town 
S Er, PhD Istanbul 
B Erni, BSc(Hons) MSc Cape Town PhD Basel 
F Gumedze, BSc(Hons) MSc PhD Cape Town 
J C Nyirenda, PhD Cantab 
S P Silal, MSc Cape Town 
K Stielau, BSc(Hons) Natal 
  
Adjunct Associate Professor: 
I Durbach, MSc PhD Cape Town 
  
Adjunct Senior Lecturers: 
M Lacerda,BBusSc MSc Cape Town PhD Galway 
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M Varughese, MSc Witwatersrand Dip Ac & Tech Edinburgh PhD Cape Town 
  
Lecturers: 
S Britz, MSc UFS 
D Katshunga, BSc(Hons) DRC MSc Cape Town 
M Mavuso, MPhil Cape Town MSc Cape Town 
W Msemburi, MSc Cape Town 
M Ngwenya, MSc Cape Town 
E Pienaar, PhD Cape Town 
S Salau MSc Witwatersrand 
N Watson, MSc Cape Town 
  
Principal Scientific Officer (Consultants): 
A Hardy, MSc San Jose State Univ California 
R Kassanjee, PhD Witwatersrand 
  
Administrative Manager: 
B King, HDE UWC 
  
Administrative Assistants: 
K Franz 
C Jansen-Fielies 
N Maqubela 
  
Financial Officer: 
S Meyer, BCom UNISA 
  
Senior Clerk: 
K Jeptha 
 Distinquished Teacher Awards 
M Lacerda (Statistical Science) (2016) 
 
Centre for Statistics in Ecology, Environment and Conservation (SECC) 
Director: 
R Altwegg, PhD Zurich 
 
Core members: 
D Borchers, PhD St Andrews 
AE Clark, MSc Cape Town 
J Colville, PhD Cape Town 
G Distiller, MSc Cape Town 
B Emi, PhD Bassel 
AC Jarre, PhD Bremen  
IL Macdonald, PhD Cape Town  
D Maphisa, PhD Cape Town 
S Mecenero, PhD Cape Town 
PG Ryan, PhD Cape Town 
LG Underhill, PhD Cape Town 
MM Varughese, PhD Cape Town 
H Winker, PhD Rhodes  
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RESEARCH IN STATISTICAL SCIENCES 

The department focuses on research in Statistics, Operations Research and Decision Modeling and 
the underlying methodology and application of these methods to Ecology, Medicine, Finance and 
Big Data.  Specific research areas that fall into these groupings include:   
 
OPERATIONAL RESEARCH and MULTICRITERIA DECISION SUPPORT:  
The development of interactive decision aids, to assist in the analysis of decision problems with 
multiple and conflicting objectives (with particular reference to natural resource management and 
others); combinatorial optimisation; application to decision making and planning in private and 
public sectors (TJ Stewart, J Nyirenda, L Scott, J Stray, N Watson). 
 
BAYESIAN DECISION THEORY:  
General principles of Bayesian statistical analysis; applications in sequential stochastic optimization 
and other fields (TJ Stewart). 
 
BIOINFORMATICS: 
The application of statistical and computational techniques to problems in genetics and molecular 
biology (M J P Lacerda) 
 
BIOSTATISTICS:  
Medical applications of statistics (F Little, LM Haines, F Gumedze, S Silal, R Kassanjee). The 
objectives of the Biostatistics Interest group are to develop statistical methodology motivated by 
medical problems. 
 
DATA SCIENCE:  
Development and application of statistical methods for the analysis of large data sets (MJP Lacerda, 
S Er, J Nyirenda, S Britz, E Pienaar). 
 
FINANCIAL MODELLING AND MARKET MICROSTRUCTURE:  
Econometric techniques are being used to test theories related to the South African economy in the 
fields of finance, monetary economics, interest rate theory and stock market research. Time series, 
portfolio construction and risk management (GDI Barr, T Gebbie).  
 
MIXED EFFECT LINEAR MODELS:  
Longitudinal data analysis, analysis of repeated measures data, generalized linear (mixed) models, 
hierarchical generalized linear mixed models (robust estimation and diagnostics). (F Gumedze, F 
Little). 
 
OPERATIONAL RESEARCH and MULTICRITERIA DECISION SUPPORT:  
The development of interactive decision aids, to assist in the analysis of decision problems with 
multiple and conflicting objectives, with particular reference  to natural resource management and 
others; combinatorial optimization, application to decision making and planning in private and 
public sectors (T J Stward, L Scott, J Nyirenda, N Watson) 
 
OPTIMAL DESIGN:  
The design of experiments in agriculture, biology and engineering which are in some sense optimal 
(LM Haines).  
 
SOCIAL SCIENCE STATISTICS:  
Research surveys; local government support; analysis of poverty and development, structural 
equation modelling (S Er). 
 
SPATIAL STATISTICS AND TIME SERIES:  (B Erni, M Ngwenya, C Thiart) 
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STATISTICS IN ECOLOGY: 
Application of statistics to biological and environmental data. (B Emi, G Distiller, R Altwegg, M 
Varughese, A Clark) 
 
STOCHASTIC MODELLING: (M Mavuso, E Pienaar) 
 

Undergraduate Courses 
NOTE: Students who intend to specialise in Statistics are strongly advised to include Computer 
Science in their curriculum. 
 
A student cannot obtain credits for more than one of STA1000F/S/P/L, STA1007S, STA1006S, 
STA1008F/S. 
A student cannot obtain credits for more than one of STA2020F/S, STA2007F/H/S, STA2005S. 
A student cannot obtain credits for both STA2004F and STA2030S. 
A student cannot obtain credits for both STA3030F and STA3041F. 
 

STA4006W    STATISTICAL SCIENCES HONOURS 
Since the code STA4006W will not carry a NQF credit value, students will be concurrently 
registered for STA4020W (coursework component of 120 NQF credits) and STA4021W (research 
project of 40 NQF credits). 
160 NQF credits at HEQSF level 8 
Convener: Dr G Distiller 
Course entry requirements: The minimum requirements are MAM1000W (MAM1010 and 
MAM1012), one semester of Computer Science 1 plus one of  the following two sets of  3rd year 
courses: Applied Statistics stream: STA3030F + STA3036S; OR Mathematical Statistics Stream: 
STA3041F, STA3043S. Applicants fulfilling the minimum requirements above with an average of 
65% or more for their 3rd year courses (at first attempt) can be confident of admission into the 
programme. Students who do not achieve the 65% level will be considered on a case-by-case basis, 
taking into consideration. 
DP requirements: Attendance of 85% of departmental seminars. 
Assessment: Each coursework module contains a combination of tests, assignments and a final 
examination. The relative weighting placed on the year work varies for different modules between 
30% and 50%. The final grade for the course as a whole is a weighted average (weighted by 
numbers of credits) of marks for each coursework module and the individual project. In addition, the 
student is required to obtain a mark of at least 50% in all core courses and for the individual project. 
These component parts of the course will be combined in a final overall mark which will be 
reflected against the course code STA4006W, with PA (pass) entered against the coursework and 
project codes; each of these components must be passed separately for the award of the degree. 
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ADDITIONAL INFORMATION 
Essential Terminology 
 
Pre-requisite courses 
Degree qualifications and streams in the Commerce Faculty have been carefully constructed in 
order to provide students with the best possible integrated learning experience. Most courses 
(except some 1st year courses) at UCT require prior knowledge either in the same discipline (eg 
Macroeconomics at 2nd year level requires macroeconomics at 1st year level) or in other 
disciplines, eg a student may not attempt Finance unless he/she has already completed courses in 
Mathematics and Statistics. This is because the concepts learnt and knowledge accrued in these 
previous courses needs to be applied in the later course; ie a pre-requisite is the foundation upon 
which the later course is built. Pre-requisite rules will be applied consistently because not to do so 
will jeopardise your chances of success. 
 
Co-requisite courses 
Some courses have particular courses as co-requisites, which means that students need to register 
for two or more courses at the same time. Where a course has a co-requisite of another course, it 
implies that the courses integrate closely with each other, and it is essential to learn and apply the 
concepts in both courses at the same time. 
 
Classification of results Refer to General Rules G25 
DP and DPR (Duly Performed Certificate / Duly Performed Certificate Refused) Refer to General 
Rules GB 9 
The academic departments in the Faculty of Commerce and elsewhere across campus support 
continuous learning and assessment. This means that in your Commerce courses you will be 
required to engage with the coursework and perform consistently well from the beginning of the 
course; you cannot do nothing for 12 weeks then suddenly hit the books or your friend’s notes in 
the last week of term. One of the primary reasons you have chosen to come to UCT is probably 
because of the high academic standards; we work hard to maintain those standards but you have to 
work equally hard to meet them. Performing consistently well throughout the course will earn you 
the right to attempt the final assessment – the examination. Earning this right is called being given 
a DP (Duly Performed Certificate). If you have not attended required tutorials, or missed a test 
without being excused, or missed something else your marks do not reflect that you have 
participated fully in the course to date we will refuse you this Duly Performed certificate and you 
will not be eligible to sit the examination. Check the DP requirements carefully in each course to 
make sure that you comply. 
 
What is a DP? 

1. UCT requires academic engagement throughout the duration of a degree, and the extent 
to which you are required to engage in an individual course is defined in the Duly 
Performed requirements for that course (DP). Being awarded a DP means that you have 
completed your assignments, attended the necessary classes, and can write your exam. 
A DPR for a course indicates that you have not engaged sufficiently with the ongoing 
academic content of the course to be eligible to write the exam, so the DP is Refused 
(hence DPR). 

2. Each course has different DP requirements, which are listed in the course entry in your 
faculty handbook. 

3. The calculation of the DP and the final year mark where assignments or tests have been 
missed are either defined in the course outline or are specific to a particular department 
and defined in the departmental entry in the Faculty handbook. 
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What happens if I don’t get my DP? 
1. If you don’t meet your coursework requirements, you will be marked as DPR (‘duly 

performed refused’) – which means you cannot write the exam for that course (and even 
if you did write the exam, your paper would not be marked). 

2. A DPR on your record counts as a fail, and contributes a 0 towards your overall grade 
point average in your academic year and your overall degree. 

 
How do I avoid a DPR?  

1. If you have good reasons for missing tutorials or handing in work late, you can 
sometimes negotiate late submissions with your department. Remember: it helps to 
negotiate extensions in advance via a short leave application. 

2. If, within the first six weeks of your course, it’s clear you’re not going to meet your DP 
requirements, it is often better to deregister from your course than to have the DPR 
appear on your record (keeping in mind that the UCT Fees Office also have deadlines for 
dropping courses and obtaining refunds and dates by which an INC (Incomplete will 
appear on your transcript which is treated as a first attempt at the course.). These 
deadlines appear on page 2 of the Change of Curriculum form which can be found at this 
link on the UCT website. http://forms.uct.ac.za/studentadmin/aca09.pdf 

 
DP Appeals 
Policy 

1. The purpose of the DP is to get students to work consistently and secondly to ensure that 
they have a wider range of competency than might be assessed in the final assessment. 
Academic participation throughout the course is the guide as to whether or not a student 
should be permitted to write an exam as we believe the achievement of educational 
outcomes in any course is measured by far more than just a final exam.  

2. The decision to award DP is an academic one not an empathetic one. 
3. Fairness to all students in terms of precedent. 
4. Administrative justice compliance. E.g. if permission was obtained but the 

documentation e.g. a short leave form or a medical certificate was subsequently lost. This 
is why we give students copies of stamped medical certificates to keep and advise them 
to keep copies of their short leave applications that are granted. 

 
Appeal process 
 
Unless there is factual error it is VERY seldom that a DP appeal is granted. 
 

1. For information and clerical errors please liaise with the course convenor. 
2. If you’re unhappy with the course convenor’s response, you can appeal to the Head of 

Department offering the course by email setting out the facts.  
Appeals must be received within 2 working days of the publication of the DP list. 
The student will be notified of the outcome of the appeal to the HOD within 72 hours 
after the appeal is received. 

3. If you are still denied your DP and you feel that the department is treating you unfairly, 
you can make a written email submission to the Deputy Dean (Academic) 
tessa.minter@uct.ac.za. 

 
For affective (non-academic) issues that are affecting your performance please consult the relevant 
UCT support service e.g. Financial Aid or Student Wellness or the Career Service or a programme 
advisor. 
 
Sub-minimum 
Many courses will require you to achieve a sub-minimum mark in your coursework and/or the 
final examination. This means that if you do not achieve this sub-minimum mark you will not be 
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awarded a DP (if you fail to meet the sub-minimum in your coursework) or an UF SM if you do 
not get the subminimum in the final examination. Check the rules for your course in the Faculty 
Handbook to see whether there is a subminimum. 
 
Progression codes 
At the end of every year, after the November examination period, the Faculty Examinations 
Committee (FEC) provides every student in the faculty with a progression code that goes on to the 
student’s academic transcript. The purpose of this code is to describe accurately the student’s 
academic status in the faculty. 
These codes appear on the transcript as follows: 
  
Code 
CONT 
FECC 

Status 
Good Standing 
Good Standing 

Description 
Academically eligible to continue  
Concession (FEC) to 
continue 

FECF 
  
FECP 

Good Standing 
  

Pending 

Concession (FEC) to change 
field/specialisation/degree within Faculty 
Status pending FEC decision 

RENN 
SUPP 
QUAL 

Dismissed 
Pending 
Good Standing 

Academically not eligible to continue 
Status pending: continue if SUPP/DE 
exams passed. Qualifies for award of 
degree/diploma 

QUAS Pending Qualification depends on supp/DE results 
 

Supplementary examination  

Refer to General Rules G 22 Deferred examination Refer to 
General Rules G 26 & 27 

 

Recognition of Academic Merit 
 
RECOGNITION OF ACADEMIC MERIT 
  
Class Medals 
A class medal may be awarded to a student who has shown special ability in an undergraduate 
course. They are only awarded where special merit should be recognised. Only one medal may be 
awarded in a course. Any student who repeats a course will be ineligible for any medal in that 
course. 
  
Class Medals may be awarded in all undergraduate courses offered in the Faculty of Commerce and 
in a number of postgraduate qualifications. 
  
Where more than 1 student has an equal final mark to 1 decimal point the decision will be made 
based on the performance in the final summative assessment which must have been reviewed by the 
external examiner.   
  
UNDERGRADUATE DEGREES 
A class medal is offered to the top student in the course at first attempt. It is very unusual to have 
two students with the same overall final mark who cannot be differentiated. 
Any awards below 75% to be justified by the course convenor. 
Separate awards will be made where courses are repeated in different semesters 
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POSTGRADUATE/ADVANCED DIPLOMAS 
Either best overall coursework mark or class medals for courses > or = 24 credits 
“PGDip in Data analysis the top student that achieves an average grade of at least 75% and 
completes the diploma within a single academic year. 
 
Dean's Merit List 
The Dean’s Merit List is published annually in recognition of academic excellence. The 
achievement is included on a student’s academic transcript. To qualify for the Dean's Merit List in 
the Faculty of Commerce, a student should: 
  
(a)     Take at least the standard full year’s course load appropriate both to the year of the degree, and 
to the specialisation chosen, as laid out in the Faculty of Commerce Undergraduate Handbook. 
Standard course load implies: 
1.       Unless a lesser number of courses is prescribed for the year within the specialisation – 

· At least 8 courses are completed during the standard academic year; and 
· At least 8 courses towards the prescribed specialisation are completed during the 

academic period March to February. 
2.       Any course that could count towards the qualification, including elective courses. 
(b)   Pass all of their standard courses in the current year – i.e. no fails OR supplementary 
examinations. 
(c) Obtain a weighted average of at least 75% for the standard course load (enrichment courses will 
be excluded).  
 
Dean’s Merit List for UCT students on exchange programmes: 
UCT Commerce Faculty students on IAPO approved exchange programmes can be included for 
DML consideration based on the following criteria: 
a) The student was on the DML in the previous year. 
b) Will be considered for the DML in the current year based on the one semester results at UCT 

subject to meeting the criteria full workload etc. 
c) DML students need to perform well consistently throughout the year. 
d) Completed an equivalent of four semester courses whilst on exchange 
 
Rules for Distinction 

NOTES: 
1. The degrees and diplomas specified below may be awarded with distinction in the 

degree/diploma and/or with distinction in a particular course(s). 
2. In applying the rules, only the first attempt at a subject is taken into account. 
 
BACHELOR OF COMMERCE 
The degree may be awarded with distinction with a weighted average of at least 80%. The degree 
must be completed in the standard number of years stipulated. There must be no failures. Courses 
passed at a supplementary exam do not count as failures. 
The award of the degree with distinction will depend upon the candidate's performance in all years 
of study with weighting determined by levels of seniority of the course, viz: course levels 1 and 2 
are weighted 1, course level 3 is weighted 2.  Only first attempt and only courses required for the 
programme are used in the calculation. AB = 0, Inc = 0, DPR = 0. The percentage is shown as two 
decimal points and not rounded up to a whole number. 
 
BACHELOR OF BUSINESS SCIENCE 
The degree may be awarded with distinction (80%) 
The award of the degree with distinction, will depend upon the candidate's performance in all years 
of study with weighting determined by levels of seniority of the course, viz: course levels 1 and 2 
are weighted 1, course levels 3 and 4 are weighted 2. Only first attempt and only courses required 
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for the programme are used in the calculation. AB = 0, Inc = 0, DPR = 0. The percentage is shown 
as two decimal points and not rounded up to a whole number. 
 
COURSE DISTINCTIONS 
  
NB: The percentage is shown as two decimal points and not rounded up to a whole number. 
  
Actuarial Science:                
75% or above for each of Actuarial Science II Models, Actuarial Science II Contingencies, Actuarial 
Science III: Financial Economics & Actuarial Science III: Actuarial Risk Management. 
  
Corporate Governance:        
75% or above for Corporate Governance II and Corporate Governance I. 
  
Computer Science:               
Average of 75% or above for Computer Science 2001 and Computer Science 2002, and average of 
75% or above for Computer Science 3002 and Computer Science 3003. 
  
Economics:                          
An average of 80% or more across ECO3020F and two other 3000-level ECO courses, with at least 
75% in at least two of these three courses.  
  
Finance BBusSc:                 
An average mark for FTX3044F and FTX3045S of 75% or more;                                                                            
An average mark for FTX4056F, FTX4056S and FTX4087S of 75% or more;                                                        
With a subminimum of 70% required for each of the above five courses. 
  
Finance BCom:                    
75% or above for BUS3026W Finance II OR FTX3044F Finance IIA AND FTX3045S Finance IIB 
FTX2024F/S: >=80% , Average of FTX3044F and FTX4035S of >=75% 
  
Financial Reporting:            
75% or above for Financial Reporting III/Acccounting and Financial Analysis and a weighted 
average of 75% for the combined first 
(Financial Accounting and Financial Reporting I) and second year (Financial Reporting II) non-
terminating courses. 
  
Information Systems:          
70% or above for all third-year Information Systems courses and a 75% weighted average. 
  
Management Accounting:    
75% or above for Management Accounting II and 80% or above for Management Accounting I. 
  
Marketing:                           
At least 75% for BUS4026W (Marketing III), BUS4052H (Marketing Research Project), 
BUS3008W (Research in Marketing), BUS3041F (Marketing IIA) and BUS3043S (Marketing IIB). 
  
Mathematics:                       
At least 75% passes in Mathematics II and Mathematics III. 
  
Organisational Psychology: 
At least 75% overall for BUS4006W and BUS4030H, obtaining not less than 70% for both the 
coursework and the research report components. 
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Statistics:                             
75% in two 2000-level and two 3000-level courses required for the major subject. 
  
Taxation:                              
80% or above for ACC2023 Taxation I and 75% or above for ACC3004 Taxation II 
 
Prizes: 
The Faculty awards a variety of prizes at discipline, programme and course level at the Faculty of 
Commerce Awards for Excellence ceremonies each year.  Corporates, professional firms, research 
units and various departments sponsor these prizes.   
 
Category 1 - Faculty Scholarships 
The Faculty Scholarships are funded from Donations to the University and candidates are selected 
by the individual Faculty Boards. Scholarships are restricted to specific areas of study and values 
vary in terms of income received. The Faculty Scholarships are available to both Undergraduate and 
Postgraduate students. 
 
UNDERGRADUATE AWARDS 

Twamley Undergraduate Scholarship 
Tenure: One year 
One award p.a. 
Funds available: R2 000 
Condition of award: Awarded on the basis of the most outstanding academic performance at the 
end of the first year of study. 
 
Alexander & Elizabeth Norval Memorial Scholarship  
Tenure: One year 
One award p.a. 
Funds available: R2 400 
Conditions of award: Awarded to the best second year BCom student in CA specialisation of the 
curriculum. 
 
Bankers Scholarship  
Tenure: One year, renewable, 2 years maximum 
Two awards p.a. 
Funds available: R4 000 
Conditions of award: Awarded on the results of the second year examinations to a student 
registered for the BCom or BBusSc Degree. 
 
Category 2 – The 3-Year Bachelor Scholarships 
The 3-Year Bachelor Scholarships are awarded to students who have completed a 3-Year Bachelor 
degree, and are based on final examination results. 3-Year Bachelor Scholarships are funded from 
the income derived from University investments and from GOB-sourced UCT Council Funds. The 
Scholarships are restricted to specific areas of study and are of fixed value.   
 
Where the monetary value of the award cannot be claimed, the student may hold the award in 
Honorary capacity. 
 
Conditions of award: 
 Scholarships may not be deferred and are not renewable, and may only be paid to 

successful candidates if they register at UCT for further study for an official Honours 
degree at UCT. 

 The monetary part of these awards may not be claimed by students who register for a 2nd 
Undergraduate degree or for a Diploma or Certificate.  
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William Hutt Scholarship  
Awarded to the best graduate at the end of the third year of the curriculum for the BCom degree, in 
the Faculty of Commerce.  Students who have taken 5 or more years to complete the degree are 
ineligible. 
Condition of award: 
The Scholarship, valued at R5 000 is offered for an approved course for full-time postgraduate 
study based on work completed for the Bachelor’s degree. The Scholarship may be taken up for 
study at the UCT for an Honours degree. 
 
University of Cape Town Council Scholarship  
Awarded to a student having obtained a sufficient high standard in the successful completion of the 
third year of the BCom degree.  Students who have taken 5 or more years to complete the degree are 
ineligible.  
Condition of award: 
The Scholarship, valued at R3 500 is offered for an approved course for full-time postgraduate 
study based on work completed for the Bachelor’s degree.  The Scholarship may be taken up for 
study at the UCT for an Honours degree. 
 
Category 3 – Senior Scholarships 
The Senior Scholarships are named Scholarships with specific conditions. These awards are 
available to each Faculty, giving a relatively even spread and opportunity for each Faculty to select 
the best 4-year Degree, Honours and *Master’s students for award.  
 
Awards of the scholarships must be based on EXAMINATION RESULTS. *Master’s Students 
qualifying with degrees by research/dissertation only are ineligible. Faculties are requested to select 
the most academically excellent and deserving students for award of the available scholarships.  
 
The standard required for selection is to consider students who have achieved their degrees with a 
First Class pass or Distinction.  However, equity should be borne in mind and students coming from 
previous disadvantaged education systems must be considered where a sufficiently high standard is 
achieved.  
 
Where the monetary value of the award cannot be claimed, the student may hold the award in 
Honorary capacity.  
 
Tenure of award 
The tenure of each award is ONE YEAR ONLY.    
 
Conditions of award:  
 The Scholarships cannot be deferred and are not renewable.   
 Eligible candidates may not receive more than one Senior Scholarship per annum.  
 The Scholarships may not be awarded to students who are older than 30 years. 
 The Scholarships must be awarded to students who have studied for at least one year at UCT. 
 The standard required for selection is to consider students who have achieved their degrees 

with a First Class pass or Distinction.  However, equity should be borne in mind and students 
coming from previous disadvantaged education systems must be considered where a 
sufficiently high standard is achieved.  

 These scholarships may not be claimed for study towards Postgraduate Diplomas or 
Certificates.  

 
Because students who are nominated may be required to complete 2 to 3 years of compulsory 
community service, awards made to such individuals may be deferred for the appropriate tenure.  
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Conditions apply to such deferral.  These are outlined in the letters of offer-of-award that are sent to 
the student.  The following from this letter is as follows, for your information. 
 
 
Students who have graduated with any degree requiring one or more year’s compulsory community 
service, may apply in writing to the Postgraduate Studies Funding Committee for permission to 
defer their awards for a maximum period of two years. 
 
POSTGRADUATE AWARDS 

ONE SA College Croll Scholarship is available to a student who has completed: 
 4-Year Bachelor’s Degree 
 BCom (Hons) Degree 
 MCom Degree 

Value: R15 000 
Total Value: R15 000 
 
THREE Manuel & Luby Washkansky Scholarships are available to students who have 
completed:  

 4-Year Bachelor’s Degree 
 BCom (Hons) Degree 
 MCom Degrees 

Value: R15 000 
Total Value: R45 000 
 
THREE UCT Council Albertonie Broeksma Scholarships are available to students who have 
completed:  

 4-Year Bachelor’s Degree 
 BCom (Hons) Degree 
 MCom Degrees 

Value: R10 000 
Total Value: R30 000 
 
ONE UCT Council Donald Currie Scholarship is available to a student who has completed: 

 4-Year Bachelor’s Degree 
 BCom (Hons) Degree 
 MCom Degree 

Value: R15 000 
Total Value: R15 000 
 
History of the Faculty of Commerce 
  
The University of Cape Town's Faculty of Commerce had its beginnings immediately after World 
War I. Edinburgh-trained Professor Robert Leslie, the founding head of the Economics Department, 
led the drive to establish a faculty which would provide students with the broad educational 
background and professional training most appropriate to an executive career in the business world. 
From its inception, the Faculty of Commerce displayed that spirit of enterprise and unorthodoxy and 
that strong sense of purpose which were to become its most distinguishing characteristics. 
  
Thus the Faculty Board met for the first time on 25th November 1921, four days before it had been 
formally constituted by the University Council. 
  
A two-year Diploma in Commerce was immediately organised. Then, in 1924, Professor (later Sir 
Arnold) Plant was appointed to the John Garlick Chair of Commerce, and drew up a curriculum for 
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the Degree of Bachelor of Commerce. By virtue of its professional bias, and also because many of 
its students were already following commercial careers, the Faculty achieved the special advantage 
of being firmly rooted at once in the world of learning and also in the world of business. This has 
remained a key on-going strength of the Faculty. 
  
In 1952 the University of Cape Town agreed to train articled clerks seeking to qualify as Chartered 
Accountants, and the Certificate in the Theory of Accountancy was introduced. The offering of the 
CTA course led to such an increase in student numbers that the Faculty of Commerce soon became 
one of the largest in the University. 
  
The Graduate School of Business, formed in 1965, enrolled South Africa's first full-time Master of 
Business Administration students in 1966. The GSB currently offers several versions of the MBA 
degree and provides short courses in special topics of current interest to the business executive. 
  
The undergraduate Degree of Bachelor of Business Science has been available in the Faculty since 
1968. This four-year professional degree provides a broad training in business, while the 
postgraduate Master of Business Science affords an opportunity for advanced study and research. 
The BCom (Hons) was first offered in 1969. 
  
In December 1977-the then Department of Business Science, the then Department of Accounting, 
the School of Economics and the Faculty Office moved to new quarters in the Leslie Commerce 
Building. Many distinguished names have been associated with the Faculty of Commerce, but it is 
fitting that the name of the man who was the driving force behind the Faculty's founding, and its 
first Dean, Robert Leslie, should be commemorated in this fine building, its congenial atmosphere 
and outstanding design making it a worthy successor to the Faculty's original premises - the historic 
Hiddingh Campus in the shadow of the Lioness Gate. 
  
In 1981 a BCom Conversion Course, aimed at graduates from other disciplines wishing to qualify as 
Chartered Accountants, was offered for the first time. 
  
Also in 1981 two new higher degrees were introduced: the Master of Philosophy to cater for cross-
disciplinary research, and the Doctor of Economic Sciences. The Faculty also now offers full-time 
and part-time Postgraduate Diplomas in Management in fields ranging from Information Systems to 
Sports Management. Several of these are designed specifically for students without an 
undergraduate degree in Commerce. 
  
During 1991 the Department of Statistical Sciences was formed from a merger of staff offering 
Quantitative Methods courses in the Business Science Department and the Department of 
Mathematical Statistics. Staff members of this new department were given the choice of becoming 
members of the Commerce Faculty or the Science Faculty. A number of staff of the Statistical 
Sciences Department became members of the Faculty of Commerce. 
  
In 1994 the School of Management Studies was formed when the Industrial Psychology section of 
the Department of Psychology and the section of Organisation and Management were brought in to 
the Department of Business Science. The School comprises a number of sections including 
Marketing, Actuarial Science, Organisational Psychology and Applied Management. 
The increasing influence of technology, as well as the need to prepare students to tackle real-life 
problems at the nexus of technology, people and business, led to the establishment of the 
Department of Information Systems in 1994. The department soon embarked on a research focus, 
led by the late Prof Dewald Roode and the first PhD graduate, Prof Alemayehu Molla, was created 
in 2002 with a thesis on e-Commerce in developing countries. 
  
After many years of providing academic development programmes to equity students in the Faculty, 
the Education Development Unit (EDU) was formally established in the Faculty in October 2007, 
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thanks to the initiative and generosity of an alumnus, Duncan Saville. The EDU has the aims of 
addressing previous educational disadvantage through carefully developed and managed 
interventions and stimulating and nurturing excellence in teaching and learning practice across the 
faculty (see below for more details). 
  
In 2011 a BCom in Management Studies was offered for the first time, to enable students to focus 
on a suite of management studies courses within a three-year degree. 2011 also saw the opening of a 
new custom-designed building for the School of Economics on Middle-Campus. The opening 
ceremony created the opportunity to celebrate strategic links between the Faculty and its partners in 
the private and public sector, as well as a host of individuals (staff, alumni and others) through an 
iconic sculpture, The Silver Tree. 
  
The Faculty has been led by a number of globally-recognised scholars over the years. In recent times 
these have included Emeritus Professor John Simpson, Emeritus Professor Brian Kantor, Professor 
Melvin Ayogu, Professor Don Ross, Professor Ingrid Woolard and the current incumbent Associate 
Professor Linda Ronnie. 
  
The need to constantly evolve in order to meet changing local and global needs resulted in far-
reaching changes and in 2011 UCT’s Senate approved a restructuring process. Approval was granted 
to change the name of the Department of Accounting to the College of Accounting. In addition a 
decision was taken to establish the Department of Finance and Tax as well as the Nelson 
Mandela School of Public Governance.. 
  
The new shape and form of the Faculty of Commerce is thus as follows: 
·    One college - College of Accounting; 
·    Two departments - Information Systems as well as Finance and Tax; 
·    Four schools - School of Management Studies, School of Economics, Graduate School of 
Business as well as the Nelson Mandela School of Public Governance. 
 
Commerce Students' Council 
The Commerce Students' Council (CSC) was established to ensure representation of Commerce 
students in the University governing structure. The CSC is elected each year in September by 
students within the Commerce Faculty. Those elected to the Council are Commerce students who 
volunteer their services for the welfare of their fellow students. 
  
On the academic side, the Council co-ordinates a class representative system which is aimed at 
enhancing relationships between students and academic staff. The Council is also involved in course 
and time-table evaluations. These evaluations are discussed at Commerce Faculty Board meetings, 
at the Academic Policy and Practice Committee, and at the Student Assembly, on all of which 
Commerce students are actively represented by senior CSC members. 
  
On the social side, the Commerce Students' Council organises several functions throughout the year, 
where students, together with lecturers and administrators, can meet. The events usually organised 
include, the Orientation Week festivities, guest speakers and other events. 
  
The official magazine of the CSC, Rands & Sense, is published annually and distributed among 
Commerce students. This magazine informs Commerce students about the activities of the Council 
and a wide range of current issues that affect students, who are encouraged to contribute articles to 
the magazine. 
  
The CSC urges all Commerce students to become actively involved in shaping the future of the 
Council and the Faculty of Commerce, by running for Council or by applying to become a class 
representative. It invites suggestions and constructive ideas on how to improve efficiency and 
effectiveness. 
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For more information and/or queries regarding the CSC, please contact the CSC at its offices (Room 
3.13.2, 3rd floor, Leslie Social Science Building) during their consultation times (12-2pm Monday to 
Friday) or alternatively send an email to CSC@myuct.ac.za.  
 
Education Development Unit (EDU Commerce) 
The Education Development Unit (EDU) is focused on enhancing the teaching and learning 
environment in the Commerce Faculty. Academic Development (AD) is situated in the EDU as an 
equity programme situated in Commerce. It has been designed to enable students to complete 
Commerce degrees over either a standard or extended period offering a range of additional 
interventions. The duration of the degree will be determined by Commerce Faculty admission 
requirements. Once accepted to the programme, students are eligible to complete any of the degree 
streams (provided they meet the requirements for particular streams). 
  
AD Commerce is a response to the well-known inequalities in South African society and caters for 
varying levels of student preparedness. It ensures that different curricular paths run together as early 
as possible, so that the same exit standards are clearly applied to all. 
  
AD Commerce works diagnostically to address gaps and disparities in students' educational/life 
experience so that they can be better equipped to manage Commerce programmes. In addition, it 
provides students with a variety of engagements that enhance a broad and comprehensive range of 
educational and life skills. Specific interventions exist in subject knowledge, academic and language 
literacy, life skills and mathematics, as well as a range of additional engagements at varying levels 
in the degree course. Interventions are focused on a developmental and incremental impact, rather 
than one of 'support' only. 
  
While students are mostly in separate small classes in their first year, they continue their studies and 
lectures as integral members of the Commerce Faculty. 
 
Bookstore 
The UCT Bookstore is committed to make the most of student experience and the least of student 
expenses. The shop sells prescribed and recommended books, stationery, UCT clothing and 
memorabilia and second hand books. UCT Campus Bookstore is located on the Upper Campus, 
Steve Biko Building, Cissie Gool Plaza. Contact (021) 650-2485/6/7. 
 
Minimum requirements for admission to undergraduate degrees 
The Joint Matriculation Board was dissolved in September 1992. Its functions were transferred to 
the South African Certification Council (SAFCERT), and subsequently to Umalusi, in respect inter 
alia of the issue of senior (school-leaving) certificates; and to the Committee of University 
Principals Matriculation Board in respect of the issue of certificates of complete exemption and 
conditional exemption. 
  
A candidate for the degree of Bachelor must have obtained a National Senior Certificate endorsed 
by Umalusi to the effect that he or she has met the minimum requirements for degree study, or a 
Matriculation Certificate or have obtained a Senior Certificate endorsed to state that he or she has 
met the matriculation requirements, or a certificate of exemption issued by the Matriculation Board. 
  
Council and Senate may, in addition, prescribe, as a prerequisite for admission to any programme or 
course the attaining of a specified standard in specified subjects at the matriculation or equivalent 
exam. (where these have been prescribed, they are set out in the admissions policy). 
  
The minimum requirement for the period prior to the existence of Umalusi is a senior certificate 
issued by  SAFCERT, or before 1993, issued by one of the provincial or other government education 
departments, or an equivalent. 
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All references in the rules for undergraduate degrees and diplomas to admission requirements, 
matriculation and matriculation exemption are to be read in the context of these requirements. 
  
Certificates of matriculation or exemption from matriculation issued by the Joint Matriculation 
Board remain valid for the purpose of applying for admission to Bachelor's degree study. 
  
Further information on Faculty entrance requirements can be found in Handbook 1, Undergraduate 
Prospectus. 
 
POLICIES AND PROCEDURES 
  
Short Leave Process 
  
Note 
This is for circumstances that do not fall within the University policy for Leave of Absence 
General Rule G16.2 – G16.6. 
  
Rationale 
To support diligent students who wish to attend significant events/occasions in their lives. 
  
Principles 
1. To be granted where a student is deemed to be representing their nation/province/UCT in a 

sporting/cultural event or on compassionate grounds e.g. death/illness. 
2. All requests to be supported by evidence. 
3. The need to support the educational basis of continuous assessment. 
4. Consistency of treatment amongst courses within the Faculty. 
5. Administrative efficiency. 
  
Issues to be considered in the granting of Short Leave include that: 
1. The student has displayed evidence of planning to accommodate UCT timetable wherever 

possible. 
2. The event/circumstance has no alternative(s). 
3. It is a significant event or circumstance. 
4. If a student is assessed as meeting the above then it is recommended that the Short Leave 

concession would apply to all course tests/assignments during that period. 
  
Process 
1. The student fills in a downloadable standard form from http://www.commerce.uct.ac.za/ 

Commerce/Information/Undergraduate/student_advisors.asp on which his/her responsibilities 
are outlined and which he/she signs. 

2. Student hands this form to the convener who on behalf of the Dean, alone or in consultation 
with course conveners approves the Short Leave in principle. 

3. The relevant course convener to sign to indicate his/her approval for the agreed course specific 
accommodations made in respect of, all affected assessments/compulsory 
activities/deliverables during the Short Leave. 

4. The course convener/administrator to keep a copy of the form for DP and final mark 
calculation purposes. 

5. This form is sent to the Faculty Office where it is kept on the student’s file and a marker 
indicating short leave placed on PeopleSoft. 

NB: For any missed test the student is advised to write the test in his/her own time under 
examination conditions and mark it against the suggested solution. 
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Academic Year of Study (AYOS) 
This term is used to describe the academic level of study for a student within a programme in the 
faculty. Where a student has changed programme or has needed to repeat courses required for the 
degree, the number of years they have spent already at UCT can differ from their AYOS. It is 
determined easily by the minimum number of years in which a student can graduate from the 
programme for which they are registered. 
  
Examples of AYOS: 
 A student currently registered for ACC2012W who has been at UCT for three years and is 

doing BCom Accounting is an AYOS 2 (the minimum period of registration for the degree is 
three years and they still have an additional year of Accounting to complete before they could 
possibly graduate). 

 A student currently registered for ACC2011S who has been at UCT for two years doing a 
BCom ACC is an AYOS 1 (the minimum period of registration for the degree is three years 
and they still have a minimum of two years to go until possible graduation). 

 A student currently registered for BUS2010F who has been at UCT for three years and is 
doing a BBusSc (Marketing) is an AYOS2 (the minimum period of registration for the degree 
is 4 years – they still have a minimum of two years to complete before possible graduation). 

 
Recognition of prior learning (RPL) 
If you do not have the required formal educational qualifications specified for admission into a 
programme in which you are interested, but you believe that your age, work and life experiences 
have provided you with equivalent levels of learning, you may apply for admission through the 
Recognition of Prior Learning (RPL) process. This does not mean that you will be accepted for 
study in the programme of your choice, but it does ensure that a broad range of your knowledge and 
skills will be taken into account when considering your application. 
  
Applying using the RPL method means a considerable amount of work for the candidate in the 
preparation of materials, completion of various exercises and sometimes taking admissions tests - 
the specific requirements will be determined by the Higher Degrees Committee in consultation with 
the relevant convener. 
  
If you are interested in utilising the RPL method for admission to UCT, we suggest the following: 
 Establish what course, degree or programme you are interested in and find out exactly what 

the entry requirements are. To do this, contact the Departmental Secretary of the course in 
question. 

 Complete a UCT application form and the Departmental application form by the closing 
date for applications of the year before you wish to enrol for study. Submit both forms 
together with a covering letter stating that you plan to seek an RPL route into the 
programme. 

 Compile all the documentation about existing education qualifications and identify on 
which grounds you do not currently qualify. 

 Write a 2-3 page letter of motivation which outlines 1) a profile of yourself, 2) why you are 
interested in this particular course of study, 3) in what way your work or life experiences 
have prepared you for this course of study. 

 Send this letter to the programme leader of the course of study you wish to follow, by 
October of the year before you wish to enrol for study. 

  
A nominal fee may be involved in the assessment process. For more information on RPL generally 
at UCT, and for assistance in completing the RPL process, please contact the following members of 
the Centre for Higher Education Development: Linda Cooper at Linda.Cooper@uct.ac.za  or Dr 
Salma Ismail at Salma.Ismail@uct.ac.za.  
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Curriculum articulation for Semester Exchange students from UCT (SE) 
Relevant to all programmes 
  
Winter Term Law courses: 
SE students have priority (second only to potential graduates) and are guaranteed registration for the 
Winter Term Law courses. 
  
Summer Term Business Ethics: 
If a Summer term course is offered for Business Ethics, SE students would be eligible to register for 
this course at the end of their first year, as they would technically be about to begin their second year 
of studies. 
  
Plan/discipline specific: 
Where a student is doing the AYOS 2 courses for their major/discipline at a foreign University, the 
student may be required to write an entrance examination(s) to convert a credit from a CR to a CX, 
and that this requirement will be indicated at the IAPO approval stage. 
  
NOTE: All students, and advisors to these students, should review the curricula to ensure that, 
wherever possible, the majors are done at UCT. For example Any BBusSc Finance student going on 
a 2nd semester study abroad should swap FTX2024S and BUS2010F to FTX2024F and BUS2010S. 
 
Entrance Examinations (ENTs) 
  
NB! For current students: An Entrance Examination (ENT) is only offered to students that have 
previously written and passed the course. 
  
These are written as Examinations without attendance. The examination may be written as 
either the final examination in the course or the supplementary examination (if offered). 
  
Currently registered UCT students 

 Students need to complete a Change of Curriculum form, adding the course(s) for which 
an ENT is needed. 

 Students to obtain signatures of the course convener(s) before submitting the Change of 
Curriculum form to the Faculty Office for processing before the end of September if 
writing in November of the same year and before 5 December if writing in January of the 
following year. 

 ENTs will be written during the final examination period and during the supplementary 
examination period of each year. 

 Faculty Office to process Change of Curriculum form. 
 Student to check their enrolment using the PeopleSoft self-service by 13 October if 

writing in November and by 12 December if writing in January. 
 Entrance examination fees will automatically be calculated and added to the student’s fee 

account – see the Fees Handbook for the cost. 
 Students who have not settled their fees for the previous year will not be allowed to 

register for the ENT examination(s). 
 Students’ results will be recorded on official UCT transcript. 

Please note: 
Students must settle their ENT fees before they will be allowed to register in February of the 
following year. 
  
New applicants or previously registered UCT students 

 Applicants need to apply through the Admissions Office and register as an occasional 
student at UCT by 13th October if writing in November or by 5th December if writing 
in January. 
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 ENTs will be written during the final examination period (November) and during the 
supplementary examination period (January) of each year. 

 Students will be given a UCT student number as an occasional student. 
 Students will be made an offer and will come to register at the Faculty Office. 
 When registering as an occasional student, all related fees need to be paid in full up front. 
 A student will not be registered if there are outstanding fees from a previous year. 
 Student’s results will be recorded on an official UCT transcript. 

To ALL students, examination clashes with the ENT will not be rescheduled. 
  
No deferred or supplementary exams are awarded for an entrance exam (ENT). 
June tests for W and H courses are scheduled during the official university examination timetable. 
 
Commerce Interfaculty Course Substitutions 
 
  Credit required Course completed 
BUS 
  

BUS1036F/S REL1012 / REL1013H / 
PHI1025F/ PHI1024F AND 
POL1004F 

BUS2010F/S BUS2011F/E (for postgraduate 
diploma students only) 

BUS2033F/S BUS2035S 
FTX FTX2020F FTX2024F/S 
INF INF1002F/S CSC1015F / CSC1010H 
  
  
STA 

INF1003 
  
STA1000F/S 

CSC1016H/ 
CSC1011H 
STA1006S / STA1007S 

STA2020F/S STA2005S 
STA2030S STA2004S 

MAM MAM1000W MAM1010 AND MAM1012 
MAM1010 AND 
MAM1012 

MAM1005 + MAM1006 / 
MAM1017 + MAM1018 (65% 
for each) / MAM1000W 

MAM1010 OR 
MAM1012 

MAM1005 for MAM1010 
MAM1006 for MAM1012 
MAM1017 (above 65%) for 
MAM1010 
MAM1018 (above 65%) for 
MAM1012 

MAM1010 A pass in MAM1014 AND 
MAM1016 may allow entry into 
MAM1010 

MAM2000W MAM2002S + MAM2004H 
PHI  PHI1010S PHI2037F 
POL POL1005S POL 2034S / POL2039F 
  
Computer Science Substitutions 
 

Course Credit completed 

CSC1015F/CSC1017F INF1002F/S 

CSC1016S INF1003F 

CSC2001F INF2007F 
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CSC2002S 
INF2010S (if approved - different HEQSF level: 
CSC2002 Level 6, INF2010S level 7) 

CSC2003S IS elective 

CSC3002F  IS elective 

CSC3003S IS elective 
 
 
 EDU additions  
Commerce Interfaculty Course Substitutions 
  
  Credit required Course 

completed 
Course explanation 

ACC ACC1006F ACC1106F Financial Accounting 
ACC ACC2011S ACC2111S Financial Reporting I 
ACC ACC2012W ACC2113W Financial Reporting II 

ACC2114W   
ECO ECO1010F ECO1110F Microeconomics I 

ECO1110H Microeconomics I 
INF INF1002F/S INF1102F/S Information Systems I 
MAM MAM1010F 

  
MAM1110F Mathematics 1010 
MAM1110H Mathematics 1010 

STA STA1000F/S STA1100S Introductory Statistics 
STA STA1006S STA1106H Mathematical Statistics I 
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