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Welcome

To The University of Cape Town'’s
Corporate Identity Guidelines

The purpose of these guidelines is to set the rules and usage
applications of the University of Cape Town corporate identity.

Within this document you will find all possible executions of the
UCT logo, including specifications on correct colour, size and
format usage. You will also find information on how to use the
logo with its visual language and how this is applied to a range
of marketing collateral.

We encourage you to make use of these guidelines whenever
working with the UCT brand to ensure that the logo is
reproduced accurately and consistently. A brand that is
consistently applied in the market will give it a strong
foundation and lead to greater brand equity.
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Digital Collateral

Digital Collateral covers any form of digital communication.




PowerPoint | Templates

PowerPoint is a Microsoft program that is used to create presentations. Master pages can be created which means
that all the different slides and content will remain in the exact same place throughout the presentation.

Cover Slide

The type on the cover slide is
left aligned to the shield at the
bottom of the slide. The cover
is simple and kept clear of any
unecessary elements so it can
easily be read and make an
impact.
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Divider Slide o | 50!
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1 in South Africa in 2020 to be almost 14 million users. 39% of the adult population.

the cover and copy slides.

SAinternet audience grew by two million in the last 12 months. South Africa’s digital community is largely
using ADSL for its connection (48.73%) followed by mobile connectivity (36%).

Leading digital tribes are located in Gauteng province, which has the highest traffic flow (+46%) spurred

Copy Slide

by Johannesburg and Pretoria populations followed by the Western Cape (21.97%).

Classic profile of the South African digerati is aged over 40 (56%), university educated (72%) with kids (64%).

Make sure that there is

not too much copy on

slides as it will become !

illegible and viewers will ‘

lose interest. Bullet form B nveRsimy of chreTowN B nveRsiTy o chre TowN
information into small — | —

chunks which are quick ‘ o
and easy to read through.

The South African digital nation is still a very practical one, using online time most for accessing
email (90.26%) & online banking (69.44%). Online spending is also largely devoted to book buying,
sports and events ticketing and travel
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Google ads | Online advertising

Google Ads is an online advertising platform developed by Google, where advertisers pay to display brief advertisements,
service offerings, product listings, video content, and generate mobile application installs within the Google ad network to
web users.

Sizes

Theses are the most popular
Google Ad sizes.

320px(W) x 100px(H)

336px(W) x 280px(H) 300px(W) x 250px(H)

a UNIVERSITY OF CAPE TOWN
"w TVAN KAAPSTAD

300px(W) x 600px(H) 728px(W) x 90px(H)
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Web Banner | Website

These web banners may be displayed on UCT websites.
Please note: All web banners must be designed to be responsive for mobile , tablets and desktops.

Template

Image template size:
1920px(W) x 720px(H).

Invite Header Image Goes Here

Example

flin|d|v

Home  About UCT  UCT Libraries Alumni - Staff & HR  Vacancies
Campus communications Noticeboard Calendar Contacts & maps AtoZIist Sitemap

APPLICANTS P SEARCH & TEACHING & o DONATING NEws &
&STUDENTS ~ DEPARTMENTS  INNOVATION LEARNING o Touct MEDIA
v v

< % '{.f‘-jx:.lm - ~ &
- UCT BEST IN AFRICA
* IN WORLD
RANKINGS

UCT has been ranked the best university on the continentin the 2020 US News
Best Global Universiies rankings.

READ MORE
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Contacts | Download Links

Downloads

Official wordmarks and brand guidelines are
available for download at http://bit.ly/UCT-CI-Guide

Do not alter these graphics in any way.

8 Brand Guidelines The University of Cape Town



Contacts

University Store

Protea Bookshop - UCT Branch
Tel. 021 650 2485/6

Chemistry Lane

Steve Biko Building, Upper Campus
University of Cape Town
Rondebosch,

Cape Town

7700

All other enquiries

For guestions about any aspect of the university
Brand Guidelines, contact:

Communication & Marketing Dept
University of Cape Town

Welgelegen Building, Chapel Road Etx.
Rondebosch, 7700

Cape Town, South Africa

Tel. +27 021650 4847 / 3730

Contacts and Downloads



University of Cape Town,
Private Bag X3,
Rondebosch 7701,
South Africa



