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Welcome

To The University of Cape Town’s
Corporate Ildentity Guidelines

The purpose of these guidelines is to set the rules and usage
applications of the University of Cape Town corporate identity.

Within this document you will find all possible executions of the
UCT logo, including specifications on correct colour, size and
format usage. You will also find information on how to use the
logo with its visual language and how this is applied to a range
of marketing collateral.

We encourage you to make use of these guidelines whenever
working with the UCT brand to ensure that the logo is
reproduced accurately and consistently. A brand that is
consistently applied in the market will give it a strong
foundation and lead to greater brand equity.
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Grids

The grid ensures that there is a standard design style
applied to all UCT marketing collateral. Using the grid
aids in consistent application of the brand and makes

it easier to design marketing collateral.




Overview | The Fundamentals

Grids are important as they create a consistency across all forms of collateral. This keeps the visual style
consistent so the brand is easily recognizable when looking at different forms of collateral.

Specific grids have been
designed to be used
across each level of UCT
communication collateral.
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Corporate | How It Works

Corporate Covers

Corporate collateral is used
when a formal document is
to be produced. Examples
of these documents include
the Annual Report, Vice-
Chancellor’'s Report,
Inaugural Lectures and

any other formal piece of
communication.
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Note:

The standard corporate cover

is an A4 which measures

210mm(W) x 297mm(H).

In smaller pieces of formal collateral
a DL brochure cover can be used,
this measures 99mm(W) x210mm(H).

Logo Size
10TMmM(W) x 14mm(H)

Headline
Gotham Thin
Size 49pt

Subheads
Gotham Light
Size 14pt

Year
Gotham Bold
Size 14pt



Double page spread

The grid allows for white
space above and below
the copy allowing a clean
sophisticated look and feel.
Images can be placed in
either 1 coloumn or across
a few columns as long as

it is in line with the grid.
When images are placed at
the edges of the page, they
should bleed off.
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mission to b
between South Africa, the rest {of Africa and the world. The year!

]
five-

plan based on the six strategic goals or the years 2010 to zou.}
[These institutional goals are:

To internationalise UCT with an Afropolitan niche.

To transform UCT towards non-racialism through redress: by
encouraging diversity and inclusiveness, and through the recognition
of African voices.

d d shape for UCT
d by rai te of both
under-and postgraduates.
To develop and nurture research for greater impact and engagerment
“To enhance the quality and profile of UCT graduates.
to South

development challenges.

'These goals underpin the University’s core business of high-quality
Vesearch, teaching and learning, and are based on the premise that
lhe institution remains financially robust. It is worth noting that
foutine operations remained stable during the year under review.

psing UCT's strategic goals as a framework, the summarised review
that follows provides details of institutional activities; projects and
fnitiatives undertaken; successes achieved; and challenges faced.

the projects and
epartment-related, the focus is generally on in
fn institutional level
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GOAL ONE: INTERNATIONALISING UCT 1
WITH AN AFROPOLITAN NICHE 1
| I
CREATING AN AFROPOLITAN UNIVERSITY I
Collaborauve research with academics from other African countries!
hind institutions continued to grow throughout 2012, both within thd
faculties and through broader cross-disciplinary projects: !

|
ongoing i
partof UCTs Prﬂgramme for the Enhancement of Research Capacity |
(PERC), and to institute three new awards. PERC promotes Afropolitan |
T with the aim |

networks on the continent. To date PERC's efforts have resultedin |
|

|

|

|

|

|

|

‘The Carnegie-funded ‘Next Generation of Academics’ project supported
44PhDand
elsewhere in Africa.

of whom hailed

The University has been part of the Erasmus Mundus programmes

[OTHER INTERNATIONALISATION

B Gniversities UCT
participated in ema2SA 11, the second iteration of the Erasmus Mundus
Action II partnership, and successfully bid for further funding towards a
continued partnership.

million under the Mwal
A i h
cooperation between higher education i i

Deputy Vice-Chancellor Professor Thandabantu Nhlapo led a UCT
delegation to visit the Universities of Nairobi, Ibadan, Addis Ababa,
Ghana and the National University of Rwanda.

The Vice-Cl Council of

of Ghana.

Professor Lungisile Ntsebeza was appointed to the AC Jordan Chair in
2012 African S :

teaching and learning across the institution,
UCT's annual Africa Month served to showcase research projects and
other nitiatives that gave expression to UCT's Afropolitan vision.

‘The Vice-Chancellor visited the University of Tokyo, the Kyoto Science
and Society Forum, the Global University Leaders Forum in Davos, and
the UN Secretary-General's Colloquium of University Presidents in
Philadelphia.
UCT participated in the Worldwide Universities Network (WUN) and
was awarded grants for collaborative research projects,

o study

1000
tinued Jarit

i for

Practice now ¢ policy

from across the continent

‘The Centre for Comparative Law in Africa established projects in West,
Central and North Africa, and co-operation agreements were finalised
with a number of institutions across the globe.

The Faculty of links with
Africato facil g of

To date
‘more than 30 Fellows from six African countries have benefited from the,

African Paediatric Fellowships Programme. |
In partnership with the Universities of Zambia and Japan and the United |
Nations,th Faculty of Enincering & he Built Environment lancheda |
new Master" in Education for §

Mining and Minerals Processing, i
During 2012,4 801 gistered at UCT,

962 plus3

(non-$5A) students. The non-SSA international group made up 15% of
the total non-SSA enrolment and included representatives from 106
countries, 39 of which were countries in Africa (see table on page 35).

GOAL TWS: TRANSFORMATION GF UCT™ 17! Rdieied. |
TTOWARDS NON-RACIALISM - REDRESS, - fitced with video
DIVERSITY, INCLUSIVENESS AND THE | e " |
PECOGN\T\ON OF AFRICAN VOICES 'INCLUSIVENESS, INSTITUTIONAL CLIMATE :

1 ADAPT,UCT's Jimate intervention tinued

balz saw the launch or consolidation of major

roadly advance ransformation. tofocus on developing intercultural competencies to |

create abetter understanding of difference and ‘otherness’ along lines |
h ! d

/ADMISSIONS AND ACCESS and culture. Forty- ps were held
» Council's Student Admissions Commission reviewed UCT's admissions partiely |
! ADAPT worksh a y
policy and presented its report and proposals. These are under Sorz
a . The goal
P o 8 Development Project ded in 2012 leaders
policy
both 1and academic) levels of the UCT structure.
i ble i line with : ¢

ff There was

redress and transformation. Further refinements were made to UCT's
2 48% response rate from all staff, and respondents’ experiences of

working at UCT were significantly positive in mostareas.
o UCT continued to focus on employment equity. (See page 40 for furtherl
details.)

|
|
|
|
|
|
|
o Established in 2010 for the executive team, the 360° Leadership.
|
|
I
i
|
|

are captured detail.

proposed revisions of UCT's admissions policy.

T

revised and

increased. The new policy enables many more students from lower-

12,3

recipients of UCT financial support; 2 738 students benefited from

iancial aid; and there were 610 recipients of 'gap’ funding. The latter
refers to f |

financial aid, but are above the National Means Test eligi
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Dy
funding if they are ineligible for financial aid.

“The First-Year Experience (FYE) project was established to improve
cyear students and should assist
forall
students. FYE incorporates an extended Orientation Programme,
dasystem
of early assessment to monitor students’ progress, and to encourage
students to seek help from Student Advisors if necessary.
Across all faculties, the Education Development Units made changes to
support education include:
of first-year curricula; dividing courses into augmented semester
courses or extended courses to meet different levels of preparedness;
and d

‘mentoring programmes.

inthe d

* network blished, extending p:
to tutor students within the residence system through a referral

in the drive
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RETENTION AND SUCCESS
L
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s However, as ament 4

|
14 While all faculties at UCT emphasise the importance of a top-notch

degree, there is also a focus on the sacial education that one gains.
from the on-campus experienc:
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Prospectus | How It Works

Prospectus Cover

Collateral for prospective
students is used for documents
describing general information
about UCT. Examples of these
include the undergraduate
prospectus and guidelines

for admission to UCT.

To differentiate this piece of
collateral from the rest, the
area below the image is dark
blue with the type reversed out
in white.
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Note:

The standard prospects cover

is an A4 which measures

210mm(W) x 297mm(H).

In smaller pieces of formal collateral
a DL brochure cover can be used,
this measures 99mm(W) x210mm(H).

Logo Size
10TMmM(W) x 14mm(H)

Headline
Gotham Thin
Size 49pt

Subheads
Gotham Light
Size 14pt

Year
Gotham Bold
Size 14pt



Double page spread

The grid allows for white
space above and below
the copy allowing a clean
sophisticated look and feel.
Images can be placed in
either 1 coloumn or across
a few columns as long as

it is in line with the grid.
When images are placed at
the edges of the page, they
should bleed off.
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iCape Town & UCT
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{Ut Iatém, Ut alit verum, offic tenihil icienti squoss! |
Stotaspit, omnimax iminven dellest iaeped modio. Gendi '
sque nis dicaborum et ma nonsed explaudi ut mo dipienis |
prepere ptatum fugianda illest, cuptatest, con rehendanda '
volles mos adignat volorepera quas voluptat vente esciae |
evel eost, unt aute volorem voluptiis apitiumet dolupti rem |
facesci lluptat ibuscitem que dusdacpudac. Laborepuda di |
omnist, ant prenis aut mos audis experibus, sit audignatum |
el ipsae evellaccae. !
i
it fuga. Namendae officim quiae sitatur eperorerit omni optat
wendips andiaspient voluptures vendam, quaera nos earumqu
hecessed quoXimusciamene esedis cum qui untem aut dolut
fugiam es cum reperumet ist, utam, tem harcia as eosaecus
\dolut magnam ium, ulparchit imus quiatur, comnihicimus
pobitiae. Nam quiat latinci llestemque et voluptas aut dolestrum
ffugiae porrum rem fugit, seriorio ommolorerro estius alitae re
vitaect otaeris eat. Cestorro invelis sitio qui iusapicius eume
liscium sita qui renis consend esedipiet exerovi tatur, consequ
psapicitas accus millatem fuga. Ad quis dis derum necum aliti
dolut moloribuscim quoditio. Ita dit, officabor mincil id mi,

et quisquae laut mil ipicil i alibus aut volorro remporios si
officil magnam volectus sequas ut et liciliata dolupta ssimend
nitatenti consequ atectas a ditiore nientibus min parumque
sam, quamus nonemperum sitaspis plabor sape laborpo.

Vitaect otaeri:

eat. Cestorro invelis sitio qui iusapici
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dolut magnam ium, ulparchit imus quiatur, comnihicimus |
I I
Am doluptat. Ad quos exped quaccti ut untia del min prore |
Wentoria expelis asit cum ut que porerum volore peliqui I
veribusam eossum faccatias mos aut harunti res volo evelibusam |
fugitam, utatiist parior alit everum et es cossunt lab inus quo 1
atiisquodi blaut labo. 0d ullorerione evellaceatem eaquaccum |
hilibustrum. Tet endunt dolum eaquae eatquatem fuga. Bitant |
Fnclaessn hil idenist, opta doluptaquati illatem aut volore et :
jaut quodiorum rest litatur abo. Luptatem alique et qui conem |
litatiurio. Nem venducitiur, et que atem volupta tibuscius ;
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foleseque cupicie ndusam, tem que et ulluptat eictota turiti

_ _ _korpore wperibus cus esentem quas dici amwalot eribus. _ _
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consu ve, obses fato nox senterum nem, cotilla rei tem fit

:quem or us acerisq uoditelis, tum is facerit; Cupiocae, utust vil

am condam is hortiquemque cestrarbem. Romniuro, cessimis

emus, sultortem maxim publiquem talabunis et aut pastraec _
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‘\memul tuamdiessent vehenatque res fac ocre novividient? P.
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\eum ut que porerum volore peliqu. Romniuro, cessimis nemus, |
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Student Collateral | How It Works

Note:
The standard student collateral

' cover is an A4 which measures
Student collateral is used for RS —— Y N

documer—]ts gl\/em dlrect|y to IYUNIVESITHI YASEKAPA + UNIVERSITEIT VAN KAAPSTAD .
rudents. b | thi In smaller pieces of formal collateral
students. examples O IS a DL brochure cover can be used,

Student Covers

include campus guides, o this measures 99mm(W) x210mm(H).
bursary & loan opportunity T P
information and any B '—&90 Sﬁe
documents from the ‘ ’ mmCW) x 14mmdH)
department of student affairs. Headline
s ; Gotham Thin
The area above the image | Size 49pt
is dark blue with the logo :
reversed out on it. Gotﬁsghﬁagii
Size 14pt
; Year
N T L N Gotham Thin/Light
18 |
S Headling | Size 33pt
,,8,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,fbe5&1"@@1guesh;—'s;e,el,,,,,,,,,
a support to the tme“
| Copy
47 3 Gotham Light
R Size 8pt
N 2024
,,7,, ,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,, NDBQOK 13 IN IHISS ERIES QF HANDRBOO!
12
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Double page spread

The grid allows for white
space above and below
the copy allowing a clean
sophisticated look and feel.
Images can be placed in
either 1 coloumn or across
a few columns as long as

it is in line with the grid.
When images are placed at
the edges of the page, they
should bleed off.

Student Life

at the university
i

Evel ost, unt aute volorem voluptiis api
it 1atem. ut atit verum, offic teniil i

umet dolupti rem
enti squossi aliquae

Stotaspit, omnimax iminven dellest iaeped modio. Gendi
},que nis dicaborum et ma nonsed explaudi ut mo dipienis
prepere ptatum fugianda illest, cuptatest, con rehendanda
‘\/oles mos adignat volorepera quas voluptat vente esciae
pvel eost, unt aute volorem voluptiis apitiumet dolupti rem |
I

facesci lluptat ibuscitem que dusdaepudae. Laborepuda di

nt prenis aut mos audis experibus, sit audignatum. |

fugiae porrum rem fugit, seriorio ommolorerro estius alitae re
vendips an

| ispient voluptures vendam, quaera nos earumqu
1aecessed quoXimusciamene esedis cum qui untem aut dolut

[,
{fugiam es cum reperumet ist, utam, tem harcia as cosaecus

\dolut magnam ium, ulparchit imus quiatur, com:
'nobitiae. Nam quiat latinci llestemque et voluptas aut dolestrum
\fugiae porrum rem fugit, seriorio ommolorerro estius alitae re
Ivitaect otaeris eat. Cestorro invelis sitio qui iusapicius eume

Jiscium sita qui renis consend esedipiet exerovi tatur, consequ

| _texceperae pedicid quis ut quique porest arun lamendae.
)

‘magnam volectus sequas ut et liciliata dolupta ssimend

psapicitas accus millatem fuga. Ad quis dis derum necum
dolut moloribuscim quoditio. Ita dit, officabor mincil id mi,
|

et quisquae laut mil ipicil is alibus aut volorro remporios si
offi

magnam volectus sequas ut et liciliata dolupta ssimend
|
Fnitatenti consequ atectas a ditiore nientibus min parumque

sam, quamus nonemperum sitaspis plabor sape laborpo.

I
UcT Libraries
'Am doluptat. Ad quos exped quaecti ut untia del min prore
Ventoria expelis asit eum ut que porerum volore peliqui
Veribusam eossum faccatias mos aut harunti res volo evelibusam
fugitam, utatiist parior alit everum et es eossunt lab inus quo
atiisquodi blaut labo. 0d ullorerione evellaceatem eaquaecum
ilibustrum. Tet endunt dolum eaquae eatquatem fuga. Bit ant
inctaessit hil idenist, opta doluptaquati illatem aut volore et
Jaut quodiorum rest litatur abo. Luptatem alique et qui conem
fitatiurio. Nem venducitiur, et que atem volupta tibuscius
Holeseque cupicie ndusam, tem que et ulluptat eictota turiti

Korpore mperibus cus esentem quas dici ommolor eribus.
I

1Academ|c Development

Idius dius Ahaeste clesil vest omnos faciamdita verfex morbest
pampre consula ves! Ubliquem pultiaeque cauc re am ari terbit,
kriortium proraet publii consin in sum ad re escepertur. Acchus

es vis antem similic apertifex mis huid iusquit, none

Vatieni hiciam. Go idicibus, cone vilique auciore pravoca editus
ke aciis consu ve, obses fato nox senterum nem, cotilla rel tem fit
lquem or us acerisq uoditelis, tum is facerit; Cupiocae, utust vil
iliam condam is hortiquemque cestrarbem.

|
‘Career Development

{Tem volupta vides mos dolut labo. Luptur aut volore, quatibus
\andandi se quam sin porro ommoluptur autem cullupt asperi
guam nimolorum dit quae. Tem ullabor ehent. Um volenis del
‘haxlmus in rersped quas aliquunditas endae conseque qui

pdi aliquae et eos et que ex eum eos doloruptur? Asperum

Item. Nempedit alite cus excestiorume natatqui reperum alis
\vendis nam remporit inctorecupta velestorem in cus ipsam
Ifugit hilluptate ipsam quam laborepe vit fugit ut apit illut
Jalit, veliscid qui seceres et ipsam res et as et dolor aut offic
item. Nempedit alite cus excestiorume natatqui reperum alis
volest enem exeribusa di nihiliquo eaquatur? Quis autem et
1in est apelent volupta name pel ma s estempore rersperchit

possunduci autaten daerrorerum coribea sum, in plitat

dolut qui omnihil ma dollacit, ut vitatus aut odipsa nuscime

:nulpan onestinisto venis alic tem dolorib ernatquiam ex exera
|dit debis doloris endaece atatia voloriam ut que et et occus
aut pa quam fugiati non remporectem volor apernat magnam
\quam faccupt aturehenis doluptatur? Adignimi, ut evene nos
lea am, ut quia et eum, quid quat voluptatem. Nem sum sum

tharum est, odissim seque nonsequidus moluptam quaspe ab

|
dolestils dus aut archill endaepudae deri tem faccus nestemp
tellatem quo volesci urerovidit, quunt omniam facius et eatus,
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1quature ssendebis rerepta coris magnatur, ut acillo volupta de
:rempnresed ‘maxim es essin exces dollabo ribusdae sedicti utem'
re net velictur, sam

I
:What do employers want?

Ut verum asperch illandio dolecus id quo bearum quamendant

as conecto cariorem que sac ne nostrum fugiti voluptatecte

Inulligendis quos simperiti volorposam es dio quodi

]
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lium eost, officae voluptatus, occabor sae soluptam harionsedi |
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I
I
. I
/Ania et que cus remporro qui aliciderum labor as autemporro |
Ivoluptas modi inum venem et faccumquia voluptates enihill |
enisquam quunt lab inusam apidi quidemp oraturem fugiass |
lustrum nonessit, omniet peratur sequo dolorenis vellacero |
tendamus il ipsam quam, aut quam, nitate magni rem i
inobissequati volorer umendit adi corrore rumquam expliquam |
Jaue sum quam natur mo blatem reperio sapero conseque rento |
|beaquae vitaturitat voluptas mint labor ab inverep raeriorro |
:bearchvl illabo. Nem volorpo rehendeligue pelest, nobis ma quls:

Jipsusdacctas sam illabo. Ut utet, quia peribus. t t dig

naio fur

,,,,, 'sus. can_can ped que_endel ipiciaere exces inverchilidiam alit. L _ _ | _ _ _
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Departments and Faculties

Department

The department
collateral is easily
distinguished from
other collateral as it
isin a DL format and
makes uses of the
department grey in
the bar at the top.

Faculty
Much like the

department collateral,

the faculty collateral
isin a DL format and
makes use of the
specifi ¢ colour for
the faculty that is
mentioned.

30.5

2 Headhma”m”

) The descriptor goes here___ _|____
|

L 202 LJ

DEPARTMENT OF

PLACE DEPARTMENT
NAME HERE

|
!
\
|
|
|
|
|
|
|
|
|
|
I
|
|
|
|
|
|
|
|
|
|
|
|
|
v
|
L
|
|
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30.5

28.5

FACULTY OF
PLACE FACULTY
NAME HERE

UNIVERSITY OF CAPE TOWN

&/ IYUNIVESITHI YASEKAPA RSITH

VAN KAAPSTAD

 How It Works

Note:

The standard department
and faculty collateral

is a DL which measures
99mm(W) x 210mm(H).

Logo Size

10TMmM(W) x 14mm(H)

Headline
Gotham Thin
Size 28pt

Descriptor
Gotham Medium
Size 9,5pt

Year
Gotham Thin/Light

Size 21pt

Logo Size
48mm(W) x 65mm(H)

, Top Banner Colour
. The green only serves as
an example of a faculty
colour. Please use the
respective colour to the
corresponding faculty.
(Refer to page 23)



DL spread

The grid allows for white
space above the copy with
the blue bar the bottom.
Images can be placed in
either 1 coloumn or across
a few columns as long as

it is in line with the grid.
When images are placed at
the edges of the page, they
should bleed off.

Note:

Heading Accent Colour
The green only serves as
an example of a faculty
colour. Please use the
respective colour to the
corresponding faculty.
(Refer to page 23)
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10 110"

10 110"

Am doluptat. Ad quos exped quaecti ut untia del min prore
ventoria expelis asit eum ut que porerum volore peliqui
veribusam eossum faccatias mos aut harunti res volo. Iciis
qui invendunt aceat. Acerspe repelias dolupta nis aliatus.

Am doluptat. Ad quos exped quaecti ut untia del min prore
expelis asit eum ut que porerum volore peliqui veribusam
faccatias mos aut harunti res volo evelibusam fugitam, utatiist
parior alit everum et es cossunt lab inus quo eatiisquodi blaut
labo. 0d ullorerione evellaceatem eaquaecum hilibustrum, Tet
endunt dolum eaquae eatquatem fuga. Bit ant inctaessit hil

opta doluptaquati illatem aut volore et laut quodiorum rest 1

abo. Luptatem alique et qui conem litatiurio. Nem venducitiur,

a
Wampré consala ves! Ubliquem pultiaéqueé cauc re ami terbif,

criortium proraet publii consin in sum ad re escepertur.
vis antem similic apertifex mis huid iusquit, none ilinat.
Vatieni hiciam. Go idicibus, cone auciore pravoca editus
te aciis consu ve, obses fato nox senterum nem, cotilla rei tem
quem or us acerisq uoditelis, tum is facerit; Cupiocae, utust vil

hiliam condam is hortiquemque cestrarbem.

What does Chemical Engineering entail?

Tem volupta vides mos dolut labo. Luptur aut volore, quatibus
sandandi se quam sin porro ommoluptur autem cullupt asperi
quam nimolorum dit quae. Tem ullabor ehent. Um volenis del
maximus in rersped quas aliquunditas endae conseque qui odi
aliquae et eos et que ex eum eos doloruptur? Asperum
pedicid quis ut qui que porest arum lamendae vendis nam
inctorecupta velestorem in cus ipsam fugit hilluptate ipsam
laborepe vit fugit ut apit illut alit, veliscid qui seceres et ipsam

etas et dolor aut offic tem. Nempedit alite

Postgraduate opportunities

Ruptatqu iandita veliqui offic tem reium experit iossint, qui
ommolore nam, simus vel ea ped quatemque veni dolecte
esequias ea invenimagnis iunte dolesto cus es nossi od eri
intiunderit magnimo luptatur, nobit pliamus inus earcima
re enis apiet pla corum verspid uciendis autatum fugitat.
On cus doluptatur, quibus am, sunt faccusam, odit et et

metur, opta sam, cusam velibus vellaborro cons

imolupiciéndae faborem as ma sim a esedi tem qué plab fum
|

\quodio. Itassimus, verorpos etur, optibus ent adistio. Itas

|

officid et ipsunt,

I

I

I

Wolupta tenecti scilliq uiatem quos vention commolore, offic
|

temporionem faccumqui cusae. Nem quunt quiam es arum
lsume voles remporro officil et demque repelib usdae. Et eat
Este simaionet ilignis inciend andiores quoditae nitas exerum

alibus ma venihic iuntusant, optatia simenda venitiis pro
|
|

| ) :
\moluptam veni consed esequat quidipsante volorem utem qu

unti ditaque omniet, quo optatio. Milicimolore non core pedis

lautates maximi, sum in conseque non eicillenit voluptatio. Itat
limagnatusae. Nem si cor as doluptas adis iumquoditat.

Uga. Onsequam et, ipsamet doluptiame reria dolorru picimus
:am reperes sequis sequi nos ipsuntu ritaspe digeniasit essum
el idenda ium event a non eseque nobis alibus qui dolupis

|

imintem utem quiae. Nam int omnihil is soloreptat.
|

Grids
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Single Brand and Multi-Brand

There are two types of advertisments, one with an image and the other without.
These advertisements can appear in different sizes as long as the grid is applied to the layout.

Advertisment
with Image

Image 62
An image is always

placed at the top of

the ad bleeding off

the top and sides

of the layout.

Communication
Space

All the copy is placed
at the centre of the
layout with enough
white space between
headlines and
paragraphs.

UCT Branding

The logo along with
the colour bars are
placed at the bottom 4
of the layout.

22:

Headline

The subhead goes here as

a support to the title

|
pescriptive Details

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Nunc eu consectetur tortor.
Vestibulum iaculis mauris a turpis sollicitudin feugiat vitae vestibulum magna.
Nullam justo libero, vulputate sed tellus eu, condimentum congue lectus. Integer ac
holestie dui. Morbi eu eros non risus sollicitudin suscipit sit amet sed turpis. Sus-
pendisse gravida tempus risus. Suspendisse congue est ultrices mauris congue, sit
amet vestibulum nibh iaculis mauris a turpis sollicitudin feugiat semper. consectetur
tortor. Vestibulum iaculis mauris a turpis sollicitudin feugiat vitae

|

Phasellus ut lacinia est, ut luctus ligula. Vestibulum in tincidunt dolor. Cras id elit sit!
amet tortor pharetra porta. In risus nibh, malesuada eu est ac, scelerisque aliquet
!eo. Maecenas non risus interdum, congue ante sed, sollicitudin urna.

lAppIication Process

Nunc molestie ultricies justo vitae gravida. Fusce dignissim lobortis velit, id molestie dui volutpat a.
auris in felis hendrerit lacus cursus varius quis sit amet risus. Vestibulum scelerisque tincidunt

lacinia. In lectus arcu, varius ac sem eu, dignissim ultricies augue. Etiam vitae sapien fermentum tortos

eleifend placerat quis vel sem. Duis ut lorem nec lacus interdum adipiscing. Nunc malesuada est a

suscipit facilisis.

!

|
I
|
|
|
|
|
|
1
1

Donec laoreet condimentum mi, in vehicula tellus placerat consectetur. Lorem ipsum dolor sit amet,

I
I
I
I
fonsectetur adipiscing elit. !
I
I
I

Image Space

Communication Space

UNIVERSITY OF CAPE TOWN

IYUNIVESITHI YASEKAPA « UNIVERSITEIT VAN KAAPSTAD

UCT Branding
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Advertisements

Headhme

The subhead goes here as
a support to the title

Descriptive Details

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Nunc eu consectetur tortor.
Vestibulum iaculis mauris a turpis sollicitudin feugiat vitae vestibulum magna.
Nullam justo libero, vulputate sed tellus eu, condimentum congue lectus. Integer ac
molestie dui. Morbi eu eros non risus sollicitudin suscipit sit amet sed turpis. Sus-
pendisse gravida tempus risus. Suspendisse congue est ultrices mauris congue, sit
amet vestibulum nibh iaculis mauris a turpis sollicitudin feugiat semper. consectetur
tortor. Vestibulum iaculis mauris a turpis sollicitudin feugiat vitae

Phasellus ut lacinia est, ut luctus ligula. Vestibulum in tincidunt dolor. Cras id elit sit
amet tortor pharetra porta. In risus nibh, malesuada eu est ac, scelerisque aliquet
leo. Maecenas non risus interdum, congue ante sed, sollicitudin urna.

Application Process

Nunc molestie ultricies justo vitae gravida. Fusce dignissim lobortis velit, id molestie dui volutpat a.
Mauris in felis hendrerit lacus cursus varius quis sit amet risus. Vestibulum scelerisque tincidunt
lacinia. In lectus arcu, varius ac sem eu, dignissim ultricies augue. Etiam vitae sapien fermentum tortor
eleifend placerat quis vel sem. Duis ut lorem nec lacus interdum adipiscing. Nunc malesuada est a
suscipit facilisis.

Donec laoreet condimentum mi, in vehicula tellus placerat consectetur. Lorem ipsum dolor sit amet,
consectetur adipiscing elit.

UNIVERSITY OF CAPE TOWN




Without Image

Headline Bar

The headline and subheadline is
placed on a blue background at
the top of layout. The headline
appears in white with the
subhealine in the UCT light blue.

Communication Space

The body copy is placed at
the centre of the layout with
enough white space between
headlines and paragraphs.

UCT Branding

The logo along with the colour
bars are placed at the bottom
of the layout.

Headline

Descriptive Details

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Nunc eu consectetur tortor.
Vestibulum iaculis mauris a turpis sollicitudin feugiat vitae vestibulum magna.
Nullam justo libero, vulputate sed tellus eu, condimentum congue lectus. Integer ac
molestie dui. Morbi eu eros non risus sollicitudin suscipit sit amet sed turpis. Sus-
pendisse gravida tempus risus. Suspendisse congue est ultrices mauris congue, sit
amet vestibulum nibh semper.

Summary

Cras in massa sed neque consectetur aliquet quis iaculis ipsum. Etiam sed gravida
orci, ac tincidunt odio. Quisque accumsan, enim eu aliquet faucibus, lectus arcu
ultricies nisi, vel mattis lectus arcu sagittis ipsum. Ut aliquet augue a lobortis
vehicula. In diam nulla, volutpat nec ipsum porttitor, mollis consectetur mauris. Sed
at justo in nisl convallis ultricies eu in tortor.

Phasellus ut lacinia est, ut luctus ligula. Vestibulum in tincidunt dolor. Cras id elit sit
amet tortor pharetra porta. In risus nibh, malesuada eu est ac, scelerisque aliquet
leo. Maecenas non risus interdum, congue ante sed, sollicitudin urna.

Pellentesque cursus non velit eu laoreet. Morbi ante urna, accumsan quis lectus nec,
fermentum rhoncus lorem. Nulla aliquam, leo quis aliquet feugiat, augue turpis sus-
cipit lorem, vel commodo augue leo in ligula. Nulla lorem magna, iaculis in augue
quis, tincidunt sodales enim. Phasellus ut lacinia est, ut luctus ligula.

Application Process

Nunc molestie ultricies justo vitae gravida. Fusce dignissim lobortis velit, id molestie dui volutpat a
Mauris in felis hendrerit lacus cursus varius quis sit amet risus. Vestibulum scelerisque tincidunt

lacinia. In lectus arcu, varius ac sem eu, dignissim ultricies augue. Etiam vitae sapien fermentum tortor
eleifend placerat quis vel sem. Duis ut lorem nec lacus interdum adipiscing. Nunc malesuada est a
suscipit facilisis.

Donec laoreet condimentum mi, in vehicula tellus placerat consectetur. Lorem ipsum dolor sit amet,
consectetur adipiscing elit.

Headline Space

Communication Space

UNIVERSITY OF CAPE TOWN UCT Branding

IYUNIVESITHI YASEKAPA + UNIVERSITEIT VAN KAAPSTAD

48
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Single Brand and Multi-Brand | Co-Branding Advertisements

Often the university will produce collateral in association with third parties.
In this instance the rules of co-branding with UCT apply.

Single Brand el

CO'Brand.|ng Space 50 i [ ::rjiljﬁat‘d‘fzg,;o ] Co-Branding Space §HA3VE:6
Co-branding logos must ! placed here

be placed in dedicated :
space at the top of the
communication, this
space is equal to the
spacing allocated below
for UCT. Logos in this
space should be right
aligned.

,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,

. . Communication Space
Communication Space

The rest of the artwork
should live within this
allocated space and not
overlap or obstruct the ‘
spaces allocated above | B universiTY oF caPE TOWN
and below. '

UCT Owned Space
Logo is placed in
dedicated bottom left
hand space as per
guidelines set in the
grid styling.

UNIVERSITY OF CAPE TOWN UCT Owned Space

IYUNIVESITHI YASEKAPA * UNIVERSITEIT VAN KAAPSTAD

43
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Multi-Brand

UCT Owned Space

In the instance of
multiple co-brands in
one layout, UCT branding
will move to the top

and logo should be
aligned to the left.

Communication Space
The rest of the artwork
should live within this
allocated space and not
overlap or obstruct

the spaces allocated
above and below.

Co-Branding Space
(multiple logos)

When multiple logos
are required in the
layout, these logos
should always appear
on a white background
and be lined up and
aligned to the right.

45

106

IYUNIVESITHI YASEKAPA + UNIVERSITEIT VAN KAAPSTAD

6 UNIVERSITY OF CAPE TOWN!
|

Communication Space

at. Ad quosiexped U
expelis asit eum

Multi-Brand Space

Grids 17



Multi-Brand & Partnerships and Sponsorship
Co-Branding Advertisements

In some instances the university will have a primary partner in a co-branded initiative. If this partner is the lead co-brand
partner then their logo is placed on the top right of the grid, with the UCT logo on the top left.
All other multi-brand logos are placed on the bottom right.

Multi-brand e 106

a n d Pa rt n e rS h I ps 3 UNIVERSITY OF CAPE TOWNi - ]E UNIVERSITY OF CAPE TOWN - ‘ s
45 @ ‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘ OF CAPE TOWN, ‘u( UCT Partnerships == ST CUNIVERSITENT VAN KAAPSTAD ﬂ ﬂ]
UCT Partnerships

Communication Space
Co-branding logos must
The rest of the artwork
should live within this
allocated space and not
overlap or obstruct the
spaces allocated above
and below.

Communication Space

heagline copy can go here

Co-Branding Space
(multiple logos)

When multiple logos are
required in the layout,
they should always
appear on a white

background and be ’ -
e o enaelone v I B I Co-Branding Space (multiple logos)
to the right. 48 o g :
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Sponsorships

Because we have very limited control
over what we can enforce as an
endorsing brand we have to set a few
strict rules that must be adhered to.

3rd Party Owned Space

The rest of the artwork should live
within this allocated space and
not overlap or obstruct the spaces
allocated above and below.

UCT Owned Space

Logo may not be smaller that

30mm and must have at least 5mm
of isolation space. If at all possible,
the logo should appear on a white
background. If the layout permits, the
logo should appear in the bottom left
corner.

DONT ST ON A VNG OFFRTASTE 700 e
BRLLANT RAN-TERSES D BXCESSHE U s

o Uuhw@ﬂommfo@eaw!

SR : VUG MPNE HL OREST ORNE EXTENSN, PAELAWS

£ TOKET PREES = REASE VST WWWTHEFIGNETWORK.ORG.ZA

OATE - 27 SEPTENRR 2013 ﬁg
TIME : 1900
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Contacts | Download Links

Downloads

Official wordmarks and brand guidelines are
available for download at http://bit.ly/UCT-CI-Guide

Do not alter these graphics in any way.
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Contacts

University Store

Protea Bookshop - UCT Branch
Tel. 021 650 2485/6

Chemistry Lane

Steve Biko Building, Upper Campus
University of Cape Town
Rondebosch,

Cape Town

7700

All other enquiries

For guestions about any aspect of the university
Brand Guidelines, contact:

Communication & Marketing Dept

University of Cape Town
Welgelegen Building, Chapel Road Etx.
Rondebosch, 7700

Cape Town, South Africa

Tel.

+27 021650 4847 / 3730

Contacts and Downloads
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University of Cape Town,
Private Bag X3,
Rondebosch 7701,
South Africa



